Hong  Kong  has  its  junks;  London,  its  house¬ 
boats;  Venice,  its  Gondolas.  But  if  you  want 
to  ride  on  a  swan  boat,  you’ve  got  to  come 
to  Boston’s  Public  Gardens.  -t 


StaHets  publish 
special  edition 
on  day  off 

Philly  Bulletin 
cleared  of 
unfair  labor  charge 


The  Charles  River  is  Boston’s  most  popular 
playground.  In  fact,  there  are  probably  more 
people  per  gallon  rowing,  sailing  and  scull¬ 
ing  on  it  on  any  given  day  than  on  almost 
any  other  river 
in  America.  /f 


A  lot  of  people  think  I 
that  the  greatest 
baseball  game  ever  \ 
played  was  the  sixth 
game  of  the  1975  World 
Series  at  Fenway  Park. 
The  team  that  won  it  is 
probably  playing 
there  today. 


In  1976,  on  the  Fourth  of  July,  the  whole 
world  saw  Arthur  Fiedler  lead  the 
.  Boston  Pops  in  an  overwhelmingly 

\  emotional,  musical  tribute  to 

\  America.  Come  to  Boston  over 
\  any4thofJulyandyoucan 
hear  him  do  it  again. 


The  U.S.S.  Constitution  was 
nicknamed  Old  Ironsides 
because  British  cannon  balls 
bounced  off  her  sides.  She’s  still 
guarding  our  heritage  today. 


Between  the  Museum 
of  Fine  Arts  and  the 
Isabella  Stewart 
Gardner  Museum, 
Boston  has  one  of  the  , 
finest  collections  of 
great  art  in  America. 
And  the  Museum  of 
Science  will  put  stars 
in  your  eyes.*’^>*^ 


Boston  is  a  great  place  to  be  in  the  summer 
And  it’s  our  place. 


Have  you  seen  The  Globe  today? 


THE  DAILY  CONFERENCE 


Heard  the 
latest? 


Don't  tell  me  the  latest  \ _ 

circulation  figures  show  \|  heard  the 
the  Light's  still  ahead  977 

of  the  Express  and  News...  Lrculation  from 
They've  been  trymg  to  g 

catch  the  Light  for  25  /  ^gp^^ 

years.  J  ...uiiQ  tho  I  inht 


their  previous  6- 
months  report 
while  the  Light 
gained  938  > 


In  city  zone  carrier 
delivery  the  News  barely 
stayed  afloat  with  a  plus 
of  142  while  the  Light 
gained  1,728  the  past  6 
months.  ^ ^  > 


I'd  say  that  was 
a  ”no  news"  joke 
of  sorts.  ^ 


AUDIT  BUREAU  OF  CIRCULATIONS  PUBLISHER'S 
STATEMENTS  FOR  6  MONTHS  ENDING  3-31-77* 


DAILY 

LIGHT 


DAILY 

EXPRESS 


DAILY 

NEWS 


SUNDAY 

LIGHT 


126,405  80,775  76,050  179,365 


SUNDAY 

EXP./NEWS 

165,898 


•CIRCULATION  OlFFtRENCES  CALCULATED 
BV  THE  LIGHT  S  RESEARCH  DEPARTMENT 


IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION,  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 


ROCKWELL-GOSS 
ANNOUNCES  NEW  TEXT  ENTRY 
AND  EDITING  SYSTEM 


DOWNERS  GROVE,  ILL.  — 
Edit-text,  a  new  low-cost  VDT 
system  for  entering  and  editing 
newspaper  text,  is  now  available, 
according  to  Dennis  E.  Nierman, 
national  sales  manager-information 
Products,  Graphic  Systems  Division, 
Rockwell  International. 

"The  Rockwell- Goss  Edit-text  sys¬ 
tem,”  said  Nierman,  "offers  terminal 
support  for  reporter  input,  powerful 
editing  capabilities  and  flexibility  of 
configuration.  It’s  easy  to  learn,  easy 
to  operate  and  simple  to  maintain. 
The  system  can  be  used  in  remote 
news  bureaus,  for  front-end  copy 
entry  and  editing  to  expand  produc¬ 
tion  system  capabilities,  and  as  a 
local  reporter  input  system.  And  the 
8,000  or  12,000  character  storage 
available  in  each  terminal  enables 
immediate  editing  of  input  separate 
from  the  central  system  computer.” 

The  system  features  the  Rockwell- 
Goss  Image  III  video  display  termi¬ 
nal,  a  versatile,  low-cost  stand-alone 
VDT  for  copy  entry  and  text  editing. 
This  desk-top  VDT  featmes  two-way 
communication  with  the  computer. 
Its  full  capabilities  for  entry  and  edit 
are  available  in  remote  locations,  via 


Rockwell-Goss  Image  in  video  display 
terminal 


The  Rockwell-Goss  Edit- text  system 

standard  phone  lines,  as  well  as  in  I 
the  local  newsroom. 

Keyboard  functions  include  insert, 
delete,  move,  search,  forward  and  re¬ 
verse  line  scrolling,  automatic  word 
wrap  and  protected  form  with 
multi-column  tab  function.  User 
form  modification  makes  the  VDT 
valuable  for  classified  input,  as  well. 
Even  with  all  these  features,  users 
adapt  themselves  quickly  to  the 
typewriter-oriented  keyboard. 

The  system  comprises  a  central 
processing  unit,  system  console, 
VDT  concentrator,  disk  storage  and 
the  Image  HI  terminals.  Also  avail¬ 
able  are  on-line  interfaces,  printer, 
paper  tape  reader-punch,  high-  and 


low-speed  wire  service  inputs  and 
OCR  input. 

For  additional  information,  call  or 
write  to:  Graphic  Systems  Division, 
Rockwell  International,  2735  Curtiss 
Street,  Downers  Grove,  Illinois 
60515.  Phone  312/963-4600. 


Rockwell  International 

...where  sciefx«  gets  down  to  business 


LEBANON 

ISRAEL. 


JORDAN 


SAUDI  ARABIA 


politics 


Wilbur  G.  Landrey,  foreign  news  editor  of  The 
St  Petersburg  Times,  spent  a  month  in  the  Middle  East 
recently  to  bring  readers  a  new  sense  of  the  sight,  sounds 
and  feel  of  these  embattled  lands,  to  interpret  a  world 
crisis  in  human  terms. 

To  assess  reaction  to  the  emergence  of  Menahem 
Begin  as  Israeli  prime  minister,  Landrey  met  with  Ismail 
Fahmy,  Egypt’s  foreign  minister;  Jordan’s  King  Hussein; 
Camille  Chamoun,  Lebanon’s  most  powerful  Christian 
leader;  PLO  spokesman  Mahmoud  Lebadi,  and 
Mohammed  Heikal,  Egyptian  President  Anwar  Sadat’s 
most  vocal  critic.  He  talked  with  statesman  Abba  Eban 
for  the  insider’s  view  of  changes  within  Israel. 

But  Landrey’s  dispatches  (carried  in  many  other 
American  newspapers  also)  don’t  stop  with  political 
observations.  They  are  filled  with  revealing  vignettes 
describing  the  mein  of  taxi  drivers,  the  caution  of  airport 
security  guards,  the  financial  worry  of  a  29-year-old 
Cairo  workman. 

Sifting  through  the  complicated  political  issues, 
Landrey  makes  the  Middle  East,  and  the  world,  real  — 
and  relevant  —  to  readers  on  Florida’s  Suncoast. 
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20- 24 — Georgia  Press  Association,  Jekyll  Island. 

21- 23 — North  Carolina  Press  Association,  Grove  Park  Inn,  Asheville. 

28-31 — National  Association  of  Black  Journalists,  Baltimore  Hilton,  Bal¬ 
timore,  Md. 

31-Aug.  2 — Texas  Daily  Newspaper  Association,  The  Woodlands,  north  of 
Houston. 

AUGUST 

4-6 — Alabama  Press  Association,  Gulf  Shores,  Ala. 

7- 12 — Newspaper  Association  Managers,  Vail  Lodge,  Vail,  Colorado. 

10-12 — Newspaper  Advertising  Co-operative  Network  seminar,  Hyatt  Re¬ 
gency,  Chicago. 

18-21— West  Virginia  Press  Association,  White  Sulphur  Springs. 

20- 26 — International  Typographical  Union,  Cincinnati,  Ohio. 

21- 24 — ^Association  for  Education  in  Journalism,  University  of  Wisconsin, 

Madison. 

26- 28 — Western  Newspapers  Production  Conference,  Portland  Hilton, 

Portland,  Ore. 

27- 30 — New  York  State  Publishers  Association,  Lake  Placid  Club,  Lake 

Placid,  N.Y. 

SEPTEMBER 

8- 10 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton-Conestoga  Village,  Lancaster,  Pa. 

9- 10 — Indiana  Newspaper  Advertising  Conference,  co-sponsored  by  In¬ 

diana  Newspaper  Advertising  Executives  Association  and  Hoosier 
State  Press  A^ociation,  Marriott,  Indianapolis. 

10- 13 — Southern  Circulation  Managers  Association,  Birmingham,  Ala. 

11- 14 — SNPA  Foundation  workshop,  "Attracting  New  Readers,"  West 

Palm  Beach  (Fla.)  Post  and  Times. 

13- 17 — National  Conference  of  Editorial  Writers,  Calgary,  Alberta,  Cana¬ 

da. 

14- 15 — National  Suburban  Newspaper  Advertising  Conference,  Sheraton 

Atlanta,  Atlanta,  Ga. 

14-16— Suburban  Newspaper  Advertising  Conference,  Sheraton  Atlanta 
Motor  Hotel,  Atlanta,  Ga. 

14- 17 — American  Association  of  Sunday  and  Feature  Editors,  Houston. 

15- 17 — Interstate  Advertising  Managers  Association,  Genetti  Lycoming 

Hotel,  Williamsport,  Pa. 

16- 17 — Catholic  Press  Association  Northwest  Region,  Travel  Lodge 

Downtown,  Helena,  Mont. 

16-17 — National  Board  for  Courses  by  Newspaper,  University  of  Califor¬ 
nia,  San  Diego. 

16- 18 — New  York  State  Newspaper  Production  Conference,  Hyatt  House, 

Albany. 

17- 18 — Ohio  Newspaper  Classified  Clinic,  Marriott  Inn,  Columbus. 

18- 21 — Canadian  Circulation  Managers'  Association,  Park  Town  Motor 

Hotel,  Saskatoon,  Sask. 

18- 21— Western  Classified  Advertising  Association,  Holiday  Inn,  Golden 

Gateway,  San  Francisco. 

19- 20 — National  Retail  Merchants  Association,  Biltmore  Hotel,  New  York 

City. 

21-22 — Canadian  Daily  Newspaper  Publishers  Association  board,  Win¬ 
nipeg,  Man. 

21-23 — Catholic  Press  Association  Western  Region,  Franciscan  Renewal 
Center,  Scottsdale,  Ariz. 

23-24 — PNPA  Foundation  Press  Institute-Pennsylvania  Bar  Association, 
Court  Reporters  Training  Seminar,  Penn  Harris  Motor  Inn,  Harris¬ 
burg. 

23- 25 — Central  States  Circulation  Managers  Assoc.  Sales  Conference, 

Oak  Brook  Hyatt  House,  Oak  Brook,  III. 

24- 25 — Ohio  Ad  Executives,  Marriott  Inn,  Columbus. 

25- 26 — International  Newspaper  Promotion  Association,  Southern  reg¬ 

ional  meeting.  La  Mansion,  San  Antonio,  Tex. 

25- 26 — Newspaper  Advertising  Bureau,  Southampton,  Bermuda. 

26- 28 — Western  Newspapers  Production  Conference,  Portland  Hilton, 

Portland,  Ore. 

28-30 — Catholic  Press  Association  Midwest  Region,  Continental-Regency 
Hotel,  Peoria,  III. 
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A  Public  Service  of  This  Magazine 
&  The  Advertising  Council. 


"If  youte  really  minding 

your  own 
buslness,yoirre 
giving  more  to 
higher 
education:’ 

John  T.  Connor 

Chairnnan  and  Chief  Executive  Officer 
Allied  Chemical  Corporation 


College-trained  minds  invented  televi¬ 
sion,  electronic  computers,  synthetic  fabrics  and 
hundreds  of  other  ideas  that  turned  dreams  into 
reality  and  created  thousands  of  new  businesses. 

But  the  ability  of  our  country  to  main¬ 
tain  its  technological  leadership  depends  largely 
upon  the  ability  of  our  universities  to  continue  to 
providethe  necessary  facil  ities  and  faculties.  Their 
ability  to  do  this  is  gravely  threatened  bytheircur- 
rent  fiscal  problems.  They’re  having  to  drop 
courses,  fire  professors,  close  laboratories,  limit 
libraries.  They  desperately  need  your  help.  They 


CF  Council  for  Financial  Aid  to  Education,  Inc. 
I^EeSO  Fifth  Avenue,  New  York,  N.Y.  10019 

Please  send  me  a  copy  of  Goals  for  Corporate 
Giving,  plus  information  on  programs  companies 
can  establish  to  assist  colleges  and  universities. 

Name _ ^Title _ 


depend  on  company  giving. 

There  are  many  ways  your  company  can 
contribute  regularly  to  higher  education.  If  you’d 
like  to  find  out  about  some  of  them,  just  send  in 
the  coupon,  attached  to  your  letterhead.  It’s  an  ex¬ 
tremely  sensible  way  to  mind  your  own  business. 


Make  America  smarter. 


Give  to  the  college  of  your  choice. 


Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Dual  first  class  rates 

President  Carter  suggested  saving  the  13-cent  first  class 
stamp  for  the  ordinary  citizen  and  increasing  business  mail 
to  16  cents  in  order  to  reduce  the  postal  deficit.  Postmaster 
General  Bailar  jumped  at  the  suggestion  and  John  Q.  Public 
is  being  sold  on  the  idea  he  is  going  to  benefit  from  this  dual 
rate. 

It  is  a  subterfuge.  It  is  not  a  dual  rate  for  the  same  postal 
service.  It  is  two  rates  for  two  different  services.  Business 
mail  will  receive  priority  first  class  handling  at  the  16-cent 
rate.  Personal  mail,  or  citizen’s  mail,  will  be  handled  at  off- 
peak  hours  at  a  “deferred  service  rate”  of  13  cents. 

John  Q.  Public  is  being  told  the  rate  is  being  maintained 
for  him.  He  doesn’t  realize  he  is  being  subjected  to  a  rate 
increase  through  slower  service  at  the  same  price.  Further¬ 
more,  every  penny  of  increased  postal  rates  that  business 
has  to  pay  will  eventually  be  charged  to  consumers  in  higher 
prices. 

Another  increase  in  second  class  rates — another  step  in  a 
long  series  of  increases — has  just  gone  into  effect.  The 
public  has  been  led  to  believe  that  the  higher  rates  are 
being  paid  by  newspaper  and  magazine  publishers  to  offset 
the  so-called  postal  “subsidies”  granted  to  them  in  the  past. 
Mr.  and  Mrs.  John  Q.  Public  don’t  realize  they  are  paying 
every  cent  of  those  second  class  rate  increases  through 
higher  subscription  rates. 

The  Postal  Service  has  been  trying  to  be  a  self-sustaining 
autonomous  corporation  since  1971  and  has  failed  with 
larger  and  larger  deficits.  Why  doesn’t  Congress  cancel  that 
misguided  legislation  and  save  the  U.S.  Postal  Service  from 
its  own  self-destruction  by  forthrightly  providing  public 
services  monies  to  deliver  the  mail  for  the  benefit  of  the 
greatest  number  of  people  at  the  lowest  possible  cost?  After 
all,  that’s  what  it  was  started  for. 

Secret  session 

It  wasn’t  the  first  time  the  Senate  had  done  it.  But  it  was 
the  first  time  since  1975  that  the  Senate  had  gone  into  secret 
session.  It  spent  two  and  one-half  hours  behind  closed  doors 
to  discuss  the  neutron  bomb.  The  excuse  was  that  classified 
details  had  to  be  revealed  to  Senators.  Shortly  after  the 
session  it  was  being  reported  no  secrets  had  leaked  out 
“but  it  was  learned  from  other  sources,”  etc.  We’ll  bet  that 
within  a  few  weeks  full  details  of  that  secret  session  will 
be  available  by  way  of  some  of  the  hundreds  of  Senators, 
their  aides  and  staffers.  Everyone  who  wants  to  know  what 
happened  behind  closed  doors  will  be  able  to  find  out.  Only 
the  American  people  won’t  know  unless  enterprising  report¬ 
ers  tell  them. 
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Question: 

Can  newspapers  make  things  happen? 
Answer:  (a)  No  (b)  Maybe  (c)  Sometimes 


By  John  C.  Peterson 

We’ve  all  felt  it,  whether  we’re  large 
or  small  papers.  A  good  story  the  world 
needs  to  read,  a  solution  to  a  widespread 
problem. 

Thirteen  months  ago,  the  Norwich 
(Conn.)  Bulletin  threw  what  we  thought 
was  a  good  punch  to  create  a  sense  of 
urgency  about  fire  hazards  caused  by 
the  widespread  use  of  polyurethane  foam 
in  state  institutions.  Now  because  43 
people  are  dead  in  Tennessee,  it’s  being 
called  a  problem. 

The  circumstances  were  same.  In  Col¬ 
umbia,  Tenn.,  it  was  a  disturbed  young 
man  with  a  fascination  for  fire  in  an  isola¬ 
tion  cell.  In  Brooklyn,  Conn.,  it  was  a 
disturbed  young  man  with  a  fascination 
for  fire  in  an  isolation  cell.  The  difference 
was  the  numbers.  Only  one  person  died 
in  Connecticut. 

The  series  of  five  articles  we  wrote 
was  effective  only  locally.  Gov.  Ella  T. 
Grasso  moved  immediately  to  ban 
polyurethane  foam  and  upgrade  mattress 
flamability  standards  in  Connecticut. 

But  we  wanted  to  tell  the  world — or  at 
least  the  nation — because  the  problem 
was  that  big.  In  our  research  which  co¬ 
vered  more  than  30  states  and  the  federal 
prison  system,  we  found  only  the  feds 
were  close  to  the  technology  adequate  to 
solve  the  problem.  Everyone  seemed  to 
agree  polyurethane  was  a  problem  but  no 
one  seemed  to  be  doing  anything  about 
it. 

Looking  back  on  it,  getting  the 
story — though  it  placed  a  great  strain  on 
our  staff  and  quadrupled  our  phone  bill 
for  several  months — was  easy.  Getting 
people  to  listen  to  us  was  the  hardest 
part. 

We  think  we  did  all  the  right  things  to 
maximize  the  story’s  opportunity. 
Knowing  our  own  circulation  of  35,000 
would  never  get  the  story  past  Hartford, 
we  discussed  our  problem  with  both  AP 
and  UPl.  Both  felt  the  story  had  “wire 
interest”  and  representatives  of  each 
said  they  would  run  what  the  story  mer¬ 
ited.  Trying  to  make  things  as  easy  as 
possible  for  them,  we  made  the  entire 
series  available  several  days  before  we 
planned  to  go  into  print.  We  embargoed 
the  stories  for  6:30  p.m.  the  night  before 
we  would  run  each  of  the  parts  our¬ 
selves. 

UPl  ignored  the  embargo,  wrote  a  one 
take  story  about  the  entire  series  and 
gave  it  A-Wire  play.  AP  ran  two  long 
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pieces  and  over  the  five-day  period  ran 
stories  each  day.  Someone  decided, 
however,  it  was  only  of  regional  interest, 
and  it  was  played  on  the  northeast  circuit 
only. 

We  never  thought  for  a  minute  we 
would  get  coast-to-coast  attention  but  we 
were  naive  enough  to  hope  someone 
would  pick  up  the  ball.  We  received 
about  a  dozen  phone  calls  from  papers  as 
far  away  as  Pennsylvania  looking  for 
local  angles.  Then  two  Connecticut 
congressmen  jumped  on  the  story  and 
started  doing  things  of  their  own.  They 
met  with  leaders  of  the  mattress  industry 
and  conducted  a  survey  of  all  50  states 
which  concluded  with  42  supporting 
stricter  flammability  standards  for  insti¬ 
tutions.  The  congressmen  also  petitioned 
the  federal  Consumer  Product  Safety 
Commission  for  changes. 

We  followed  every  development,  and 
at  one  point  sent  a  reporter  to  Washing¬ 
ton  to  cover  the  meeting  between  the 
congressmen  and  industry  leaders.  The 
lead  on  that  story  was  industry  agreeing 
the  mattresses  could  be  made  safer  but 
they  didn’t  want  to  have  to  do  it  right 
away.  At  this  point  we  started  to  believe 
a  small  paper  could  make  things  happen. 

The  series  did  well  on  the  contest  cir¬ 
cuit,  reinforcing  our  spirits  and  the 
thought  we  had  done  it  right.  A  couple  of 
the  larger  contests,  however,  didn’t 
think  much  of  it,  and  some  of  the  feed¬ 
back  we  received  said  judges  didn’t  like 
the  way  we  handled  it  (An  E&P  article, 
June  12,  1976  explained  we  withheld  the 
story  three  months  to  enable  the  state  to 
replace  mattresses  in  high-risk  areas  be¬ 
cause  we  feared  an  incident  if  the  dan¬ 
gers  of  the  mattresses  were  widely 
known.) 

There  were  several  jail  fires  during  the 
last  year.  In  each  case  we’d  call  the  local 
paper  to  swap  information,  but  no  one 
seemed  to  share  our  excitement  about 
the  problem.  We’d  do  our  local  insert 
and  continue  our  monthly  battery  of  calls 
to  the  bureaucracy  to  see  if  anyone  was 
doing  anything  yet.  We  even  did  a  six- 
month  update  of  the  series. 

Again,  it  comes  back  to  the  original 
question.  Can  a  small  paper  make  things 
happen?  The  answer  in  this  case  is  no,  at 
least  not  without  the  numbers.  When 
there  was  one,  two,  or  even  a  dozen 
dead,  no  one  got  excited.  With  42  it  be¬ 
comes  problem. 

We  tried  to  make  all  the  right  moves, 
(Continued  on  page  30) 


By  Carla  Stephens 

One  of  the  best  known  investigative 
stories  of  the  spring  of  1972  came  from 
Omaha,  Neb.  There  the  Sun  newspapers 
carried  an  eight-page  article  revealing 
that  Boys  Town,  with  a  net  worth  of  at 
least  $209  million  and  caring  for  only  700 
boys,  was  sending  as  many  as  34  million 
appeal  letters  annually. 

The  story,  according  to  the  Sun’s 
managing  editor  Paul  Williams,  was  writ¬ 
ten  “to  improve  some  incorrect  policies 
at  the  institution.”  He  emphasized  that 
his  reporters  had  found  “no  evidence  of 
wrongdoing.” 

Wire  services  and  news  magazines 
picked  up  the  Sun’s  story.  Articles  about 
other  charities  followed  in  both  news¬ 
papers  and  magazines,  telling  of  mis¬ 
management,  high  overhead  (sometimes 
90%  of  receipts),  and  even  fraud.  Books 
like  “Give!  Who  Gets  Your  Charity  Dol¬ 
lar,”  by  Harvey  Katz,  also  appeared. 

Expose  and  consumer  warnings 
about  charities  have  become  established 
as  staples  of  today’s  journalism,  with 
newspapers  from  Maryland  to  California 
still  carrying  them  in  1976.  So  did  such 
magazines  as  America,  Equire,  Harper’s 
Bazaar,  and  (7.5.  News  and  World 
Report. 

But,  what  has  really  been  effected  by 
the  disclosures? 

On  the  whole,  Americans  don’t  seem 
to  have  lost  confidence  in  charities — 
they  gave  a  record  $28.5  billion  in  1976. 
Ironically,  Boys  Town,  with  new  leader¬ 
ship  and  policies,  faced  so  great  a  drop  in 
real  contributions  last  year  that  its  direc¬ 
tor,  Robert  Hupp,  predicted  a  $1  million 
deficit  for  1976  and  $500,000  for  1977. 

Several  proposals  have  been  intro¬ 
duced  into  Congress  to  regulate 
charities.  One,  by  Rep.  Charles  H.  Wil¬ 
son  (D)  of  California,  sought  to  compel 
charities  to  reveal  in  their  appeal  letters 
how  much  was  spent  on  their  work  and 
how  much  on  overhead.  Another,  by 
Rep.  Joseph  Karth  (D)  of  Minnesota  and 
the  then  Sen.  Walter  F.  Mondale,  whose 
Subcommittee  on  Children  and  Youth 
looked  into  charity  abuses,  would  have 
set  a  limit  of  50%  on  overhead  expenses. 
Neither  became  law. 

Charities,  as  tax-exempt  institutions, 
are  required  by  law  to  file  with  the  IRS  a 
copy  of  its  Form  990.  Some  are  slow  to 
do  so,  just  as  others  are  able  to  circum- 
(Continued  on  page  30) 
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Bostoi^^  waking  iq>  to  it. 


Thafs  right.  The  Herald. 


Not  long  ago,  we  set  out 
to  make  the  Boston  Herald 
American  a  brighter,  livelier, 
better  organized  newspaper 
-a  real  alternative  to  the 
Globe. 

We  were  convinced  that 


Boston  was  ready  for  a  paper 
that  reported  both  sides  of  the 
issues.  That  didn’t  preach. 
That  had  more  emphasis  on 
local  coverage. 

The  Herald  today  has 
new  features,  new  writers,  new 


columnists,  a  whole  new  atti¬ 
tude.  And  we’re  looking  better 
all  the  time. 

Which  is  probably  why, 
more  and  more,  people  are 
starting  off  their  days  with  a 
refreshing  experience. 


July  16,  1977 


E&P 

Every  Saturday  since  1884 

Panax  controversy  heats  up; 

News  Council  denounces  McGoff 

By  Celeste  Huenergard  and  Jane  Levere 


The  memo  read:  “this  could  be  an  ex¬ 
plosive  story  .  .  .  (SIC).  Run  front  page  if 
possible.  Mail  tear  sheet  to  John 
McGoff.” 

It  was  dated  June  6  and  accompanied 
two  stories  written  by  Panax  New  York 
Bureau  Chief  George  Bernard.  It  was  the 
first  time  Panax  editors  had  been  asked 
to  send  tear  sheets  directly  to  McGoff, 
president  of  Panax.  The  articles  in¬ 
sinuated  that  President  Carter  condoned 
promiscuity  among  his  staff  members 
and  was  grooming  his  wife  for  the  Vice 
Presidency  in  1984. 

Two  Panax  editors  called  the  stories 
un-newsworthy  and  refused  to  run  them 
in  their  original  form.  Robert  H. 
Skuggen,  editor  of  the  Marquette  (Mich.) 
Minina  Journal,  and  David  A.  Rood, 
editor  of  the  Escanaba  (Mich.)  Daily 
Press,  took  their  grievances  to  the  cor¬ 
porate  headquarters  in  Lansing,  Mich. 

Two  alternatives 

According  to  Rood,  he  was  given  two 
alternatives:  “Run  whatever  J.  P. 
McGoff  wanted,  whenever,  wherever 
without  editing,  or  resign.” 

“1  insisted  that  there  was  a  third  alter¬ 
native,”  Rood  told  E  &  P,  “they  could 
fire  me.”  Ralph  Kaziateck,  Panax  group 
vicepresident  for  Northern  Michigan  and 
Chicago,  did  just  that  June  20. 

When  Rood  went  into  the  office 
the  next  day  to  clean  out  his  desk,  an 
AP  story  carried  a  statement  by  Panax 
executive  vicepresident  Frank  Shep¬ 
herd,  saying  that  Rood  had  resigned. 
Rood  put  his  things  back  in  his  desk  and 
waited  for  written  notice  of  his  dismis¬ 
sal. 

It  came  the  next  day. 

Skuggen  was  told  his  resignation  had 
been  accepted  June  19.  He  had  rewritten 
one  of  the  stories  “drastically”  and  run  it 
on  the  editorial  page.  Instead  of  concen¬ 
trating  on  Carter’s  “acceptance  of  staff 
promiscuity,”  he  merely  referred  to  Car¬ 
ter  as  “non-judgemental  about  the  pri¬ 
vate  affairs  of  his  staffers.” 

“1  cut  out  all  the  baloney  about  it 
being  an  exclusive  story  to  the  Panax 
Corporation,”  Skuggen  said.  “The 
stories  (Bernard’s)  were  poorly  written 
.  .  .  and  they  were  being  presented  as 
news  stories  when  they  were  opinion 
stories.  There  were  no  fects  to  back  up 
the  opinions.” 


Betty  Lou  Kitzman,  city  editor  of  the 
Mining  Journal,  resigned  June  17  after  15 
years  as  “reporter  and  9  years  as  city 
editor  on  the  paper.  “This  was  an  inde¬ 
pendently,  locally  owned  newspaper  (un¬ 
til  1%6  when  Panax  bought  it),”  she 
said.  “It  hasn’t  been  the  same  since 
Panax  took  over.” 

Three  Mining  Journal  reporters  also 
resigned  the  same  day.  They  felt  the 
local  paper  was  not  covering  the  incident 
and  that  their  credibility  as  reporters  was 
suffering  as  a  result. 

The  entire  Mining  Journal  editorial 
staff  had  submitted  a  “staff  opinion 
piece,”  a  regular  feature  introduced  by 
Skuggen,  for  the  editorial  page.  The  staff 
members  thought  that  by  writing  an 
editorial  supporting  Skuggen’ s  move, 
they  could  re-establish  their  credibility 
with  their  readers. 

When  they  submitted  the  piece  to  the 
paper’s  general  manager  Gene  Cham¬ 
bers,  he  encouraged  them  to  write  one 
declaring  that  they  had  never  been  has¬ 
sled  by  company  policy. 

“Here  he’s  telling  us  to  say  manage¬ 
ment  has  never  told  us  what  to  do  and 
he’s  telling  us  what  we  can  write,”  Peter 
Brown,  one  of  the  reporters  who  res¬ 
igned,  told  E&P. 

“Our  credibility  had  eroded  to  such  a 
point  in  the  community  that  it  was  ex¬ 
tremely  difficult  for  us  to  operate  as  local 
reporters,”  Brian  Tucker  another  repor¬ 
ter  who  resigned,  said. 

Sources  indicate  that  neither  the  Min¬ 
ing  Journal  or  Daily  Press  has  given  the 
incident  the  same  amount  of  coverage 
that  local  radio  stations  and  national 
media  have.  Stories  have  appeared  in 
metropolitan  dailies  throughout  the 
country  and  CBS  sent  a  film  crew  to 
Escanaba  July  9  for  a  story. 

Form  Citizen’s  committee 

AP  carried  a  wire  story  last  week  on  a 
Escanaba  town  meeting  which  appointed 
a  Committee  For  Responsible  Jour¬ 
nalism  and  condemned  Panax’ s  policies. 
“We  were  told  not  to  run  that  story,” 
Tucker  reported.  “When  Kitzman  res¬ 
igned  after  20  some  years  on  the  paper. 
Chambers  told  us  not  to  put  anything  in 
the  paper  about  that  either.”  Before  her 
resignation,  Kitzman  had  included  a 
brief  paragraph  on  Skuggen’ s  motives 


“philosophical  differences,”  for  resign¬ 
ing.  It  was  deleted. 

“It’s  a  real  odd  thing,”  Brown  said. 
“As  much  as  has  been  written  about  the 
situation  in  the  national  press,  most 
people  around  here  don’t  know  what’s 
happened.  They’re  a  lot  of  people  who 
think  Skuggen  just  left.” 

Charles  Folio,  retired  assistant  direc¬ 
tor  of  the  University  of  Michigan  exten¬ 
sion  service,  is  trying  to  get  the  word  to 
the  people.  Two  weeks  ago  he  and  50 
other  citizens  of  Escanaba  formed  the 
Committee  For  Responsible  Journalism. 
They  now  have  more  than  30  people 
canvassing  the  area,  urging  readers  to 
cancel  their  subscriptions.  They  also 
have  begun  circulating  a  petition  backing 
Morris  Udall’s  current  bill. 

As  an  alternative  to  the  Daily  Press, 
Folio’s  group  hopes  to  encourage  a 
nearby  weekly  publisher  to  extend 
coverage  to  their  area  and  another  pub¬ 
lisher  to  begin  a  shopper. 

“We  have  no  quarrel  with  the  local 
paper,”  Folio  said.  “Our  quarrel  is  with 
Panax.  John  McGoff  called  me  up  and 
said,  ‘Charlie  Folio  I’m  gonna  sue  you.’  1 
told  him  that  he  wasn’t  scaring  me  a  bit.” 

Another  town  meeting  scheduled  for 
this  week  in  Marquette  was  cancelled, 
supposedly  after  McGoff  had  a  talk  with 
a  local  chamber  of  commerce  official 
who  was  organizing  it. 

McGoff  memo 

There  were  other  Panax  papers  that 
did  not  run  the  Bernand  stories  and 
whose  editors  are  still  behind  their 
desks.  But  John  McGoff’s  June  27th 
memo  could  encourage  these  editors  to 
run  them  in  the  future. 

It  read:  “In  order  to  priority  handling 
the  codes  will  appear  as  follows: 

(1)  ‘MG’ — This  means  McGoff,  or 
(must  go).  There  should  be  no  question 
of  the  need  to  run  such  material,  but 
should  any  question  arise  upon  receipt  of 
“MG”  classification  column  items, 
please  contact  Jerry  Schiappa  at  corpo¬ 
rate  for  a  discussion  of  the  matter. 

(2)  ‘SP’ — Means  ‘space  permitting.’ 
This  code  reflects  the  desire  of  the  pub¬ 
lisher  for  some  attention  to  the  subject 
matter  and  a  request  that  each  editor 
consider  running  material  when  and  as 
space  permits. 

(Continued  on  page  36) 
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Article  links  Copley  to  CIA; 


Copley  execs 

Penthouse  Magazine  in  its  August 
issue  charges  that  the  Copley  Press,  Inc. 
and  its  Copley  News  Service  “acted  as 
intelligence  arms  of  the  Central  Intelli¬ 
gence  Agency  and  the  Federal  Bureau  of 
Investigation.” 

The  article  by  Joe  Trento  and  Dave 
Roman  says  that  the  Copley  News  Ser¬ 
vice  was  “inspired”  be  a  meeting  be¬ 
tween  President  Eisenhower  and  the  late 
James  S.  Copley,  publisher  and  owner  of 
Copley  Press,  “for  the  purpose  of  sup¬ 
plementing  CIA  activity.” 

At  a  Washington  news  conference  on 
publication  of  the  magazine  July  8,  the 
two  authors  said  their  findings  were  the 
result  of  a  year-long  investigation  of  Cop¬ 
ley  Press  via  a  $2,000  grant  from  the 
Fund  for  Investigative  Journalism.  A 
footnote  at  the  end  of  the  article  states 
the  investigation  v  as  made  possible  by 
the  grant. 

Subsequent  to  release  of  the  article 
last  weekend.  Copley  executives  con¬ 
tacted  by  Editor  &  Publisher  denied  the 
charges. 

The  article  says  that  Copley  “volun¬ 
teered”  his  newly  formed  news  service 
as  “the  eyes  and  ears”  against  “the 
Communist  threat  in  Latin  and  Central 
America”  for  “our  intelligences  ser¬ 
vices”  and  that  at  subsequent  meetings 
other  aides  suggested  that  Copley  News 
Service  provide  credentials  for  CIA  and 
Defense  Intelligence  agents  as  “cover 
for  our  operatives.” 

Penthouse  writes  that  meetings  and 
phone  calls  led  to  full  cooperation  be¬ 
tween  Copley  and  “his  privately  held 
empire  and  the  U.S.  government  at  least 
until  his  death  in  1973.” 

Penthouse  says  it  learned  from  “very 
well  placed  CIA  sources  that  no  less  than 
twenty-three  Copley  News  Service 
employees  had  worked  for  the  CIA 
simultaneously.”  The  authors  add  that 
“out  of  194  U.S.  newsmen  having  CIA 
connections,  CNS  was  the  only  organi¬ 
zation  that  the  CIA  had  Tull  cooperation 
with'  for  nearly  three  decades.”  The 
writers  did  not  identify  the  twenty-three 
employees  but  said  the  information  came 
from  secret  documents. 

Richard  G.  Capen  Jr.,  senior  vicepres¬ 
ident  of  newspaper  operations  of  Copley 
Press.  La  Jolla.  California  in  denying  the 
charges  said  they  were  “old  allegations 
that  Copley  newspapers  have  repeatedly 
denied  over  the  past  two  years.” 

One  of  the  article's  authors.  Trento, 
lost  a  California  primary  election  as  a 
Congressional  candidate  last  year  and 
had  voiced  similar  r'-arges  against  the 
Copley  organizations  m  his  campaign. 

Capen  said  of  the  allegation  of  linkage 
between  the  CIA  and  Copley  newspap- 
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issue  denials 

ei..  and  Copley  News  Service,  “We  have 
been  assured  by  the  highest  levels  within 
the  CIA  that  no  employees  of  Copley 
newspapers  or  CNS  have  been 
employees  of  the  agency.” 

Charles  OhI,  who  became  editor  and 
general  manager  of  Copley  News  Service 
last  January  1  after  having  joined  the 
news  service  in  1964  in  San  Diego  from 
United  Press  International,  said  that  it 
was  “conceivable”  that  part-time  repor¬ 
ters  in  Latin  America  might  have  re¬ 
ceived  money  from  local  CIA  station 
chiefs  without  knowledge  of  company 
executives.  In  the  years  he  had  been  with 
Copley,  OhI  said,  he  knew  of  no  Copley 

Bolwell  resigns  as 
N.Y.  Post  editor 

Edwin  Bolwell.  who  was  named  editor 
of  the  New  York  Post  seven  months  ago 
by  Rupert  Murdoch,  resigned  this  week. 

A  notice  from  Murdoch  to  editorial 
staff  members  announcing  Bolwell's  de¬ 
parture  was  posted  in  the  Post  newsroom 
at  II  a.m.  on  Wednesday  (July  13). 

Although  no  official  reason  was  given 
for  the  resignation,  sources  at  the  Post 
said  Bolwell  left  following  a  dispute  with 
Murdoch  over  production  problems. 

Since  the  Long  Island  Press  went  out 
of  business  in  late  March,  the  Post  has 
been  producing  separate  Queens  and 
Long  Island  “bulldog”  editions  in  addi¬ 
tion  to  its  Metro  edition.  The  two  new 
editions  have  meant  that  from  three  to 
five  pages  in  each  must  be  replated. 
Sources  said  there  have  been  several  late 
closings. 

Ironically,  Bolwell  got  his  first  news¬ 
paper  job  from  Rupert  Murdoch's  father. 
Sir  Keith  Murdoch,  at  the  Melhoione 
Heralil.  Bolwell  could  not  be  reached  for 
comment  on  his  resignation. 

Post  managing  editors  Ron  Martin  and 
Robert  Spitzler  will  assume  Bolwell's 
duties  until  a  replacement  is  named. 
Sources  at  the  Post  said  Murdoch  may 
assume  the  duties  of  editor  himself. 

• 

Strong  replaces 
Joe  Knowland 

G.  Gordon  Strong,  chairman  of  the 
board  of  Thomson  Newspapers.  Inc., 
was  named  publisher  of  the  Oakland 
Tribune  by  Combined  Communications 
Corp.,  the  paper's  new  owner,  this 
week. 

He  succeeds  Joseph  W.  Knowland. 
whose  family  controlled  the  daily  for  62 
years. 


employes  receiving  any  money  from  the 
CIA. 

OhI  told  Editor  &  Publisher  he  consi¬ 
dered  it  “pretty  poor  journalism”  when  a 
reporter  says  23  people  did  this  or  did 
that  and  refuses  to  name  the  people  or 
offer  any  substantiating  documents  on 
the  grounds  it  violates  a  confidence.  He 
added  he  thought  it  also  pretty  poor 
journalism  that  “neither  Mr.  Trento  or 
Mr.  Roman  ever  contacted  me  at  any 
time — never.  And  third,  I  would  say 
consider  the  source  of  the  attack.  I'm  not 
too  concerned  about  being  attacked  by  a 
magazine  the  calibre  of  Penthouse.” 

OhI  said  that  Trento  several  years  ago 
“tried  to  persuade  the  San  Diefio  Union 
to  work  with  him  on  some  editorial  pro¬ 
ject”  and  was  turned  down  and  that 
Trento  had  made  the  magazine  charges 
in  his  earlier  political  campaign  and  that 
Copley  had  denied  all  them  at  that  time. 


No  news  blackout 

A  massive  power  failure  threw  New 
York  City  into  total  darkness  on  Wed¬ 
nesday  night  (July  13)  and  into  Thurs¬ 
day. 

The  New  York  Daily  News  and  the 
New  York  Times  were  able  to  get  a 
limited  number  of  their  morning  papers 
out  thanks  to  the  cooperation  of  Long 
Island  (N.Y.)  Newsday  and  The  Rec¬ 
ord  in  Hackensack,  N.J. 


Uieltaii 

dispatch 


BLACKOUT  HITS  NV 


Union  City  (N.J.)  Dispatch 


The  News  used  Newsday's  facili¬ 
ties  to  publish  5().()()()  copies  of  a  32 
page  edition,  featuring  two  pages  of 
blackout  coverage.  The  Times  put  to¬ 
gether  its  edition  at  The  Record  and 
shipped  the  pages  to  its  Carlstadt. 
N.J.  plant,  where  it  published. 

The  (Union  City.  N.i.) Dispatch  de¬ 
voted  its  entire  front  page  to  blackout 
coverage. 
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News  Council  nixes  study 
of  group-owned  dailies 


By  Jane  Levere 

The  National  News  Council  upheld  a 
complaint  against  the  National  Enquirer 
at  its  meeting  June  21  and  decided  not  to 
pursue  a  study  of  group  ownership  of 
newspapers,  proposed  in  March  by 
member  Loren  Ghiglione.  (£  &  P,  April 
9). 

The  complaint  against  the  Enquirer 
concerned  several  charges  of  inaccuracy 
in  articles  on  UFO’s.  Quoted  by  the 
paper  in  these  articles  were  Walter 
Cronkite  and  Senator  Harrison  Schmitt 
of  New  Mexico,  both  of  whom  denied 
ever  having  been  interviewed. 

Also  involved  in  the  case  was  Herbert 
Strentz,  dean  of  the  Drake  University 
School  of  Journalism.  He  claimed  he  had 


manded  a  retraction  after  the  quotes 
were  published,  he  was  ignored. 

Dropped  by  the  NNC  as  unwarranted 
were  complaints  brought  against  the 
Milwaukee  Journal  by  the  State  Medical 
Society  of  Wisconsin  and  against  the  Des 
Moines  Register  and  Tribune  by  an  anti¬ 
abortion  group.  A  complaint  by  an  anti¬ 
abortion  group,  raised  against  the  New 
York  Times,  was  also  dismissed. 

Ghiglione’ s  study,  turned  down  at  the 
meeting,  was  to  focus  on  “possible  re¬ 
sponse  to  the  increasing  concentration  of 
ownership  (of  newspapers)  and  the  ad¬ 
vantages  and  disadvantages  of  those  re¬ 
sponses.’’ 

Norman  Isaacs,  Council  chairman, 
said  that  “at  this  stage  of  its  existence 
the  Council  has  neither  the  financial  re- 


the  Gannett  Newspaper  Foundation, 
Copley  Press,  Inc.,  Bingham  Enterprises 
of  Kentucky,  Poynter  Fund,  Capital 
Cities  Communications,  Inc.,  Denver 
Post,  Des  Moines  Register  and  Tribune, 
Milwaukee  Journal  and  Sentinel,  Min¬ 
neapolis  Star  and  Tribune,  Press  Enter¬ 
prise  Co.,  Riverside,  Calif.,  Sait  Lake 
Tribune  and  Swanco  Publishing  Co.) 
was  a  factor  in  its  decision,  Isaacs  said, 
“Not  at  all.  The  real  trouble  is  that  kind 
of  study,  in  my  estimation,  will  cost 
more  than  the  total  annual  budget  of  the 
News  Council.  It’s  not  our  bag  at  this 
time.  It’s  just  impractical  for  us.’’ 

Ghiglione,  editor  and  publisher  of  the 
Southbridge  (Mass.)  News  and  director 
of  “Evaluating  the  Press;  The  New  Eng¬ 
land  Daily  Newspaper  Survey,”  spon¬ 
sored  by  the  Markle  Foundation  in  1974, 
said  he  hoped  “the  proposal  will  be 
funded  with  another  organization  spon¬ 
soring  it.” 

• 

Daily  found  guilty 


informed  the  Enquirer  that  quotes  attrib¬ 
uted  to  him  in  a  UFO  article  were  inac¬ 
curate  before  the  article  was  published. 
He  further  charged  that  when  he  de- 


By  I.  William  Hill 

Money  paid  to  editorial  employes  not 
represented  by  the  Newspaper  Guild 
must,  on  request,  be  revealed  to  the 
union  so  that  it  may  properly  represent 
union  members  in  collective  bargaining, 
according  to  a  ruling  of  an  administrative 
law  judge  announced  by  the  National 
Labor  Relations  Board. 

The  ruling,  made  by  Law  Judge  Jer- 
rold  H.  Shapiro,  was  announced  June  27 
in  the  case  involving  the  Brown  News¬ 
paper  Publishing  Co.  (publisher  of  the 
Berkeley  (Calif.)  Gazette  and  the 
Richmond  (Calif.)  Independent)  and 
Local  52  of  the  San  Francisco-Oakland 
Newspaper  Guild. 

Judge  Shapiro,  in  a  subsequent  ruling 
last  week,  affirmed  his  earlier  decision 
by  instructing  two  other  California 
newspapers,  the  Santa  Rosa  Press- 
Democrat  and  the  Vallejo  Times-Herald 
and  News  Chronicle,  to  reveal  to  the 
Newspaper  Guild,  payments  made  to 
non-Guild  employes. 

In  the  case  involving  the  Brown  Pub¬ 
lishing  Co.,  the  union’s  complaint  hinged 
on  its  request  that  the  publisher  reveal 
how  much  money  had  been  paid  to 
George  Tashman,  the  newspapers’  tele¬ 
vision  editor,  and  Kathy  White,  the 
newspapers’  food  editor  during  the 
three-month  period  of  May  through  July, 
1976.  Executive  Editor  Terry  Sellards 
responded,  however,  that  the  amount 
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sources  or  staff  to  take  on  a  project  of 
this  scope.” 

Asked  if  Council  financial  support  by 
newspaper  organizations  (which  include 


was  not  available  for  the  union  “for  the 
reason  that  Tashman  and  White  had  been 
writing  for  the  newspapers  for  20  years 
and  were  so  close  to  the  publisher  as  to 
be  viewed  as  ‘family  members’.” 

The  decision  revolved  around  how  rel¬ 
evant  the  pay  figures  were  to  proper 
functioning  of  the  union.  Shapiro  held 
that  the  information  was  not  relevant  “to 
the  union’s  contract  proposal  seeking  the 
minimum  contract  rate  of  pay  for  unit 
work  performed  by  non-unit  persons.” 
On  the  other  hand,  he  deemed  it  relevant 
“to  the  union’s  wage  proposal  covering 
the  unit  employes.”  Hence  the  publisher 
was  ordered  to  report  to  the  union  the 
wage  figures  requested.  Otherwise,  a  re¬ 
fusal  would  be  a  refusal  to  bargain  collec¬ 
tively. 

In  the  case  of  the  Santa  Rosa  Press- 
Democrat,  the  newspaper  was  told  to  re¬ 
veal  to  the  union  payments  made  to  10 
northern  California  correspondents  who 
are  non-union  employes  in  the  May-July 
period  of  1976. 

In  like  manner,  Shapiro  instructed  the 
Vallejo  newspapers  to  give  the  Guild  in¬ 
formation  on  payments  made  to  non¬ 
union  writers  of  five  special  interest  col¬ 
umns. 

Like  all  decisions  made  by  an  adminis¬ 
trative  law  judge,  any  party  to  these 
cases  has  the  right  of  appeal  to  the 
NLRB. 


of  labor  act  violation 

The  Bristol  (Va.)  Herald  Courier  has 
been  found  guilty  of  a  violation  of  the 
National  Labor  Relations  Act  in  refusing 
to  sign  a  labor  contract  it  had  first  pro¬ 
posed  as  acceptable,  but  refused  to  con¬ 
sider  when  its  pressroom  employes  ap¬ 
proved  it  several  months  later. 

The  action  came  in  a  ruling  by  Ad¬ 
ministrative  Law  Judge  Jennie  M.  Sar- 
rica  which  could  be  appealed  to  the  Na¬ 
tional  Labor  Relations  Board. 

The  previous  contract  between  Wor¬ 
rell  Newspapers,  Inc.,  publisher  of  the 
Herald  Courier,  and  Bristol  Printing  and 
Graphic  Communications  Local  259  of 
the  International  Printing  and  Graphic 
Communications  Union  expired  January 
25,  1976. 

After  several  negotiation  meetings,  the 
newspaper  proposed  renewal  of  the  pre¬ 
vious  contract  along  with  a  higher  wage 
offer.  This  offer  was  never  officially 
withdrawn  but  the  union  delayed  accept¬ 
ing  it  until  proposing  July  12  as  a  date  for 
signing.  At  this  time,  however,  the 
newspaper’s  senior  vicepresident,  Her¬ 
man  Giles,  refused  to  sign  the  contract 
and  the  union  complained  to  the  NLRB. 

• 

Fellows  program  set 

Washington  Post  will  name  six  staff 
members  to  a  new  Post- Duke  University 
Fellows  program  that  begins  in  Sep¬ 
tember. 

The  Post’s  participants  in  the  program 
will  each  spend  a  month  on  the  Duke 
campus  in  Durham,  N.C.,  during  the 
coming  academic  year.  At  Duke,  the  Fel¬ 
lows  will  design  their  own  academic 
schedules  with  members  of  the  universi¬ 
ty’s  faculty.  They  will  also  give  lectures 
in  the  fields  of  their  journalistic  special¬ 
ties. 


Papers  ordered  to  tell  Guild 
pay  rate  of  non-Guild  workers 


Editor  suggests  ways 
to  improve  newspaper 


When  Robert  Haiman  finished  his  ad¬ 
dress  at  the  International  Circulation 
Managers  Association  conference,  450 
circulation  managers  rose  to  their  feet 
and  cheered. 

The  message  the  executive  editor  of 
the  St.  Petersburg  (Fla.)  Times  delivered 
was  simple;  editorial  departments  are 
putting  out  weak  newspapers  that  circu¬ 
lation  departments  can’t  sell. 

“1  believe  that  in  far  too  many  cases 
the  circulation  problems  you’ve  been 
talking  about  result  from  the  product 
you’re  trying  to  market,”  Haiman  de¬ 
clared. 

Haiman  said  that  a  survey  he  took  of 
30  circulation  managers  indicated  that 
customers  usually  stopped  delivery  for 
the  following  reasons:  couldn’t  afford  the 
paper,  didn’t  have  time  to  read  it,  found 
nothing  of  interest  in  it,  or  depended  on 
television  for  news. 

Haiman  then  offered  his  audience  1 1 
product  improvements  geared  to  elimi¬ 
nate  these  complaints.  He  labeled  them 
as  “things  your  editors  owe  you.” 

1 )  A  strong  front  page.  One  big  head¬ 
line  is  not  enough.  The  front  page  should 
sell  itself  and  the  whole  paper  since  not 
everyone  is  interested  in  the  news  the 
major  head  may  carry.  A  paper  can  do 
this  through  the  use  of  front  page  teasers 
and  digests  that  tell  the  reader  what’s 
inside. 

2)  Color:  If  you’ve  got  it,  use  it.  Far 
too  many  papers  that  can  use  color,  are 
not  using  it — sometimes  due  to  an 
editor’s  laziness.  Color  sells  and  circula¬ 
tion  managers  whose  papers  are  not 
equipped  to  use  color  should  go  to  bat 
with  their  editors  to  get  it. 

3)  Good  graphics  instead  of  bad  pic¬ 
tures.  If  a  news  day  doesn't  produce  any 
good  pictures,  many  editors  decide  to 
run  bad  ones.  Good  graphics  can  elimi¬ 
nate  this  problem.  They  not  only  make 
attractive  layouts,  but  also  help  to  ex¬ 
plain  stories. 

4)  Overlooked  financial  pages.  Editors 
and  journalists  are  not  business  oriented. 
Their  financial  pages  reflect  this.  Read¬ 
ers  are  interested  in  business  news  and 
should  get  it.  Stock  market  plunges  and 
other  good  business  stories  should  make 
the  front  page. 

5)  Sports.  Papers  do  a  good  job  on  the 
big  stuff,  but  neglect  reader  involvement 
stories  covering  local  sports.  The  St. 
Petersburg  Times  devotes  an  entire  page 
to  local  sporting  events  which  include 
anything  from  high  school  team  to  city 
bowling  league  news.  All  the  best  sport¬ 
ing  sections  are  establishing  pages  like 
this  one. 


6)  Sex.  Readers  are  interested  in  good, 
common  information  about  sex.  There  is 
plenty  of  room  in  newspapers  for  no- 
nonsense,  scientific  information  on  sex  if 
it  is  handled  tastefully. 

7)  Religion:  Reporters  and  editors  may 
not  spend  much  time  in  church  but  a  lot 
of  their  readers  do.  Editors  should  be 
concerned  about  what’s  going  on. 
Haiman’s  paper  runs  a  12  to  19-page 
Saturday  tabloid  dedicated  to  “good 
local  church  news — not  just  puff  news  to 
please”  clergy.  Their  most  recent  article 
described  how  a  local  religious  group 
was  cleaning  up  on  overpriced  trips  to 
the  Holy  Land. 

8)  Consumer  reporting.  The  paper  can 
save  its  readers  money.  If  one  supermar¬ 
ket  gives  better  prices,  write  about  it. 
Run  comparison  price  lists.  Advertisers 
want  readers  and  this  kind  of  reporting 
answers  their  request.  If  a  movie  a  paper 
advertises  is  no  good,  tell  it  boldly. 
Think  how  a  reader  feels  when  he  spends 
time,  money  and  effort  to  see  a  turkey 
after  reading  a  great  review  in  your 
paper. 

9)  Mistakes.  Newspapers  make  far  too 
many  mistakes  and  don’t  handle  them 
correctly.  The  Times  runs  every  correc¬ 
tion  on  the  front  page.  A  page-2  box  lists 
a  phone  number  and  department  where 
readers  can  complain.  Some  newspapers 
make  it  too  hard  to  get  reader  feedback. 

10)  Editorials:  Editorial  pages  should 
contain  both  the  pro  and  the  con  of  an 
issue.  The  Times,  which  calls  itself  a 
“liberal.  Democratic  paper  in  a  Republi¬ 
can  conservative  town,”  takes  an  issue 
and  publishes  all  arguments  on  both 
sides  of  the  editorial  page.  The  paper’s 
editorial  posture  runs  in  the  middle. 
Hundreds  of  readers  have  written  saying 
“1  don’t  agree  with  your  stand  but  at 
least  you  published  my  side  too.” 

11)  Communications  between  news  and 
circulation  departments.  How  much  does 
your  editor  really  know  about  your  circu¬ 
lation  department  and  how  it  works. 
Most  editors  have  no  idea  how  many 
subscriptions  circulation  had  to  get  to 
break  even  last  year,  or  how  or  who  got 
them.  Some  editors  don’t  even  know 
how  many  carriers  are  out  trying  to  sell 
their  product. 

Haiman  receives  a  copy  of  every  sub¬ 
scription  stop  resulting  from  news/ 
editorial  content.  He  sends  personal  let¬ 
ters  to  these  people  in  an  attempt  to  get 
them  back. 

The  Times’  circulation  department  is 
furnished  with  a  daily  listing  of  editorial 
content  for  the  next  day.  Haiman  also 
meets  with  circulation  managers  once  a 


week  for  an  hour,  and  feels  that  editors 
who  are  not  spending  at  least  one  hour  a 
week  with  their  circulation  managers, 
are  not  doing  their  jobs.  Times’  news 
executives  do  a  stint  at  distribution  sub¬ 
stations  too,  and  every  reporter  and 
editor  must  sit  down  during  the  first  90 
days  of  his  employment  and  hear  the 
story  of  circulation. 

Haiman  said  he  knew  that  his  ideas 
would  not  endear  him  to  his  fellow 
editors.  But  he  said  that  editors  owed 
their  circulation  people  a  product  they 
could  sell.  “And  if  I  were  you.  I’d  ask  for 
it  and  by  God  I  would  demand  it,”  he 
concluded.  “And  for  your  own  sakes  I 
hope  you  do.” 

ICMA  head 
recaps  trends 
in  circulation 

The  78th  annual  conference  of  the  In¬ 
ternational  Circulation  Managers  As¬ 
sociation  convened  in  Houston  June  26 
for  five  days  of  topical  discussions  and 
panels.  Billed  as  a  “round-up  for  suc¬ 
cess,”  it  was  the  largest  conference  in 
the  association’s  history.  Over  460 
members  attended. 

Joseph  B.  Forsee,  ICMA  president 
and  circulation  manager  for  the  St.  Louis 
(Mo.)  Post-Dispatch,  opened  the  Sunday 
session  with  a  recap  of  the  organization’s 
progress  in  the  last  year. 

M^jor  trends 

He  noted  four  major  trends:  1)  in¬ 
creased  interest  in  circulation  by  pub¬ 
lishers  and  other  newspaper  executives 
as  a  result  of  the  1974  and  1975  reader- 
ship  drops;  2)  emphasis  being  placed  on 
marketing  in  circulation  and  the  total 
newspaper  concept  encouraging  all 
newspaper  departments  to  work  to¬ 
gether;  3)  improved  professional  caliber 
of  people  entering  and  working  in  circu¬ 
lation  departments;  4)  changes  and  inno¬ 
vations  in  newspaper  distribution 
methods  assigning  more  responsibility  to 
circulation  managers. 

“This  is  an  exciting  time  to  be  in  circu¬ 
lation,”  Forsee  said.  “The  next  few 
years  will  be  even  more  exciting  as  we 
innovate  and  progress.” 

ICMA  elections  of  officers  was  also 
held.  The  new  officers  are  as  follows; 

Chairman  of  the  board — Joseph  B. 
Forsee,  St.  Louis  Post-Dispatch. 

PresiSent — Harry  E.  Coggins,  Green¬ 
ville  (S.C.)  News-Piedmont; 

Executive  vicepresident — Daniel  Orr, 
Boston  Globe; 

First  vicepresident — Harold 

Schwartz,  Milwaukee  Journal; 

Second  vicepresident — James  Robin¬ 
son,  Toronto  Star. 
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Staffers  publish  special 
edition  on  their  day  off 


By  Nicholas  C.  Chriss 

“It  was  my  day  off,”  recalls  Ron 
Grimsley,  news  editor  of  the  Pryor 
(Okla.)  Daily  Times.  “I  had  left  the 
house  early  to  buy  some  gardening 
supplies  and  intended  to  spend  the  day  in 
my  vegetable  patch.  I  had  on  my  jeans, 
an  old  baseball  cap  and  I  hadn’t  even 
shaved.” 

It  was  a  recent  Monday  and  the  Daily 
Times  of  Pryor,  a  town  of  10,000  in 
northeast  Oklahoma,  does  not  publish  on 
Mondays. 

“I  stopped  at  the  Times  office  to  check 
the  mail,”  Grimsley  recalled.  “It  was 
about  10  a.m.  Only  the  office  crew  was 
there  and  the  place  was  frantic.  They  had 
been  trying  to  locate  me  for  an  hour, 
since  they  had  received  the  word  that  the 
killings  had  taken  place.” 

What  happened  in  the  next  few  hours 
was  a  good  example  of  how  a  country 
editor  and  his  staff  can  gear  up  and  shake 
off  the  image  of  a  sleepy  small  town 
newspaper  so  often  portrayed  in  the 


movies  of  Hollywood. 

On  that  Monday,  June  13,  the  bodies 
of  three  pre-teen  girl  scouts  had  been 
found  a^  Camp  Scott  about  thirty  miles 
away.  They  had  been  gagged,  tied,  sexu¬ 
ally  molested,  and  killed.  By  5  p.m. 
Pryor  and  his  staff,  most  of  whom  turned 
up  to  work  voluntarily,  had  a  special  run 
of  9,000  Times  on  the  streets  and  in  Lo¬ 
cust  Grove,  the  tiny  town  nearest  Camp 
Scott.  It  wasn’t  easy,  but  it  showed  what 
a  small-town  paper  can  achieve.  Some 
might  not  have  taken  the  trouble. 

“Bending  deadlines  is  nothing  new  at 
the  Daily  Times,”  Grimsley  said,  in  an 
interview.  “When  you  live  in  the  shadow 
of  two  excellent  metros  in  Tulsa  only  30 
miles  away,  and  the  statewide  circulation 
of  the  Daily  Oklahoman,  being  on  top  of 
what  happens  in  your  own  area  becomes 
a  matter  of  survival.” 

But  what  do  you  do  when  the  story  of 
the  year  is  breaking  in  your  own  county 
and  it’s  one  of  the  days  you  don’t  pub¬ 
lish? 

“Pat  Morgan,  the  only  other  full-time 


newsperson  on  a  staff  of  four  (sports  and 
society  editor)  was  already  at  the  girl 
scout  camp,”  Grimsley  continued.  “I 
joined  her  there.  Details  were  sketchy. 
Three  bodies  had  been  taken  out  by  am¬ 
bulance.  We  were  assured  more  details 
would  be  forthcoming  after  the  families 
were  contacted. 

“At  that  point  it  became  obvious  the 
thing  was  going  to  break  fast.  We  could 
run  a  poor  second,  or  go  with  a  special 
edition  and  get  on  the  streets  as  soon  as 
possible.  I  knew  we  had  to  go  with  a 
special,  something  I  had  never  done,”  he 
said. 

(Grimsley,  35,  has  been  reporter  and 
editor  for  daily  newspapers  in  Oklahoma 
and  Kansas  for  12  years.) 

“I  sent  Pat  back  to  Pryor  with  the  film 
she  had  shot.  She  contacted  managing 
editor  Bob  Colvin  and  advertising  man¬ 
ager,  Larry  Williams,  and  they  rounded 
up  a  production  crew.  I  used  my  wife, 
Jolene,  as  a  runner  to  Locust  Grove  to 
call  in  developments.  My  first  thought 
was  to  pull  three  pages  from  Sunday’s 
paper  and  simply  repeat  them,  going  with 
a  new  page  one  devoted  to  the  murders. 
As  information  started  flowing  in,  I 
wrote  the  lead  story  and  inserts. 

“None  of  us  knew  if  we’d  have  a  job 
when  the  owners  found  out  about  the 
special  edition  but  at  that  particular  mo¬ 
ment  we  only  cared  about  one  thing,  the 
special  edition.  Williams  had  already 
been  in  contact  with  one  of  our  regular 
advertisers  who  had  agreed  to  repeat  a 
%-page  ad  that  had  run  on  Sunday.  Col¬ 
vin  wanted  to  know  if  we  could  fill  two- 
pages  with  the  ad,  and  I  told  him  we 
could  and  he  said:  “Let’s  get  it  on.” 

“Margaret  Kelly,  our  typesetter,  had 
already  set  most  of  the  story  by  3  p.m.  1 
still  had  time  to  write  a  color  sidebar. 
Wilbur  Horton,  our  photographer  who 
doubles  as  a  pressman,  was  ready  to  go, 
and  Keith  Cooper  in  paste-up  had  heard 
what  was  happening  and  came  in.  We 
finished  the  cutlines,  headlines  and 
everyone  helped  on  the  paste-up  so  that 
we  went  to  press  at  4:15  p.m.  We  were 
on  the  streets  by  5  p.m.  Colvin  loaded  a 
pick-up  truck  with  some  papers  and 
started  the  rounds  in  the  country.  We 
called  the  local  radio  station, 
KKMA-KOLS,  and  the  folks  there  ag¬ 
reed  to  announce  that  the  newspaper 
special  was  being  distributed.  It  was  a 
sell-out. 

“I  got  away  with  the  press  plate  and  I 
plan  to  frame  it,”  Grimsley  said.  “When 
the  state  and  national  media  began  to 
arrive  that  night  and  the  next  day,  many 
of  them  told  us  details  were  fcw  and 
some  filed  stories  based  on  our  special 
edition.  I  thought  it  quite  a  compliment 
for  a  country  editor,”  Grimsley  said. 

Francis  Stipe,  who  lives  in  McAlester 
and  is  the  publisher,  called  congratula¬ 
tions. 

(Continued  on  page  31) 
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Philadelphia  Bulletin  cleared 
of  unfair  labor  charges 


The  National  Labor  Relations  Board 
has  rejected  charges  of  unfair  labor  prac¬ 
tices  against  the  Philadelphia  Evening 
and  Sunday  Bulletin  during  the  News¬ 
paper  Guild’s  efforts  to  organize  news 
and  editorial  employees  last  year. 

The  charges  were  filed  by  the  Guild 
on  Nov.  19,  a  week  after  the  election  that 
produced  a  119-119  tie  vote  for  and 
against  the  union. 

The  question  of  representation  awaits 
a  further  hearing  and  decision  by  the 
NLRB  on  the  eligibility  of  five  challenged 
ballots  that  could  sway  the  vote  either 
way.  If  the  board  disallows  the  ballots, 
the  election  would  remain  a  tie  and  the 
union  would  lose.  A  union  must  win  a 
majority  in  an  NLRB  election  to  be  de¬ 
signated  as  bargaining  agent. 

In  a  13-page  single-spaced  opinion, 
Peter  W.  Hirsch,  regional  director  of  the 
NLRB,  said  The  Bulletin’s  management 
had  acted  in  good  faith  and  “within  the 
permissible  limits’’  in  its  efforts  to  dis¬ 
courage  employees  from  joining  the  un¬ 
ion. 

Both  union  and  management  con¬ 
ducted  active  campaigns  that  stretched 
over  several  months  last  year.  The  Guild 
won  the  right  to  conduct  an  election  in 
August  1975.  Several  months  of  hearings 
before  an  NLRB  examiner  followed  to 
determine  who  was  eligible  to  be  in  the 
bargaining  unit. 

The  board  eventually  determined  that 


255  employees  were  eligible  to  vote, 
excluding  certain  supervisors  and 
editors. 

The  Guild  charged  the  company  with 
seven  separate  unfair  labor  practices. 

The  union  charged  that  The  Bulletin 
had  passed  out  last-minute  pay  increases 
and  fringe  benefits,  had  distorted  the  re¬ 
cord  of  the  Guild  at  other  newspapers, 
had  permitted  anti-union  employees  to 
campaign  on  company  time  while  dis¬ 
couraging  pro-union  sympathizers  and 
had  threatened  employees  with  loss  of 
existing  benefits  if  they  joined  a  union. 

Hirsch  said  that  improvements  to  the 
group  life  insurance  plan  and  an  increase 
in  the  minimum  death  benefits  from 
$1,000  to  $2,000,  approved  two  months 
before  the  election,  had  been  planned 
prior  to  the  union’s  organizing  drive  and 
following  extensive  changes  in  medical 
and  disability  coverage. in  August  1975. 

A  25  percent  reduction  in  employee 
contributions  to  the  pension  plan,  ap¬ 
proved  at  the  same  time,  was  dictated  by 
“independent  business  justification’’, 
notably  tax  liabilities  on  the  overfunded 
portion  of  the  pension  plan,  Hirsch  said. 

The  improvements  applied  to  900 
advertising-circulation  and  business 
employees  in  addition  to  news  and  edito¬ 
rial  employees  for  a  union. 

In  his  decision  Hirsch  said:  “Given  the 
fact  that  these  benefit  improvements 
were  under  consideration  prior  to  the  fil¬ 


ing  of  the  petition  (to  hold  an  election) 
and  that  those  decisions  made  sub¬ 
sequent  to  the  filing  of  the  petition  were 
based  on  other  legitimate  business  con¬ 
siderations  that  had  nothing  to  do  with 
the  pending  representation  case,  I  find 
that  the  benefit  improvements  made  by 
the  employer  do  not  constitute  grounds 
for  setting  aside  the  election.’’ 

On  the  question  of  pay  increases, 
which  the  union  charged  were  handed 
out  to  defeat  pro-union  sentiment, 
Hirsch  found  that  the  management  had 
acted  consistent  with  past  policy  of 
granting  annual  wage  increases  after  a 
review  of  the  employee’s  record. 

He  said  that  a  letter  from  the  publisher 
on  Oct.  15,  1976,  promising  a  “defined 
salary  review’’ — which  the  union  also 
regarded  as  a  blandishment — was  merely 
a  reminder  of  a  policy  that  had  been  in 
effect  since  May  1975,  before  the  union 
had  won  the  right  to  hold  an  election. 
Hirsch  also  upheld  two  letters  from 
Executive  Editor  B.  Dale  Davis  describ¬ 
ing  the  possible  loss  of  fringe  benefits 
and  citing  the  strike  records  at  Guild- 
organized  newspapers. 

The  union  also  filed  a  list  of  objections 
to  a  44-page  booklet,  “Critical  Decision’’ 
mailed  by  management  to  employees 
four  days  before  the  election.  The  union 
said  that  management  had  misrep¬ 
resented  the  Guild’s  organizing  record, 
salaries  at  the  Philadelphia  Inquirer  and 
Daily  News,  the  cost  of  union  dues  and 
the  economic  impact  of  a  prolonged 
Guild  strike  at  the  Delaware  County 
Daily  Times. 

Hirsch  said  management  had  a  right  to 
present  its  side,  seen  from  its  own  view, 
and  subject  to  rebuttal  which  the  union 
said  it  did  not  have  time  to  prepare. 


Newspaper  upheld  in 
dismissal  of  reporter 

The  Patent  Trader,  a  newspaper  pub¬ 
lished  in  Mt.  Kisco,  N.Y.,  has  been 
cleared  by  the  National  Labor  Relations 
Board  of  charges  that  it  fired  a  reporter 
in  violation  of  the  National  Labor  Rela¬ 
tions  Act. 

The  action  came  when  the  NLRB,  rep¬ 
resented  by  a  three-member  panel  con¬ 
sisting  of  John  H.  Fanning,  Howard  Jen¬ 
kins,  Jr.,  and  Betty  Southard  Murphy, 
affirmed  a  judgment  by  administrative 
law  judge  John  P.  von  Rohr,  in  the  case 
of  Jeffrey  Brown,  reporter  and  former 
photographer. 

Brown  claimed  he  was  fired  because  of 
a  letter  he  wrote,  and  persuaded  as¬ 
sociates  to  sign  with  him,  asking  an  ex¬ 
planation  of  the  newspaper’s  budget  and 
how  it  would  affect  staffers.  This  was  on 
September  19,  1975,  and  Brown  was 
dismissed  in  January  of  1976. 

At  the  law  judge’s  hearing,  however,  it 
was  testified  that  a  week  after  the  letter 
was  written.  Brown’s  new  editor, 
12 


Kathering  Etzler,  informed  Brown  he 
was  about  to  receive  a  $15  a  week  in¬ 
crease,  which  Brown  protested  by  saying 
that,  if  he  didn’t  get  more,  he’d  look  for 
another  job.  Also,  before  the  same 
month  was  out,  Etzler  told  Brown  she 
was  considering  a  better  job  for  him. 
Then,  in  November,  he  got  another  $15 
raise  in  pay. 

In  January,  Etzler  felt  she  had  been  in 
the  job  long  enough  to  assess  staff  per¬ 
formance  and,  in  doing  so,  criticized 
Brown  for  late  copy  and  bad  spelling, 
besides  telling  him  that,  although  he  had 
refused  to  take  some  pictures  back  in 
August,  he  would  be  expected  to  do  so  in 
cases  of  need.  Brown  refused  and 
Etzler  gave  him  two  weeks  to  think  over 
his  decision. 

Brown,  however,  declared  in  front  of 
other  staffers  that  he  didn’t  need  two 
weeks  to  think  it  over  and  that,  if  she 
wished,  Etzler  could  fire  him.  He  was 
thereupon  dismissed. 

In  rendering  his  opinion,  the  adminis¬ 
trative  law  judge  said  he  considered  that 
Brown’s  separation  from  the  newspaper 
was  self-imposed. 


Harte-Hanks  named 
In  anti-trust  suit 

Harte-Hanks  Newspapers  has  been 
named  a  defendant  in  a  lawsuit  charging 
that  its  acquisition  of  direct-mail  adver¬ 
tising  publications  in  California  violated 
California  and  federal  anti-trust  laws. 

Adco  Advertising,  Inc.,  publisher  of  a 
similar  publication  in  Orange  and  San 
Diego  counties,  has  filed  the  suit  seeking 
unspecified  damages  and  injunctive  re¬ 
lief. 

Harte-Hanks,  which  denied  commit¬ 
ting  any  violations  of  the  law,  has  ac¬ 
quired  three  direct-mail  advertising  pub¬ 
lications  since  1972  in  Orange  County, 
the  Simi  Valley  and  Riverside,  Calif. 

• 

Addition  to  plant 

Ottaway  Newspaper  and  Radio  Inc. 
got  a  building  permit  for  construction  of 
a  7,946-square-foot  addition  to  the  Dan¬ 
bury  (Conn.)  News-Times  building,  with 
projected  cost  of  $250,000. 
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Hartford  Times  purchase 
upheld  by  court 

After  four  years  of  pending  litigation  in  be  forced  to  take  back  the  Times  and  pay 
the  Jackson  family  of  New  Haven,  $8  million  in  damages. 

Conn.,  Superior  Court  Judge  Thomas  J.  U.S.  District  Court  Judge  John  O. 
O’Sullivan  ruled  (June  29)  that  Lionel  S.  Newman  ruled  in  February  of  this  year 
Jackson  and  Henry  J.  Conland  did  not  against  the  rescission  request  but  said 
abuse  their  powers  as  trustees  of  the  that  a  trial  must  be  held  to  determine 
John  Day  Jackson  Trust  when  they  voted  whether  Gannett  was  guilty  of  fraud  and 
in  favor  of  the  Register  Publishing  Com-  should  pay  damages, 
pany’s  purchase  of  the  Hartford  (Conn.)  In  the  family  Conn.,  case,  an  attorney 
Times  in  October  1973.  for  the  plaintiffs  said  an  appeal  is  under 

Bringing  action  against  the  trustees  consideration. 


Post  renames 
Sunday  supp 

Washington  Post’s  Sunday  magazine 
supplement,  Potomac,  will  be  renamed 
The  Washington  Post  Magazine  effec¬ 
tive  with  the  issue  of  September  11, 
1977. 

Washington  Post  Magazine  will  retain 
the  most  popular  features  of  Potomac 
and  add  several  new  ones.  Among  new 
offerings  will  be  “Front  Page  People,’’ 
by  Rudy  Masa;  an  expanded  “Richman 
on  Dining’’  column,  and  such  special 
fashion  features  as  “Cheap  Frills  &  Glad 
Rags’’  by  Nina  S.  Hyde. 


were  Richard  S.  Jackson  and  his  brother 
Henry  Jackson,  and  sisters  Mrs. 
Katharine  Reese,  Mrs.  Rose  Shepard 
and  Mrs.  Harriet  Ely  and  certain  grand¬ 
children  of  John  Day  Jackson. 

Judge  O’Sullivan  ruled  against  the 
plaintiffs  claim  that  the  purchase  of  the 
Times  was  an  improvident  investment 
which  would  not  have  been  made  by  a 
prudent  investor.  He  said  such  a  rule  did 
not  govern  in  this  case. 

The  judge  also  ruled  that  a  separation 
of  functions  between  the  trust  and  the 
Register  Publishing  Co.,  existed  and  was 
in  accord  with  the  stated  ideas  of  John 
Day  Jackson  when  he  created  the  trust. 

The  court  said  that  Jackson  and  Con- 
land  had  recognized  the  problems  of  the 
Hartford  Times  but  expected  the  Regis¬ 
ter  Publishing  Co.,  to  turn  the  Times 
around  after  a  certain  period  of  adjust¬ 
ment. 

Another  factor  in  the  family  dispute 
was  the  offer  made  on  January  9,  1973  to 
purchase  the  New  Haven  papers  by 
Samuel  I.  Newhouse  of  the  Newhouse 
group  through  newspaper  broker  George 
J.  Cooper.  The  Newhouse  offer  was  for 
$32  million  in  cash  and  it  had  been  re¬ 
ported  that  Newhouse  was  encouraged 
in  his  purchase  effort  by  Richard  S. 
Jackson. 

In  October  of  1973  the  Gannett  Co., 
sold  the  Hartford  Times  to  the  Register 
Publishing  Co.,  for  approximately  $7 
million. 

On  the  last  day  of  the  Conn.,  court 
trial  in  November  of  1976,  Lionel  S. 
Jackson  revealed  that  S.  1.  Newhouse 
had  renewed  his  offer  to  buy  the  New 
Haven  papers. 

The  Hartford  Times  was  closed  by  the 
Register  Publishing  Co.,  on  October  20, 
1976  after  spending  $6,490,000  in  the 
three  years  it  had  operated  the  Times. 

The  Register  Publishing  Co.,  filed  in 
federal  court  a  suit  against  Gannett  in 
1976  before  the  Times  was  folded.  The 
plaintiffs  alleged  Gannett  padded  the 
Times’  circulation  and  advertising  fig¬ 
ures  to  induce  the  trustees  to  approve 
the  purchase.  The  suit  was  for  $15  mil¬ 
lion  in  damages. 

The  Register  suit  asked  that  Gannett 


Good  Grief,  We're  Only  Number  2 


...No  True  Texann 
Would  Ever  Brag 
V  About  That 


The  Austin  American-Statesman’s  circulation 
grew  9.6%  Sundays  and  8.9%  weekdays  during 
the  past  year,  according  to  ABC  Fas-Fax  fig¬ 
ures  just  released.  Only  one  other  paper  over 
100,000  circulation— The  Hartford  Courant— 
did  hotter  in  both  categories. 

We’d  rather  be  Number  I.  But  it’s  hard  to  out- 
gain  a  paper  whose  competition  stopped  publi¬ 
cation  during  the  year.  So  we’re  looking  for¬ 
ward  to  a  rematch  this  year. 

Were  we  just  carried  along  by  our  market 
growth?  No  way.  Austin  is  a  dynamic  market- 
hut  its  population  grew  about  2%  in  the  last 
year,  nothing  like  our  9%  circulation  gains. 


Austin’s  active  young  population  spend  its  lei¬ 
sure  time  and  entertainment  dollars  more  en- 
joyably.  We  developed  a  Sunday  Insight  sec¬ 
tion,  to  tell  our  readers  not  merely  what  hap¬ 
pened  but  why— and  how  those  events  will  af¬ 
fect  their  daily  lives.  We  made  our  Life/Style 
section  more  useful  than  ever,  with  down-to- 
earth  consumer  news,  plenty  of  tips  on  coping 
with  a  frustrating  world,  and  articles  on  per¬ 
sonal  fulfillment. 

But  you  have  to  sell  even  a  great  newspaper. 
So  we  moved  our  circulation  offices  to  the 
people.  Created  16  branch  offices  in  neighbor¬ 
hoods  in  every  part  of  Austin,  six  more  in  our 
large  retail  trade  area. 


How  does  a  paper  grow  that  fast?  By  trying  We  may  be  only  Number  2  this  time,  but  we’re 
hard  to  give  readers  a  great  newspaper  and  by  running  harder  all  the  time.  Watch  us  as  we 
selling  it  just  as  hard.  Among  other  things,  we  keep  improving— both  our  newspaper  and  its 
added  a  Saturday  tabloid  section  that  helps  circulation. 

Au5N^A)nericQn'.$tate3mon  a  Cox  Newspaper 

The  only  way  to  reach  Texas'  most  dynamic  market 
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The  *N.E.W.S. 
is  custom-tailored  for  small 
to  medium  newspapers. 

*The  Newspaper  Editing  and  Wire  System  is 
simple,  versatile,  expandable  and  reliable.  For 
more  N.E.W.S.,  call  or  write  today. 


Newspaper  Electronics  Corporation 

3225  Roanoke  Rd.  •  Kansas  City,  Mo.  641 1 1 

Telephone  816/756-0052 


Out  to  launch. 


Nobody  ever  thought  Robert  H.  Goddard's  ideas  would  get  off  the  ground. 

But  this  one  man  took  stock  of  his  dreams,  and  his  country,  and  became  the  father 
of  modem  rocketry. 

Thanks  to  people  like  Goddard  who  invested  their  dreams  and  ideas  in  this  land 
of  freedom,  America  has  become  the  most  technologically 
advanced  nation  in  the  world. 

And  thanks  to  over  9h  million  Americans 
buying  U.S.  Savings  Bonds  through  the  Payroll 
Savings  Plan,  thiscountry  remains  a  place  where 
dreams  like  Goddard's  come  true. 

So  buy  U.S.  Savings  Bonds. 

They  may  just  launch  you  on  the  way  to  a 
brighter  tomorrow. 


.  stock 
u^^^erica. 


Newsbriefs 


The  editorial  department  at  the  New  York  Post  is  repor¬ 
tedly  “up  in  arms”  over  a  recent  management  decision 
handed  down  permitting  an  advertiser  who  runs  eight  or 
more  pages  in  any  one  edition  to  get  a  free,  reverse-plate,  36 
pt.,  one  line  notice  across  the  bottom  of  the  front  page  calling 
attention  to  the  ads  inside.  Editors  feel  the  front  page  of  the 
afternoon  paper  should  be  used  exclusively  for  news.  Thus 
far,  Alexander’s  (twice)  and  Zenith  are  among  those  who 
have  taken  advantage  of  this  free  front  page  ad  notice.  The 
new  policy  became  effective  on  May  23. 

♦  *  * 

Newspapers  continue  to  be  the  number-one  advertising 
medium  for  retailers,  according  to  a  survey  by  the  National 
Retail  Merchants  Association. 

Of  those  retailers  polled  with  annual  sales  of  over  $5 
million,  98%  said  they  used  at  least  some  newspaper  adver¬ 
tising  in  1976.  The  percentage  was  the  same  among  retailers 
with  annual  sales  of  under  $5  million.  Radio  was  the  next 
most  widely  used  in  both  groups,  followed  by  direct  mail, 
television  and  magazines  in  that  order. 

Retailers  polled  said  69%  of  their  ad  budget  is  put  into 
newspapers  compared  with  11.5%  for  direct  mail,  9.5%  for 
radio  and  7%  for  tv. 

In  the  under  $5  million  group,  41%  said  they  use  an  ad 
agency  in  preparing  and  placing  some  ads.  In  the  over  $5 
million  group,  72%  said  they  use  an  agency  in  preparing  and 
placing  some  ads. 

Of  all  retailers  who  said  they  use  an  ad  agency,  48%  do  so 
for  tv  advertising,  40%  for  radio,  24%  for  direct  mail  and 
only  5%  for  newspaper  ads. 

Of  those  polled,  84%  said  they  ran  newspaper  ads  52 
weeks  during  the  year,  while  47%  said  they  ran  radio  spots 
for  the  same  duration  and  only  29%  said  they  ran  52  weeks  ot 
tv  commercials. 

Television,  however,  was  the  media  that  most  retailers 
increased  their  expenditures  in  during  the  first  half  of  1976 
compared  to  the  first  half  of  1975.  Some  64%  of  those  polled 
said  they  increased  their  tv  budgets,  over  1975,  49%  in¬ 
creased  their  radio  budgets  and  42%  increased  their  news¬ 
paper  budgets. 


«  *  >i< 

Dow  Jones  &  Company  said  last  week  it  plans  to  build  a 
45,000  square-foot  printing  plant  28  miles  west  of  Chicago  at 
Naperville,  Ill.  The  production  plant  for  the  Wall  Street 
Journal  will  replace  an  existing  plant  in  downtown  Chicago. 

The  new  plant  will  house  a  six-unit  offset  press  and  may  be 
equipped  to  transmit  and/or  receive  full-page  facsimiles  of 
the  Journal  via  satellite  communication  techniques.  Con¬ 
struction  at  Naperville  is  expected  to  be  completed  by  the 
end  of  next  year. 

Under  construction  in  the  Seattle-Tacoma  area  is  a  30,000 
square-foot  plant  due  for  completion  in  late  1978,  The 
Seattle-Tacoma  installation  will  receive  a  facsimile  images 
transmitted  from  a  Dow  Jones  facility  at  Palo  Alto,  Cal.  This 
same  facility  will  also  transmit  images  to  the  DJ  plant  at 
Riverside,  Cal.,  and  the  Denver,  Col.,  plant. 

Until  the  Denver  plant  is  completed  in  late  1978,  the  Jour¬ 
nal  will  be  printed  at  Knight- Ridder’s  flow Wer  (Col.)  Camera 
plant. 

With  the  completion  of  the  Seattle-Tacoma  and  Denver 
plants  the  total  number  of  satellite  facilities  will  be  five.  The 
Colorado  installation  is  being  designed  initially  to  be  a  re¬ 
ceive  only  station.  The  other  satellite  facilities  are  at  Orlan¬ 
do,  Fla.,  Riverside,  Cal.,  and  So.  Brunswick,  N.J. 

The  Naperville  plant  will  be  built  on  6.84  acres  of  land 
purchased  from  Amoco  Realty  Co.,  a  subsidiary  of  Standard 
Oil  (Indiana).  The  purchase  price  was  not  disclosed. 
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state  court,  Federal  agency  say 
shoppers  are  not  newspapers 


The  Tennessee  Supreme  Court  and  the 
federal  Wage-Hour  Administrator  have 
both  issued  opinions  recently  saying  that 
free  distribution  publications  are  not 
newspapers  and  do  not  qualify  for  the 
same  exemptions  as  newspapers. 

The  Tennessee  Supreme  Court  ruling 
said  that  advertising  “give  aways”  re¬ 
sembling  newspaper  tabloids  devoted  en¬ 
tirely  to  merchants’  advertising,  want 
ads  and  announcements  of  local  social 
and  sports  events,  do  not  qualify  for  the 
same  exemption  from  state  sales  and  use 


taxes  granted  to  newspapers. 

The  court’s  opinion  was  based  in  part 
on  a  Florida  Supreme  Court  decision 
which  concluded  that  such  a  publication 
is  not  a  “newspaper”  when  its  principal 
purpose  is  the  advertising  of  local  busi¬ 
ness  concerns  and  not  the  dissemination 
of  news. 

In  a  related  case,  the  federal  Wage- 
Hour  Administrator  has  issued  an  opin¬ 
ion  letter  drawing  a  distinction  between  a 
newspaper  and  a  shopper  for  purposes  of 
the  newspaper  delivery  exemption  of  the 


Fair  Labor  Standards  Act. 

In  the  opinion  letter,  the  Wage-Hour 
Administrator  held  that  a  shopper  is  not 
a  newspaper  and  that  carriers  used  to 
distribute  shoppers  are  not  exempt  from 
the  FLSA  minimum  wage  and  overtime 
pay  requirements. 

Home  delivery  of  newspapers  is  spe¬ 
cifically  exempted  from  the  law. 

• 

Gannett  manager 

Timothy  Kemohan  has  been  named 
manager  of  the  Detroit  office  of  Gannett 
Newspaper  Advertising  Sales. 


Tv  columnists  form 
an  organization 

The  Television  Critics  Association 
(TCA)  has  been  formed  by  writers  who 
cover  television  for  the  press. 

The  national  organization,  as  set  forth 
in  its  statement  of  purpose,  will  work  “to 
maintain  and  improve  the  professional 
standards  of  television  criticism,  report¬ 
ing  and  editing;  to  exchange  information; 
to  expand  opportunities  for  complete  and 
accurate  coverage.” 

Membership  is  extended  “to  profes¬ 
sional  journalists  in  the  print  media  who 
specialize  in  or  whose  responsibilities  in¬ 
clude  the  regular  coverage  of  televi¬ 
sion.” 

A  seven-member  steering  committee 
was  elected  to  draft  a  constitution  and 
by-laws.  Serving  on  that  committee  are 
Ron  Alridge  of  the  Charlotte  (N.C.)  Ob¬ 
server,  Ann  Hodges  of  the  Houston 
Chronicle,  Steve  Hoffman  of  the  Cincin¬ 
nati  Enquirer,  Barbara  Holsopple  of  the 
Pittsburgh  Press,  Arthur  Unger  of  the 
Christian  Science  Monitor,  Lee  Winfrey 
of  the  Philadelphia  Inquirer,  and  Sherry 
Woods  of  the  Miami  News. 

Alridge  and  Winfrey  were  elected  by 
the  steering  committee  to  serve  as  co- 
chairmen  of  that  committee. 

TCA  was  organized  during  meetings  of 
the  nation’s  tv  press  attending  the 
three-network  press  tour  in  June. 

Permanent  officers  are  expected  to  be 
elected  in  January,  pending  approval  of 
the  formal  constitution  and  by-laws. 

• 

Editorial  writer  wins 
press  group  award 

Charlotte  Saikowski,  chief  editorial 
writer  for  the  Christian  Science  Monitor, 
recently  received  the  best  series  award 
from  the  New  England  Woman’s  Press 
Association. 

Her  entry,  “After  permissiveness, 
what?”  appeared  in  the  Monitor  during 
April,  1976. 

Miss  Saikowski  was  presented  a  silver 
bowl  at  a  June  awards  dinner. 
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"It^  amazing  arhat  Bell 


knows  about  neurspapers” 

Arthur  D.  Cooper.  President.  Columbia  Newspapers.  Inc.. 

Columbia.  S.C..  Publishers  of  The  State.  The  Columbia  Record. 

"We  finally  outgrew  our  original  switchboard.  So  Southern 
Bell  came  to  us  with  a  system  made  to  order  for  our  way  of  doing 
business.  They  call  it  the  Dimension®  PBX  system.  It  could  have  been 
designed  by  a  publisher." 

Shirley  Tohnson.  Chief  Operator 

"Some  days  it  was  all  I  could  do  to  keep  up  with  the  calls.  Now 
I  do  three  jobs  at  once:  Handle  calls.  Receptionist.  Monitor  our  two 
security  TV  screens.  Really,  it’s  wonderful.” 

Bill  Starr.  News  Editor  for  The  State 

"Our  reporters  wanted  to  be  able  to  transfer  calls  to  each 
other  fast,  and  answer  each  other’s  calls  when  necessary.  Now  they  do 
both  without  leaving  their  desks.” 

Mike  Smith.  Classified  Advertising  Manager 

"Calls  about  classified  ads  now  go  direct  to  our  Ad-visors.’  And 
if  it’s  a  call  about  billing,  our  people  can  ring  in  Accounting  instead  of 
running  back  there  to  check.  Customers  have  commented  on  our 
improved  service.” 

Tames  Holton.  Advertising  Director 

"The  new  system  helps  my  people  handle  calls  better.  They 
can  answer  advertisers’  questions  either  by  putting  them  on  hold  and 
calling  ad  production,  or  by  switching  to  a  three-way  conversation.” 

Diana  Kosmata.  Account  Manager.  Southern  Bell 

"As  Bell  System  problem  solvers,  we’re  able  to  draw  on  a  good 
deal  of  communications  experience.  But  just  as  important  is  a  solid 
understanding  of  each  customer’s  business.  Columbia  Newspapers  is  a 
case  in  point.” 

Solving  communications  problems  for  newspapers  is  an  all- 
out  Bell  System  commitment.  If  you  haven’t  talked  systems  with  your 
Bell  Account  Representative  lately,  you’re  missing  something. 

The  system  is  the  solution. 


Bell  System 


Ad  scene 


Eastern  lawyers  slow 

All  the  sound  and  fury  generated  by 
the  Supreme  Court’s  ruling  at  the  end  of 
June  that  raised  the  lid  on  price  advertis¬ 
ing  by  lawyers  hasn’t  caused  much  of  a 
stir  in  Maine  where  the  State  Bar  As¬ 
sociation  gave  their  members  the  green 
light  to  advertise  some  9  months  ago. 

“We’ve  been  carrying  one  ad  a  week 
in  ROP,  about  2  columns  by  3  inches,” 
according  to  Robert  Niles,  Jr.,  CAM  at 
the  Portland  (Me.)  Press  Herald  &  Daily 
E.xpress.  “A  few  months  ago  we  had  two 
ads.” 

The  lawyer  ads  run  thus  far  have  been 
mainly  from  the  same  company  and  have 
been  handled  by  the  display  department. 
Unitl  now  classified  has  not  solicited  any 
although  Niles  allowed  that  he  would  ac¬ 
cept  such  ads  under  “Professional  Ser¬ 
vices.” 

The  ruling  that  gave  the  green  light  to 
advertising  specifically  in  newspapers 
for  promotion  of  “routine”  legal  services 
with  prices  listed,  broke  a  tradition  that 
Adrian  DeWind,  President  of  the  Bar 
Association  of  the  City  of  New  York, 
told  this  reporter  goes  far  back  in  his¬ 
tory. 


Food 

Marketing  in 
Western  N.Y. 
Reaches  All  the 
Way  to  Erie,  Pa. 


A  Market 
Bigger  Than  Any 
of  32  States 

Get  the  tacts  in  a  special  report 
we  have  prepared  for  food  nnar 
Refers  Ifs  free  Just  write  to; 

Mr.  Gerald  Szorek.N.A.M. 
Times  Publishing  Co. 

205  W  12th  St. 

Erie,  Pa.  16501 

Erie  Morning  News 
ERIE  DAILY  TI.ME.S 

(Crie  3Iimc!9*Ncto{t 

Represented  by  Story  &  Kelly  Smith,  Inc 


By  Dan  Lionel 


to  advertise 

“As  far  as  I  know,”  he  said,  “lawyers 
have  never  been  allowed  to  advertise.” 
But  DeWind  personally  believes  that 
there  is  a  need  for  the  limited  type  of 
advertising  featuring  routine  services  at  a 
price,  “with  no  qualitative  implica¬ 
tions.”  Such  advertising  is  particularly 
needed  for  low  income  individuals  who 
don’t  know  how  to  go  about  obtaining  a 
lawyer  and  are  completely  in  the  dark 
about  what  legal  fees  can  run  to. 

While  DeWind  said  the  New  York 
State  Bar  Association  has  not  yet 
amended  its  Professional  Canons  to 
clarify  its  position  on  advertising,  he  ex¬ 
pects  it  will  do  so  shortly. 

The  ink  was  hardly  dry  on  the  Court’s 
ruling  before  some  lawyers  started  calling 
New  York  area  newspapers.  On  the  first 
Sunday  after  the  ruling  the  New  York 
Times  carried  a  single  ltd"  display  ad  in 
its  Review  Of  The  Week  section.  It  was 
carried  at  the  bottom  of  a  page  of  career 
ads  for  teachers  and  librarians  under  a 
“Special  Service”  heading. 

The  Village  Voice,  a  New  York 
weekly,  had  two  ads  last  week  which  it 
placed  in  its  “Where  To  Find  It”  service 
classification  under  the  new  heading 
“Legal  Services.”  One  ad  ran  to  14  lines 
on  a  single  column  and  the  second  was  28 
lines  by  2  columns.  One  offered  “in- 
depth  consultations  (1  full  hour)  at  office, 
regarding  any  aspect  of  matrimony,  bus¬ 
iness,  personal  or  tenancy  at  a  fee  of  $40 
for  the  1st  consultation  and  $25  for  sub¬ 
sequent  visits.”  The  other  touted  “Un¬ 
contested  divorces  for  $250  and  indi¬ 
vidual  voluntary  bankruptcy  cases  also 
at  $250,  including  all  court  fees  and  ex¬ 
penses.”  Voice  CAM  John  Evans  be¬ 
lieves  the  classification  will  be  an  impor¬ 
tant  one  and  he  intends  to  pursue  it  via 
mail  and  telephone  solicitation. 

Ray  Jansen.  CAM  of  Long  Island 
(N.Y.)  Newsday  believes  the  marriage 
between  lawyers  and  classified  advertis¬ 
ing  will  be  “a  beautiful  one.”  Thus  far 
Newsday  has  had  only  a  single  ad,  but 
Jansen  said,  “Once  the  New  York  State 
Bar  Association  approves  them  official¬ 
ly,  we’re  going  to  solicit.  Classified  is  the 
medium  for  it.  This  kind  of  advertising 
should  run  in  a  directory  day  in  and  day 
out  because  one  never  knows  when 
they’ll  need  a  lawyer.  We  intend  to  pin  it 
down  in  our  ‘Personals’  classification  so 
that  readers  will  know  where  to  find  it.” 

At  the  Hackensack  (N.J.)  Record, 
CAM  A1  Clayton  said  they  had  not  yet 
gotten  their  first  call  from  a  lawyer.  The 
paper  is  planning  to  set  up  a  special 
“Legal  Service  Directory”  on  the  busi¬ 
ness  page,  he  noted,  to  be  sold  by  the 
classified  department.  "Right  now.”  he 


said,  “we’re  studying  the  Court’s  deci¬ 
sion  and  its  implications  before  setting 
up  our  own  rules  of  acceptance.  After 
that  we’re  going  after  it  via  telephone 
solicitation,  as  it  lends  itself  to  that  kind 
of  approach. 

With  a  reputation  for  its  legal  advertis¬ 
ing  in  Philadelphia,  where  it  carries  more 
than  half  of  all  the  legal  advertising,  the 
Philadelphia  (Pa.)  News  expects  it  will 
attract  a  substantial  volume  of  lawyers’ 
ads.  CAM  Paul  Ward  said  they  had  re¬ 
ceived  a  number  of  ads  already.  They 
placed  one  under  their  “General  Notice” 
heading  but  a  second  advertiser  re¬ 
quested  a  “Legal  Services”  head  follow¬ 
ing  the  legal  ads.  Ward  believes  this  is  a 
logical  spot  for  the  classification. 

Ward  intends  to  use  the  Philadelphia 
area  legal  directory  as  a  basis  for  solicit¬ 
ing  lawyer’s  ads.  “1  think  the  classifica¬ 
tion  has  a  big  potential,”  he  said,  “Par¬ 
ticularly  for  our  paper,  which  has  a  repu¬ 
tation  as  a  legal  ad  medium.” 

• 

Chicago  executives 
eiected  Tribune  vp’s 

Clayton  Kirkpatrick  and  Harold  R. 
Lifvendahl  have  been  elected  executive 
vicepresidents  of  the  Chicago  Tribune 
Company.  Maxwell  McCrohon  and  M. 
Robert  DeLaney  had  been  elected  vice- 
presidents  of  the  company. 

Kirkpatrick  continues  as  editor  of  the 
paper,  a  post  he  has  held  since  1969.  He 
joined  the  Tribune  in  1938  as  a  reporter 
and  worked  as  a  copy  editor,  day  city 
editor,  city  editor,  assistant  managing 
editor  and  managing  editor.  Kirkpatrick 
was  named  executive  editor  and  vice- 
president  of  the  company  in  1967  and 
elected  a  director  in  1972. 

Lifvendahl,  who  retains  his  post  as 
general  manager  of  the  Chicago  Tribune 
Company,  joined  the  paper  as  a  classi¬ 
fied  advertising  sales  representative  in 
1956.  He  has  served  as  manager  of  the 
Tribune’s  New  York  advertising  divi¬ 
sion,  assistant  retail  advertising  man¬ 
ager,  retail  advertising  manager,  adver¬ 
tising  director  and  director  of  sales  for 
advertising  and  circulation.  He  was 
elected  vicepresident  in  1974,  a  board 
member  in  1975  and  general  manager  in 
1976. 

McCrohon,  who  will  continue  as  man¬ 
aging  editor  of  the  Tribune,  joined  the 
paper  in  1972.  Prior  to  that,  he  was  man¬ 
aging  editor  of  Chicago  Today.  A  native 
of  Australia,  McCrohon  gained  his  early 
newspaper  experience  as  a  reporter  for 
the  Sydney  Morning  Herald.  In  1959,  he 
became  a  general  assignment  reporter 
for  the  Chicago  American,  Chicago 
Today’s  predecessor,  and  later  served 
there  as  a  copy  editor,  feature  editor, 
magazine  editor  and  Sunday  editor. 

DeLaney  continues  as  chief  financial 
officer,  a  position  he  has  held  since  last 
October. 
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Editorial  workshop  By  Roy  H.  Copper„d  S‘.ior;S U?.ha1  S 

the  official  designation  since  1948, 

THG  Mdil  BQO'-^O  520  though  centigrade  remains  in  use,  but 

^  ’  neglects  to  explain  how  the  official  stamp 

Recently  I  asked  readers  for  some  help  sends  along  the  following,  put  out  by  an  is  placed  on  such  matters.  At  any  rate, 
in  tracing  the  origin  of  the  slang  expres-  organization  known  as  the  National  Yel-  the  double  designation  is  more  or  less 
sion  ‘‘cheap  shot.”  Charles  A.  O’Neil  of  low  Pages  Association.  He  describes  it  academic,  since  for  the  most  part  the 
Jamaica,  N.Y.,  was  kind  enough  to  send  aptly  as  ‘‘the  newest  monstrosity”:  abbreviation  C  is  used  anyway, 

me  the  following;  ‘‘Please  be  advised  to  facilitate  the  *  ♦  * 

‘‘The  c/ieap  s/iot  expression  seems  to  easibility  of  the  use  of  the  Rates  and  Data  ‘‘These  works  are  without  malice  or 
come  to  us  from  the  sports  side.  It  and  Action  List  Publications,  the  follow-  hatred  despite  the  virtually  insufferable 
happens — usually  in  football  or  ing  changes  have  been  made.  ’  If  easibil-  racism  and  bigotry  that  surrounded  their 
hockey — when  a  player  deliberately  ity  is  a  word,  Webster  missed  it.  That  artisans.”  The  context  showed  unmis- 
fouls  a  second  player  out  of  sight  of  a  phrase  ‘‘please  be  advised”  is  a  leftover  takably  that  the  writer  thought  artisan  is 
referee;  in  other  words,  the  first  player  from  Victorian  rules  for  conducting  cor-  a  synonym  for  artist,  but  this  is  not  so, 
attempts  to  hurt  the  second  while  avoid-  respondence.  Why  can’t  Americans,  to  though  it  once  was.  Artisan  for  artist  is 
ing  any  penalty.  In  essence,  as  you  paraphrase  Professor  Higgins,  learn  to  now  obsolete;  relates  to  a  lower 

suggested,  it  means  injuring  someone  talk  plain  English;  ‘‘Please  not  that  the  order  of  creater,  usually  what  we  might 
who  is  unprepared  for  an  assault ...  It  is  following  changes  have  been  made  so  otherwise  refer  to  as  a  craftsman.  Webs- 
akin  to,  but  not  quite  the  same  as,  a  that  Rates  and  Data  Action  Publications  ter  gives  us,  for  artisan,  ‘‘one  trained  to 
sucker  punch,  which  is  belting  the  other  will  be  easier  to  use?”  manual  dexterity  or  skill  in  a  trade.” 

guy  when  he  isn’t  looking.”  • 

I  am  not  much  of  a  sports  fan,  and  l^gywQrH  WOfdS  Texas  paper  sold 

although  I  have  covered  hockey  games,  wwaywwiw  wwiuo  r  r 

that  was  a  long  time  ago.  Cheap  shot  Now  that  we  are  marching  toward  The  Pe/ersfcwrg  (Tex.)  Pos/,  published 

seems  to  have  emerged  in  the  meantime,  adoption  of  the  metric  system,  some  of  by  Russell  Grimes,  has  been  sold  to  A. 

Come  to  think  of  it,  why  is  it  that  areas  us  may  have  been  confused  by  the  use  of  E.  Richards  and  son,  Larry,  who  will  be 
are  so  often  described  in  terms  of  foot-  both  centigrade  and  Calsius  to  designate  manager  and  editor.  Richards  also  owns 
ball  fields?  No  doubt  most  people,  in-  temperature.  They  mean  the  same  thing;  papers  in  Ralls,  Lorenzo  and  Jayton, 
eluding  nonfootball  fans  like  myself,  a  scale  divided  into  100  degrees,  with  the  Texas. 

have  a  reasonable  idea  of  the  size  of  a  freezing  point  at  zero  and  the  boiling  Another  son,  Charles  Richards,  is 
football  field,  but  if  only  for  a  change  it  point  at  100.  Celsius  commemorates  An-  editor-publisher  of  the  Leve//a/it/  (Texas) 
should  be  possible  to  come  up  with  ders  Celsius  (1701-1744),  the  inventor  of  Da/7y  Swn-News  and  a  third  son  Don,  is 
something  else.  this  scale,  just  as  Fahrenheit  commemo-  publisher  of  the  Azle  News  and  Spring- 

H.  L.  Mitchell  of  Pasadena,  Calif.,  rates  the  inventor  of  the  scale  still  in  use  town  Epigraph,  both  Texas  newspapers. 
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Did  you  call  State  Farm  last  year  for  help 
on  a  story?  441  other  reporters  did. 


Reporters  on  papers,  magazines,  and  broadcast  stations 
across  the  country  are  calling  State  Farm  for  help  on 
stories  involving  auto,  homeowners,  boatowners,  and  life 
insurance.  Why?  Two  reasons. 

First,  we’re  the  nation’s  largest  insurer  of  cars,  homes, 
and  pleasure  boats.  Reporters  naturally  call  the  industry 
leader  when  they  need  facts  or  opinions  about  these 
forms  of  insurance.  While  we’re  not  the  leader  in  life 
insurance,  we  are  the  seventh  largest  writer  of  individual 
life  policies. 

Second,  our  public  relations  staff  of  former  newsmen 
welcomes  calls  from  the  media.  We  understand  dead¬ 
lines.  If  we  have  the  information  you  need,  we’ll  give  it  to 
you  right  away.  If  we  don’t,  we’ll  talk  to  one  of  our 
experts  and  call  you  back  as  soon  as  possible .  If  we  can’t 
get  the  information  you  need,  we’ll  tell  you  that  too. 

When  you  need  help  with  a  story  on  personal  i 

insurance,  join  your  441  colleagues  who  turned 
to  State  Farm  last  year.  Call  our  public 
relations  department  at  309-662-2521  ~T 

or  662-2063. 


STATE  FARM  MUTUAL 
AUTOMOBILE  INSURANCE  COMPANY 
Home  Office,  Bloomington,  Illinois  / 


The  survey  found: 

72%  of  non-apartment  dwelling  adults 
living  in  suburban  areas  of  St.  Louis, 
Mo. /Illinois  reported  having  read  a 
USSPI  suburban  paper  within  the  prior 
four  weeks;  71%  of  men  and  73%  of 
women  reported  having  done  this. 

Among  all  suburban  households,  in¬ 
cluding  apartments,  70%  of  adults  re¬ 
ported  having  read  a  USSPI  paper  within 
the  prior  four  weeks;  69%  readership 
among  men,  72%  among  women. 

Adult  readers  emphasized  the  local 
news  and  advertising  value  of  the  papers; 
i.e.,  75%  of  adults  reported  having 
looked  at  local  community  news  in  the 
last  USSPI  paper  they  read;  77%  adults 
and  90%  women  reported  having  looked 
at  food  store  advertising.  72%  of  adults 
also  looked  at  non-food  merchandise  ad¬ 
vertising. 

79%  of  adults  reported  having  visited  a 
store  because  of  an  ad  in  the  last  USSPI 
paper  they  read.  76%  of  adults  and  86% 
of  women  reported  having  cut  a  coupon 
from  the  last  USSPI  paper  read. 

Suburban  papers  are  predominantly 
received  and  read  in  the  home.  94%  of 
the  suburban  readers  said  they  read  their 
paper  at  home.  90%  of  these  readers  live 
in  a  single  family  dwelling,  of  which  82% 
claimed  they  own  their  own  home. 

These  findings,  said  Art  Fay,  USSPI 
executive  vicepresident,  “were  not  a 
surprise  to  us  but  we’re  in  the  industry. 
With  (the  survey’s)  ‘scientificness’  fi¬ 
nally  people  will  begin  to  realize  that  you 
don’t  have  to  buy  a  newspaper  to  be 
interested  in  it.’’ 

He  said  similar  surveys  will  be  con¬ 
ducted  in  other  USSPI  major  metro  mar¬ 
kets.  The  suburban  St.  Louis  survey  is 
pending  final  approval  of  the  ARF. 


BBDO  career  man 
named  chief  exec 

James  J.  Jordan,  Jr.,  46,  was  desig¬ 
nated  chief  executive  officer  of  Batten, 
Barton,  Durstine  &  Osborn,  Inc.  Jordan 
has  been  president  of  the  advertising 
agency  since  May  1975. 

He  succeeds  Tom  Dillon,  62,  chairman 
of  the  board,  who  has  been  the  agency’s 
chief  executive  officer  for  the  past  ten 
years.  Dillon  relinquished  the  chief 
executive  post  of  BBDO  International, 
Inc.,  the  parent  company,  to  Bruce 
Crawford,  president.  Dillon  will  continue 
as  chairman  of  both  BBDO  Internation¬ 
al,  Inc.,  and  Batten,  Barton,  Durstine  & 
Osborn,  Inc. 

Jordan’s  entire  business  career  has 
been  with  BBDO.  After  graduating  from 
Amherst,  he  joined  the  agency  in  1953  as 
a  copywriter. 


Ad  rep  firm  studies 
readership  of  papers 

Preliminary  findings  of  a  readership 
survey,  commissioned  by  U.S.  Suburban 
Press,  Inc.  in  suburban  St.  Louis,  reveal 
high  readership  by  both  male  and  female 
adults  of  controlled  circulation  news¬ 
papers  in  this  particular  market. 

Conducted  by  Retail  Marketing  Serv¬ 
ices,  Inc.,  Minneapolis,  working  in  con¬ 
junction  with  an  Advertising  Research 
Foundation  consultation  panel,  the  sur¬ 
vey  measured  readership — “read  or 
looked  into  the  newspaper  within  the 
past  four  weeks’’ — within  the  adult 
population  18  years  and  older  living 
within  suburban  areas  of  the  St.  Louis 
SMSA. 

Measures  of  readership  were  made  for 
all  suburban  newspapers,  for  the  non¬ 
apartment  dwelling  population,  and  for 
newspapers  represented  by  USSPI,  the 
suburban  newspaper  advertising  net¬ 
work.  The  USSPI  St.  Louis  papers,  with 
a  total  audited  circulation  of  625,013,  in¬ 
clude  the  St.  Louis  Suburban  News¬ 
papers  Inc.  weeklies,  Southside  Journal, 
West  County  Journal,  South  County 
Journal,  Jefferson  County  Journal,  Fen¬ 
ton  Journal,  Press  Journal,  Merrimac 
Community  Press,  Tri  County  Journal, 
Courier  News,  and  Neighborhood  News, 
and  the  Donnelly  Publications,  the  tri¬ 
weekly  St.  Charles  Journal  and  weekly 
St.  Louis  County  Star,  West  County  Citi¬ 
zen,  Clayton  Citizen,  North  County 
Journal,  Northwest  County  Journal, 
Northside  Journal,  Fairview  Heights 
Journal,  Belleville  Journal,  Granite  City 
Journal,  Collinsville  Journal,  Edwards- 
ville  Journal,  County  Journal,  and 
Cahokia  Journal. 


K&E  awarded 
$6  milliorr  account 

Kenyon  &  Eckhardt  Advertising,  Inc. 
has  been  awarded  the  Rums  of  Puerto 
Rico  account  for  advertising.  Kenyon  & 
Eckhardt  was  chosen  over  the  other 
finalists,  including  Ogilvy  &  Mather, 
Young  &  Rubicam,  and  Foote,  Cone  & 
Belding.  The  account  is  worth  in  excess 
of  $6  million. 

Two  months  ago  Kenyon  &  Eckhardt 
won  the  Coca-Cola  Company’s  Taylor 
Wine  account. 


Wine  for  Esty 

The  advertising  account  of  Gold  Seal 
Wine  Company  has  been  assigned  to  Wil¬ 
liam  Esty  Inc.  The  company,  a  wine 
sales  division  of  Joseph  E.  Seagram  & 
Sons,  Inc.,  markets  the  Gold  Seal  and 
Henri  Marchant  champagnes’ and  wines. 


James  J.  Jordan 

During  his  advertising  career  Jordan 
has  been  responsible  for  some  of 
BBDO’s  most  successful  advertising 
campaigns  for  clients,  including; 
Schaefer  Beer’s  “The  one  beer  to  have 
when  you’re  having  more  than  one’’; 
Tareyton  Cigarette’s  “Us  Tareyton 
smokers  would  rather  fight  than  switch’’ ; 
“Soup  so  chunky  you’ll  be  tempted  to 
eat  it  with  a  fork’’  for  Campbell’s 
Chunky  Soup;  and  “Delta  is  ready  when 
you  are’’  for  Delta  Air  Lines.  He  is  also 
the  author  of  the  agency’s  Four  Point 
Advertising  process,  considered  by 
many  to  be  a  model  of  marketing  and 
advertising  disciplines. 

Dillon’s  entire  business  career  in  the 
Minneapolis  office  in  1938.  In  almost  40 
years  with  the  agency  he  has  worked  in 
almost  every  facet  of  advertising:  as  a 
creative  director,  account  supervisor, 
regional-office  manager,  department 
head  and  treasurer  of  the  company.  He 
was  elected  president  in  1964,  chief 
executive  officer  in  1967  and  chairman  of 
the  board  in  1975. 


the  other  major  market 


In  the  Boston  A.D.I. 
(the  nation's  Sth  largest) 


WORCESTER  TELEGRAM  &  GAZEHE 

Daily  144,755  Sunday  107,31 1 
Represented  by  C«0  &  0 
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Equipment  people 
in  the  news 

Brendan  P.  O’Donnell  has  been  pro¬ 
moted  to  the  post  of  vicepresident-mar-  , 
keting  for  Harris  Corporation’s  Web 
Press-USA  division.  He  succeeds 
Richard  C.  Holliday  who  was  named 
vicepresident  and  general  manager  of  a 
new  Commercial  Press  Division  recently 
established  by  Harris. 

4c  9K 

William  Reynolds  has  been  named 
sales  manager  for  Imperial’s  new  offset 
division.  Reynolds  was  formerly  with  the 
Richardson  Company. 

*  ♦  * 

James  L.  Jennings  has  been  appointed 
assistant  to  the  president  of  Autologic, 
Inc.  Recently  he  was  general  manager 
for  the  Newspaper  Systems  Develop¬ 
ment  Group. 

Ronald  E.  Ensley  has  been  made  direc¬ 
tor  of  technical  publications  marketing 
for  Autologic. 

Duane  Peil  has  been  appointed  eastern 
regional  sales  manager  for  Autologic.  He 
was  most  recently  employed  as  manager 
of  commercial  sales  for  the  Morristown 
(N.J.)  Record. 

*  *  ♦ 

John  Richard  Hayes  has  been  selected 
by  NAPP  Systems  (USA)  to  be  a  sales/ 
technical  representative  for  the  north 
central  California  area. 

4c  4(  4( 

Joe  N.  Meade  has  been  named  general 
manager  for  Information  Products  of 
Graphic  Systems  div.,  Rockwell  Interna¬ 
tional. 

Robert  L.  Vogler  has  been  appointed 
chief  engineer  for  Information  Products. 

William  Boston  has  been  named  direc¬ 
tor-international  sales  for  Graphic  Sys¬ 
tems  div.  He  has  been  involved  in  GSD 
marketing  activities  for  the  last  six  years. 

♦  4<  4« 

Brigadier  General  Harold  R.  Johnson, 
USAF  (Ret.)  has  joined  American  Satel¬ 
lite  Corporation  (ASC)  as  vicepresident 
for  marketing.  General  Johnson  was  pre¬ 
viously  vicepresident  for  marketing  and 
service  development  at  Western  Union 
Telegraph  Co. 

Jack  Waterman  recently  joined  ASC 
as  sales  manager  for  the  San  Francisco 
area. 

4c  4«  4c 

Fredrick  A.  Barnes  has  been  appointed 
vicepresident  of  marketing  for  EOCOM 
Corporation.  Barnes  had  been  director  of 
marketing  and  previously  assistant  to  the 
president. 

4c  4c  4c 

Frank  X.  Martire  has  been  named 
sales  engineer  for  the  southeastern  reg¬ 
ion  by  Nolan-Jampol.  Martire  has 
worked  for  the  R.  Hoe  Company  and 
MGD  Graphic  Systems.  He  has  exten¬ 
sive  experience  in  the  newspaper  indus¬ 
try. 
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Raymond  C.  Moorman  has  been  ap¬ 
pointed  marketing  manager  for  V-I-P 
Systems  at  Merganthaler  Linotype 
Company.  Moorman  was  formerly  with 
Varian  Data  Machines,  Inc. 

4c  4c  4c 

C.  David  Bassett,  vicepresident  of 
Chas.  T.  Main,  has  been  appointed  man¬ 
ager  of  the  pulp  and  paper  division  of  the 
company.  Bassett  has  recently  served  as 
district  manager  for  the  pulp  and  paper 
department  in  the  south. 

4c  4c  4c 

Gregg  W.  Doherty  has  been  appointed 
director  of  marketing,  Type-Flex  Sys¬ 
tems.  He  was  previously  product  sales 
manager  for  Shook  Corporation,  parent 
company  of  Type-Flex. 

4c  4c  4c 

William  Lynch  has  been  made  western 
regional  sales  manager  for  Lith-Kem- 
Ko.  He  was  previously  a  salesman  in  the 
company’s  New  England  territory. 

Sam  Bargsley  has  joined  Lith-Kem-Ko 
as  territory  sales  manager  in  Dallas, 
Texas.  He  was  formerly  southeastern 
district  sales  manager  for  Azoplate. 

4c  4c  4c 

Marcia  L.  Dayhoff  has  been  appointed 
technical  sales  representative  for  the 
graphics  markets  division  of  Eastman 
Kodak  Company.  She  is  assigned  to  the 
company’s  Pacific  Southern  region, 
headquartered  in  Whittier,  Calif. 

LuAnn  R.  Detamore  and  Deborah  K. 
Hahn  have  been  assigned  by  Eastman 
Kodak  (graphics  markets  div.  )  to  mid¬ 
west  and  Nashville  regions  respectively. 

William  H.  Beare  has  been  named  a 
technical  sales  representative  for  GMD 
and  assigned  to  the  company’s  southeast 
region. 

4c  4c  4c 

Walter  Wright  will  manage  the  ninth 
technical  center  of  the  nuArc  company, 
located  in  Seattle,  Washington.  Wright 
was  previously  assistant  manager  of 
nu Arc’s  Los  Angeles  center. 

4c  4«  4c 

Calvin  P.  Otto,  chairman  and  chief 
executive  officer-Wood  Flong,  was 
elected  president  of  the  Hoosick  Falls, 
N.Y.  paper  board  manufacturing  com¬ 
pany. 

Robert  L.  Fish  was  elected  executive 
vicepresident  and  Jason  R.  Smith,  head¬ 
quartered  in  Atlanta,  elected  vicepresi- 
dent-sales. 

Paper  co.  names 
West  Coast  manager 

Ray  Cross  has  been  named  general 
manager-Western  region  for  the  Garden 
State  Paper  Company,  Inc. 

Cross  is  responsible  for  all  company 
operations  in  the  Western  United  States, 
including  waste  paper  procurement  and 
sales.  He  is  also  in  charge  of  operations 
at  Garden  State’s  Pomona,  California 
mill,  where  he  will  be  headquartered. 


197,000 

grocery  shoppers 


use 


COUPONS 

regularly 

or 

sometiines!* 


That's  a  lot  of  “media  in¬ 
volvement”  by  your  cus¬ 
tomers.  Only  newspapers 
can  produce  that  kind  of 
response,  and  in  the  Terrif¬ 
ic  Tulsa  SMSA,  only  the 
Tulsa  Newspapers  can 
move  your  product  with 
measureable  results. 

For  more  information 
about  the  Tulsa  SMSA,  ask 
your  Branham  repre¬ 
sentative  for  a  copy  of 
Tidsa's  new  Belden  Contin¬ 
uing  Market  Study,  or  call 
Roy  Berry,  National  Ad 
Manager  in  Tulsa,  918-583- 
2161. 

^  Itflib'ii  ritiiliiiiiiiiii  MurkrI  Slitdy 


TULSA  World 

Stic  (Tulsn  Uribunc 

morning/Sunday/evening 

Two  independent  and  aeparately 
owned  newspapera  repreaented 
nationally  by  Branham 
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Marshall  Post, 
Manager, 
News  Media 
Division 


Thousands  of  steelwork¬ 
ers  in  this  country  are  losing 
income  or  time  on  the  job  be¬ 
cause  of  foreign  steel  imports. 
But  those  imports  are  hurting 
more  than  American  steel¬ 
workers.  They're  hurting  the 
economy  of  our  nation... and 
that  hurts  all  of  us. 

More  than  Bethlehem 

shipped 

In  1976,  almost  14.3  mil¬ 
lion  tons  of  steel  were  im¬ 
ported  into  our  country.  No 
matter  how  you  look  at  it, 
that's  a  lot  of  steel.  It's  1.5  mil¬ 
lion  tons  more  than  all  the  steel 
shipped  from  all  of  Bethlehem's 
steel  plants  during  1976!  It's 
equal  to  one  trailer-truck  load 
of  steel  coming  into  this  coun¬ 
try  every  single  minute,  day 
and  night,  365  days  a  year.  And 
it  represents  the  loss  of  tens  of 
thousands  of  jobs  in  American 
steel  plants. 

Hurting  our  markets 

Foreign  steel  imports  are 
cutting  deeply  into  the  mar¬ 
kets  for  important  Bethlehem 
Steel  products.  Heavy  struc¬ 
tural  shapes,  tool  steel,  tubular 
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Foreign  Steel: 

It' s  Time  to  Stop  the  Unfair  Competition 


products,  piling,  and  galva¬ 
nized  sheets  are  some  of  the 
Bethlehem  products  that  are 
suffering  badly  because  of 
steel  imports. 

How  it  happened 

Since  1960,  there's  been  a 
dramatic  growth  in  steel  pro¬ 
duction  overseas.  This  growth 
is  partly  because  of  increased 
steel  consumption  in  other 
steel  producing  countries  and 
partly  because  of  aggressive 
steel  export  policies  in  these 
countries.  To  strengthen  their 
steel  industries,  foreign  gov¬ 
ernments  use  a  variety  of 
methods  to  provide  capital  for 
expansion,  encourage  exports, 
and  discourage  imports.  As  a 
result,  foreign  steel  indus¬ 
tries— particularly  in  Europe 
and  Japan— have  vastly  in¬ 
creased  their  steelmaking  ca¬ 
pacity  and  production  in  com¬ 
parison  with  the  steel  industry 
in  the  United  States. 

Not  a  fair  fight 

It  isn't  that  Bethlehem 
hasn't  been  trying  to  meet  the 
competition— domestic  and 
foreign.  In  the  last  five  years 
alone,  Bethlehem  Steel  has  in¬ 
vested  over  $2  billion  in  facil¬ 
ities  and  equipment  and  has 
conducted  corporate-wide 
cost-reduction  programs.  As  a 
result,  Bethlehem  can  compete  on  a 
cost  basis  in  the  U.S.  market  with 
other  steel  producers  elsewhere  in 
the  world— as  long  as  it's  a  fair 
fight.  But  it  isn't  a  fair  fight 


when  private  American  steel 
companies  such  as  Bethlehem 
are  up  against  foreign  com¬ 
panies  that  are  either  owned, 
subsidized,  financed,  aided, 
and/ or  protected  by  their  own 
governments. 

Priced  below  costs 

We  believe  that  much  of 
the  steel  imported  into  the  U.S. 
is  being  "dumped"— that  is, 
sold  at  prices  lower  than  those 
charged  in  the  producer's  own 
country,  and  usually  below 
that  foreign  steelmaker's  full 
cost  of  production.  Dumping 
is  illegal,  but  it  has  been  hard 
to  prove. 

Financial  structure 

dictates  high 

operating  rates 

Foreign  steel  producers 
can  sell  some  of  their  steel  ex¬ 
ports  below  their  full  produc¬ 
tion  costs  because  their  finan¬ 
cial  structure  is  different  from 
that  of  American  steel  produc¬ 
ers.  For  example,  a  relatively 
high  proportion  of  the  financ¬ 
ing  of  many  foreign  steel  com¬ 
panies  is  in  the  form  of  debt. 
The  29  largest  Japanese  steel 
companies  average  83  percent 
of  their  capitalization  in  the 
form  of  debt,  compared  to 
only  a  23  percent  average  for 
major  American  steel  com¬ 
panies.  This  debt  carries  with 
it  high  fixed  costs  in  the  form  of 
interest.  This  means  that,  de¬ 
pending  on  applicable  selling 


values,  the  typical  Japanese  steel 
company  may  have  to  operate 
at  a  high  percent  of  capacity 
just  to  break  even. 

They  export  their 
unemployment  to 
the  U.S. 

In  order  to  maintain  high 
operating  rates  and  high  em¬ 
ployment  in  their  countries, 
some  foreign  steel  producers 
will  apparently  do  practically 
anything— including  selling 
steel  at  a  loss— to  continue  ex¬ 
porting  their  excess  steel  to  the 
U.S.  market.  In  a  real  sense, 
foreign  countries  are  also  exporting 
their  unemployment  to  the  United 
States.  Steelworkers  are  on  lay¬ 
off  or  working  short  hours  in 
this  country  so  that  steel¬ 
workers  in  Europe  and  Japan 
can  be  kept  busy. 

Damaging  the  American 
economy 

It's  estimated  that  every 
one  million  tons  of  foreign 
steel  that  comes  into  this  coun¬ 
try  means  5,000  fewer  steel¬ 
making  jobs  for  American 
workers.  And  that's  only  direct 
steelmaking  jobs.  When  you 
add  in  the  supporting  jobs 
generated  by  steelmaking  ac¬ 
tivities,  the  numbers  are  even 
higher.  The  damage  done  to 
the  American  economy,  espe¬ 
cially  to  steel  company  em¬ 
ployees  and  steel  communi¬ 
ties,  is  already  severe— and  it 
could  get  a  lot  worse. 


Excessive  imports  of  steel 
could  have  a  drastic  impact  on 
the  renovation,  modern¬ 
ization,  and  expansion  of  the 
domestic  steel  industry  by  re¬ 
ducing  its  profitability  and  its 
ability  to  grow  with  the  U.S. 
market. 

Left  steel  users 

high  and  dry 

How  much  should  this 
country  rely  on  imports  for  its 
steel  supplies?  During  the  steel 
shortage  of  1973  and  1974, 
many  American  steel  users 
were  left  high  and  dry  by  their 
foreign  suppliers.  Steel  ex¬ 
ports  from  Europe  and  Japan 
dropped  sharply  as  foreign 
producers  took  care  of  their 
home  markets  first.  We  and 
the  other  domestic  steel¬ 
makers  were  running  flat  out, 
but  it  wasn't  enough  to  meet 
the  demand.  To  get  foreign 
steel,  American  steel  buyers 
had  to  pay  as  much  as  $100  or 
more  a  ton  over  the  then  current 
domestic  market  prices.  It's  esti¬ 
mated  that  in  1974  alone 
American  steel  buyers  paid 
$1.6  billion  in  "premiums"  for 
foreign  steel.  Things  were  bad 
in  those  days,  but  they  could 
get  worse  in  the  future.  What 
could  this  country  expect  if  we 
were  even  more  dependent  on 
foreign  steel  producers? 


Free  trade,  yes! 

But  FAIR  trade! 

The  American  steel  in¬ 
dustry  is  not  "protectionist." 
Bethlehem  Steel  and  other 
members  of  the  domestic  steel 
industry  believe  strongly  in 
free  trade— as  long  as  it's  fair 
trade.  The  problem  is  that  just 
about  everybody  else  is  play¬ 
ing  a  different  game  than  we 
are  and  by  different  rules. 
Nearly  every  other  steel¬ 
making  nation  in  the  world 
aids  and  protects  its  own  do¬ 
mestic  steelmaking  capability. 
We  are  competing,  in  effect, 
with  foreign  governments.  All 
we  are  asking  for  is  a  chance  to 
compete  on  fair  and  equal 
terms  here  in  our  own  country. 

Prompt  and  effective 

action  is  called  for 

Bethlehem  believes  the 
U.S.  Government  should  take 
the  following  action: 

1)  Insist  on  fair  trading 
practices  in  steel,  especially 
that  steel  imports  be  priced  to 
at  least  cover  their  full  costs  of 
production  and  sale; 

2)  Seek  prompt  temporary 
relief  from  the  current  exces¬ 
sive  flow  of  steel  imports; 

3)  Press  for  international 
governmental  negotiations 
leading  to  an  effective  inter¬ 
national  agreement  on  steel 
trade. 


Bethlehem! 


Newspeople  in  the  news 


HEADS  ST.  PAUL  PER-  CALIFORNIA  APPOINT-  Viveash  Pearson 

SONNEL — Rochelle  Swan-  MENT — Bruce  Winters  is  the 


son  is  the  new  personnel  new  executive  editor  of  the  NEW  POST  AT  WINDSOR— William  F.  Viveash,  odvertis- 

monoger  for  the  St.  Paul  Valley  News  and  Green  ing  director  of  the  Windsor  (Ont.)  Star  since  1964,  has  been 

(Minn.)  Dispatch  and  Sheet,  Van  Nuys,  Calif.,  appointed  to  the  new  position  of  community  and  public 

Pioneer  Press,  working  with  having  joined  the  newspa-  relations  for  the  newspaper,  coordinating  the  Star's  in¬ 
director  of  employe  rela-  per  July  1  from  a  22-year  volvement  in  community  programs  in  the  circulation  area, 

tions  James  M.  Baysinger.  career  with  the  Baltimore  He  will  also  supervise  an  expanded  Newspaper  in  Educa- 

Swanson  has  been  person-  Son.  Most  recently  Winters  tion  program  in  the  Windsor  elementary  schools  this  Fall, 

nel  manager  for  Mainte-  has  been  chief  of  the  Sun's  Succeeding  Viveash  as  advertising  director  is  Maurice 

nance  Experts,  Inc.  A  vvest  coast  bureau  and  ear-  Pearson,  moving  from  retail  advertising  manager.  Pearson, 

graduate  of  the  University  lier  was  Moscow  bureau  ^ho  began  in  advertising  at  the  Vancouver  Herald,  sub- 

of  Miiinesota,  she  also  has  chief,  a  national  political  sequently  spent  10  years  in  entertainment,  including  Lawr- 

been  in  personnel  work  for  writer  and  a  member  of  the  ence  Welk's  television  show,  and  returned  to  newspaper 

the  Minnesota  Department  Sun's  Washington  bureau.  advertising  in  1968,  moving  to  the  Star,  in  1972. 

of  Education.  The  New  York-born  Winters 

served  as  a  combat  corre¬ 
spondent  for  Stars  and 

Stripes  l^e  Korean  Gerald  J.  Taylor,  city  editor  of  the 

Moline  (III.)  Daily  Dispatch — named 

Ward  Colwell,  managing  editor  of  the  Tom  Shales — named  chief  television  managing  editor.  He  went  to  the  news- 

Brownsville  (Tex.)  Herald — named  to  critic  of  the  Washington  Post,  replacing  paper  two  years  ago  from  the  Salt  Lake 

the  newly  created  position  of  editor  of  Sander  Vanocur,  who  moved  to  ABC.  City  Tribune,  where  he  was  night  city 

the  editorial  page,  and  W.  E.  SalterJr.,  Shales  has  been  on  the  Style  staff  editor.  Michael  B.  Hilfrink,  state 

city  editor — promoted  to  managing  specializing  in  television,  movies  and  editor — moved  to  city  editor,  and  Leslie 

editor.  Colwell  joined  the  Herald  in  1%7  theater  since  he  arrived  at  the  Post  in  M.  Dupree,  copy  editor  replaces  Hil- 

after  30  years  with  United  Press  Interna-  1972.  frink. 

tional,  including  five  years  in  Kansas  *  *  *  Taylor  succeeds  H.  L.  Schwartz  III, 

City  covering  former  President  Truman.  J-  Dudley  Lehew  of  the  New  York  who  joined  the  Norfolk  (Va.)  Virginian- 
Salter  has  been  with  the  newspaper  general  desk.  Associated  Press —  Pilot  as  assistant  managing  editor, 
since  April  1976,  being  named  city  editor  appointed  editor  of  the  AP  Log,  succeed-  «  «  * 

last  December.  He  will  continue  to  write  >ng  Charles  A.  Welsh — transferred  to  Rqn  Rogers,  co-publisher  of  the 
a  Sunday  Herald  column,  “William  World  Services.  Wynewood  (Okla.)  GazeWe— resigned  as 

Tells.”  *  ♦  ♦  high  school  football  coach  to  devote  his 

David  Morse — appointed  national  ad-  attention  to  the  newspaper, 
vertising  manager  of  the  Christian  Sci¬ 
ence  Monitor,  based  in  Boston.  He  *  ♦  ♦ 

joined  the  Monitor  from  the  Los  Angeles  Reorganized  sales  departments  of  the 
Times.  The  Monitor’s  new  advertising  advertising  division  of  the  Cincinnati 
manager  in  New  York  is  Steve  Enquirer  will  have  George  McIlveen  as 

Cogswell,  who  represented  the  news-  display  advertising  director  and  Robert 

paper  on  the  West  Coast  for  four  years.  J-  Doud  as  classified  advertising  director. 

*  *  *  McIlveen,  most  recently  classified  ad- 

Bill  Curry — ^appointed  chief  of  a  new  vertising  manager,  joined  the  newspaper 
bureau  the  Washington  Post  opens  in  in  1958,  and  Doud.  with  the  Enquirer 
Houston,  Texas  September  1.  He  will  since  1959,  was  assistant  national  adver- 
cover  money  and  energy  issues  as  well  as  tising  manager. 

national  interest  news  originating  in  the  Four  new  appointments  as  advertising 
Sunbelt  and  Great  Plains.  Curry,  who  sales  managers  were  made  in  the  reor- 
joined  the  Post  in  1968,  has  been  day  ganization:  Hubert  J.  Gardiner,  Jack 
D.C.  editor,  Virginia  editor,  and  served  Hagedorn,  and  Karl  D.  Hauck.  Robert 
as  first  editor  of  the  Post’s  Weekly  sec-  J.  Thoman — named  special  projects 
tions.  coordinator. 
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Newspeople  in  the  news 


FEATURES  EDITOR— Bar¬ 
bara  Greenberg  has  been 
named  features  editor  of 
the  Boston  Herald  Ameri¬ 
can.  She  was  editor  of  the 
paper's  weekly  Home/ 
Design  and  will  maintain 
responsibility  for  the  section 
and  head  the  newly  de¬ 
signed  daily  AM  pages  as 
well  as  the  Sunday  feature 
and  food  sections.  Green¬ 
berg  joined  the  Herald  last 
Fall  from  assistant  city 
editor  of  the  Fort  Lauder¬ 
dale  (Fla.)  News.  Earlier  she 
was  with  the  Hartford 
(Conn.)  Courant  and  has 
taught  journalism  at  Kansas 
State  University,  Manhattan 
and  at  Boston  University. 


FROM  MEMPHIS  TO 
EVANSVILLE— William  W. 
Sorrels,  managing  editor  of 
the  Memphis  Commercial 
Appeal  since  1969,  has 
been  named  editor  of  the 
Evansville  (Ind.)  Press,  a 
Scripps-Howard  news¬ 
paper.  He  succeeds  William 
R.  Burleigh,  who  has  moved 
to  the  Cincinnati  Post  as 
editor.  Sorrels,  a  University 
of  Missouri  journalism 
graduate,  began  his  news 
career  on  the  West  Point 
(Miss.)  Daily  Times  Leader 
and  joined  Scripps-Howard 
in  1954,  working  for  the 
Commercial  Appeal  as  a 
reporter  after  a  similar  job 
on  the  Honolulu  Star- 
Bulletin. 


BRADENTON  EXECU¬ 
TIVE — William  R.  Applebee 
is  the  new  general  manager 
of  the  Bradenton  (Fla.) 
Herald.  He  most  recently 
was  publisher  of  the  Niles 
(Mich.)  Star  and  began  his 
career  with  the  Grand  Forks 
(N.D.)  Herald  in  1966. 
Applebee  succeeds  Don 
Heath,  business  manager, 
who  has  resigned  effective 
August  1  and  will  open  his 
own  business  in  Loveland, 
Colorado.  Also  joining  the 
Herald  staff  is  Mary  Louise 
Gerard  as  society  column 
writer  and  David  Lindsay 
joining  the  Manatee  Living 
staff  from  the  Arcadian  and 
Suburban  Observer,  of 
which  he  was  part-owner. 


NEW  DUTIES— James  N. 
Standard,  managing  editor 
of  the  Daily  Oklahoman  and 
Oklahoma  City  Times,  has 
assumed  management  of 
the  papers'  news  and  edito¬ 
rial  department,  replacing 
Charles  L.  Bennett,  execu¬ 
tive  editor  who  moved  to 
editor  of  the  Colorado 
Springs  Sun  recently  ac¬ 
quired  by  The  Oklahoma 
Publishing  Company.  The 
position  of  executive  editor 
has  been  eliminated  at  the 
Oklahoma  City  pdpers. 
Standard  has  been  with  the 
company  since  1960,  first 
as  a  reporter  for  12  years 
before  he  became  city 
editor  of  the  Times.  Stan¬ 
dard  was  named  managing 
editor  two  years  ago. 


Robert  L.  Carl,  publisher  of  the 
Portsmouth  (Ohio)  Times — named  pub¬ 
lisher  of  the  Oneida  (N.Y.)  Daily  Dis¬ 
patch. 

*  *  ^ 

William  Doolittle,  publisher  of  the 
Adirondack  Daily  Enterprise,  Saranac 
Lake,  New  York — the  first  publisher  to 
be  awarded  a  National  Endowment  for 
the  Humanities  fellowship  for  profes¬ 
sional  journalists.  He  will  study  at  the 
University  of  Michigan  in  U.S.  history 
and  law. 

*  *  :|c 

William  McKenna,  senior  vicepresi¬ 
dent  of  Story  &  Kelly-Smith,  Inc. — 
retired  July  1.  McKenna  has  had  a  43- 
year  newspaper  career,  3 1  of  them  with 
Scripps-Howard  Newspapers.  He  will 
continue  to  serve  Story  &  Kelly-Smith  as 
a  consultant.  McKenna  joined  Scripps- 
Howard  in  1945;  in  1952  moved  to  the 
New  York  staff  general  advertising  de¬ 
partment,  being  named  New  York  man¬ 
ager  in  1957,  and  director  of  general  ad¬ 
vertising  as  well  as  president  of  Allied 
Newspapers  in  1965.  When  Scripps- 
Howard  appointed  Story  &  Kelly-Smith 
its  national  advertising  representatives, 
he  joined  that  firm. 
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Morris  Harth — to  associate  director, 
corporate  information,  Columbia  Broad¬ 
casting  System  from  manager,  research, 
corporate  information  since  1974.  He 
was  editor  of  the  New  York  Times  Encyc¬ 
lopedic  Almanac  (now  The  CBS  News 
Almanac)  before  joining  CBS  and  previ¬ 
ously  was  assistant  news  editor,  Reuters, 
in  London  and  in  similar  capacity  in 
Paris  with  Agence  France- Presse. 

*  *  * 

Lew  Spence,  retail  advertising  manager 
of  the  Greenville  (S.C.)  News- 
Piedmont — appointed  to  the  board  of  the 
Greenville  Sales  and  Marketing  Execu¬ 
tives. 

Ik  >|t  * 

Steven  B.  Falk — named  circulation 
manager  of  the  Berwick  (Pa.)  Enterprise, 
succeeding  Jesse  Ridall.  He  has  been 
country  circulation  manager  for  the 
Ithaca  (N.Y.)  Journal. 

*  *  * 

Ken  Broadnax,  formerly  of  the 
Amarillo  Globe-News — to  Odessa  (Tex.) 
American  as  sports  editor. 

*  *  * 

J.  T.  Bowling,  employed  25  years  by 
the  Borger  (Tex.)  News-Herald,  recently 
as  circulation  manager — named  business 
manager. 


Robert  C.  Cornell — named  national 
advertising  manager  for  the  Rochester 
(N.Y.)  Democrat  and  Chronicle  and  the 
Times-Union. 

*  *  * 

J.  Warren  McClure — named  “Mar¬ 
keting  Person  of  the  Year”  by  the 
Rochester,  N.Y.  Chapter  of  the  Ameri¬ 
can  Marketing  Association.  McClure  is 
president  of  McClure  Media  Marketing 
Motivation  Company,  a  director  of  Gan¬ 
nett  Newspapers  and  of  Allegheny  Air¬ 
lines.  He  retired  in  1975  as  vicepresi¬ 
dent/marketing,  Gannett  Co. 

*  *  * 

Kim  Blankenship — named  circulation 
manager  of  the  Frederick  (Okla.)  Daily 
Leader. 
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Role  of  news  media 
taught  in  Ohio 

Ohio  has  become  the  only  state  in  the 
nation  to  offer  a  junior-senior  high  school 
course  aimed  at  better  citizenship  and  an 
understanding  of  democracy  by  teaching 
about  the  role  of  the  news  media  in  the 
U.S. 

Popularity  of  the  new  course,  first  of¬ 
fered  in  1977,  is  indicated  by  a  20,000 
sell-out  of  the  first  two  printings  of 
specially-written  teacher  and  student 
manuals  with  a  third  printing  underway. 
To  aid  teachers  in  instructing  the  course, 
entitled  “Understanding  the  News 
Media,”  a  series  of  six  15-minute  pro¬ 
grams  on  color  video  tape  have  been  pre¬ 
pared  by  the  International  Instructional 
Television  Cooperative,  Inc.,  of  Falls 
Church,  Va.,  in  cooperation  with  the 
Ohio  Department  of  Education. 

These  video  tapes,  which  can  be 
played  over  any  conventional  television 
set  with  use  of  the  appropriate  tape  re¬ 
corder  equipment,  feature  Walter  Cron- 
kite,  Edwin  Newman,  George  Will,  Bill 
Moyers,  Ben  Bradlee,  and  Jack'  Ander¬ 
son  discussing  their  opinions  and  experi¬ 
ences  regarding  the  news  business,  how 
media  operate,  the  importance  of  good 
writing,  use  of  pictures,  the  business  side 
of  journalism,  careers  in  journalism,  and 
the  meaning  of  a  free  press  in  a  free  soci¬ 
ety.  The  tapes  can  also  be  used  for  be- 


The  Schenectady  Gazette  is 
Number  One  in  Scjjenectady.  (In 
fact,  The  Gazette  is  the  only 
daily  published  in  Schenectady.) 

The  Schenectady  Gazette  is 
Number  Two  in  the  Albany- 
Schenectady-Troy  market. 
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ginning  college  journalism  courses. 

The  instructional  manuals  are  de¬ 
signed  for  two  weeks’  use  as  part  of  a 
social  studies  course  up  to  a  full  semester 
course  on  the  news  media  and  their  role 
in  a  free  society.  Chapters  are  headed 
“What  Is  News?,”  “A  Closer  Look  at 
the  News  Media,”  “Communication,” 
“The  Media  Industries,”  “News  Media 
Careers,”  and  “News  Reporting  in  a 
Democratic  Society.” 

Former  Ohio  Superintendent  of  Public 
Instruction,  Martin  W.  Essex,  who  re¬ 
cently  retired,  spearheaded  development 
of  the  course  to  teach  improved  citizen¬ 
ship,  encourage  better  informed  citizens, 
and  assist  prospective  18-year  old  vot¬ 
ers.  The  texts  were  prepared  by  the  Edu¬ 
cational  Research  Council  of  America  of 
Cleveland.  Serving  on  an  advisory  com¬ 
mittee  were  Harry  R.  Horvitz,  Horvitz 
Newspapers,  Valley  View;  William  A. 
Ott,  Akron  Beacon  Journal;  Alex 
Machaskee,  Cleveland  Plain  Dealer,  and 
William  J.  Oertel,  executive  director, 
Ohio  Newspaper  Assn.,  Columbus. 
Horvitz,  Ott  and  Machaskee  serve  on  the 
ONA  executive  committee  as  president, 
board  chairman,  and  treasurer  respec¬ 
tively. 

Shopper  group 
names  officers 

Victor  lanno  of  The  Scotsman  Press, 
Inc.,  Syracuse,  New  York,  has  been 
elected  president  of  the  National  Associ¬ 
ation  of  Advertising  Publishers  (NAAP), 
the  national  trade  association  represent¬ 
ing  free  circulation  newspapers  and 
shoppers. 

Other  officers  elected  include:  L. 
James  O’Day  of  the  Merrill  (Wise.) 
Shopper  Foto  News,  president-elect; 
James  Pearson,  director  of  NAAP’s  na¬ 
tional  office  in  Madison,  Wisconsin, 
executive  vicepresident;  Roger  Miller, 
The  Town  Crier,  Brattleboro,  Vermont, 
vicepresident;  Shirley  Colgrove,  the 
Alief  (Tex.)  Advertiser-Advocate ,  vice- 
president;  and  Norm  Kuhman,  the 
Wateska  (Ill.)  Uliana  Spirit,  secretary- 
treasurer. 

NAAP  represents  some  600  publishers 
of  more  than  1200  weeklies  and  shop¬ 
pers. 

Outdoor  award 

Ben  Callaway,  Philadelphia  Daily 
News,  received  the  Johnson  Wax  “Deep 
Woods  Award”  for  newspapers  in  com¬ 
petition  among  members  of  the  Outdoor 
Writers  Association  of  America.  Tom 
Opre,  Detroit  Free  Press,  was  runnerup. 
Presentations  were  made  at  the  50th  an¬ 
nual  conference  of  the  1,400-member 
OWAA  at  Macon,  Ga. 


Sunday  paper  added 
by  weekly  group 

North  Shore:  Sunday,  a  paper  with  a 
guaranteed  circulation  of  163,000  home 
delivered  Sunday  papers  will  be  pub¬ 
lished  August  14  by  North  Shore  Week¬ 
lies,  Inc.  of  Ipswich,  Mass. 

The  paper  will  be  the  first  of  its  kind  in 
New  England,  according  to  publisher 
and  advertising  director  William  S.  Was- 
serman,  Jr.,  because  it  will  provide  total 
market  penetration  for  a  whole  region. 

The  paper  will  be  delivered  free  to  all 
homes  in  Essex  county  except  those  in 
the  Greater  Lawrence  area. 

Wasserman,  49,  said  the  development 
of  an  area  distribution  system  by  Inde¬ 
pendent  Delivery  Service,  Inc.  is  making 
possible  the  concept  of  an  Essex  county 
weekly  Sunday  paper. 

“They’re  going  to  be  delivering  circu¬ 
lars  for  major  retailers  such  as  Ann  & 
Hope  and  K  Mart,  and  we’re  going  to  be 
delivered  at  the  same  time.  They  have  a 
tested  record  of  effective  delivery.”  The 
new  paper’s  circulation  will  be  at  least 
five  times  larger  than  any  daily  published 
in  the  same  area,  the  publisher  said. 

Howard  Iverson,  41,  editor  of  the 
Danvers  Herald,  reporter,  columnist, 
and  editor  for  20  years  and  former  politi¬ 
cal  editor  for  the  Salem  Evening  News 
will  be  North  Shore  Sunday’s  editor. 
Iverson  will  also  continue  as  editor  of  the 
Herald. 

Working  as  managing  editor  will  be 
Robert  Waite,  28,  of  Ipswich,  who  has 
recently  returned  from  a  year  in  Poland 
where  he  reported  for  Pacific  News  Serv¬ 
ice. 

The  newspaper  will  focus  on  broad  as¬ 
pects  of  life  on  the  North  Shore  and  apart 
from  the  main  news  content  will  include 
reports  on  night  life,  sports,  movies, 
politics,  and  a  weekly  calendar. 

Wasserman  said  the  addition  of  North 
Shore:  Sunday  was  a  natural  extension 
of  North  Shore  Weeklies’  publishing 
role. 

North  Shore  Weeklies,  Inc.,  was 
started  in  1958  with  the  Amesbury  News, 
and  now  also  includes  the  Marblehead 
Messenger  and  Shopper,  Danvers 
Herald,  Hamilton-Wenham  Chronicle, 
Ipswich  Chronicle,  and  Tri-Town  Tran¬ 
script  covering  Topsfield,  Boxford  and 
Middleton.  Total  mid-week  circulation  is 
33,500. 


New  publisher 

Lewis  McCool,  previously  managing 
editor,  Grenada  (Miss.)  Daily  Sentinel- 
Star,  has  purchased  the  Delores  (Miss.) 
Star,  a  weekly.  Marion  R.  Krehbiel, 
Krehbiel-Bolitho  Inc.,  Norton,  Kans., 
negotiated  the  sale  of  the  80-year-old 
paper. 
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Deaths _ 

Nat  N.  Dorfman,  82,  veteran  theater 
press  agent;  former  reporter  for  the  New 
York  American  and  syndicated  columnist 
for  the  New  York  Evening  Journal;  July 
3. 

*  *  * 

Floyd  W.  Pyles,  83,  former  vicepresi¬ 
dent  of  Gore  Newspapers  Co.,  pub¬ 
lishers  of  the  Fort  Lauderdale  News  and 
Sun-Sentinel;  began  as  a  “tramp  print¬ 
er”  in  the  Rocky  Mountains  and  Plains 
states  and  eventually  supervised  conver¬ 
sion  from  hot  to  cold  type  at  the  Fort 
Lauderdale  papers;  June  27. 

*  *  * 

Hoke  Norris,  63,  author  and  jour¬ 
nalist,  recently  director  of  public  infor¬ 
mation  at  the  University  of  Chicago; 
former  literary  editor  of  the  Chicago 
Sun-Times;  editorial  board  of  the 
Chicago  Daily  News;  July  8. 

*  *  * 

PaulR.  Leach,  87,  retired  Washington 
correspondent  for  Knight  Newspapers; 
former  editor  and  Washington  bureau 
chief  of  the  Chicago  Daily  News;  July  9. 

♦  *  * 

Raymond  A.Schroth,  86,  longtime 
newspaperman  with  the  Trenton  (N.J.) 
Times  until  1%2;  July  7. 

*  I|C  :|t 

Jesse  Waters,  70,  retired  city  circula¬ 
tion  manager  of  the  New  York  Daily 
News;  July  8. 

*  *  ♦ 

Roy  Crane,  75,  creator  of  comic  strips 
including  “Wash  Tubs,”  (now  “Captain 
Easy”),  “Buz  Sawyer”  and  “Roscoe 
Sweeney”;  pioneer  in  the  cartoon 
character  adventure  story;  July  8. 

*  *  * 

Sherman  Williams,  53,  rewrite  and  re¬ 
porter’ on  Los  Angeles,  Honolulu  and 
Colorado  and  Long  Beach  Calif.,  dailies; 
June  27. 

*  *  * 

J.  Robert  Nelson,  76,  retired  vicepres¬ 
ident,  treasurer  and  general  manager  of 
the  Jamestown  (N.Y.)  Post-Journal; 
July  1. 

Shopper  started 
by  daily  paper 

Owensboro  Publishing  Company,  pub¬ 
lisher  of  the  Owensboro  (Ky.) 
Messenger-inquirer,  has  started  a  new 
shopper  for  distribution  to  more  than 
20,000  homes  not  receiving  the 
Messenger-Inquirer. 

The  new  shopper,  called  “Current,” 
consists  primarily  of  advertising  which 
also  appears  in  the  Messenger-Inquirer. 
Initially,  the  shopper  will  be  published 
monthly.  Beginning  in  October,  how¬ 
ever,  it  will  be  delivered  weekly  through 
December  21. 


Andrew  Albert  Farley,  74,  retired 
vicepresident  and  general  manager  of  the 
Register  Publishing  Company,  Danville, 
Virginia;  July  4. 

:fc  9fc 

Worth  C.  Coutey,  79,  former  pub¬ 
lisher  of  the  Chicago  Herald 
American  and  vicepresident  of  Hearst 
Publishing  Company  and  Hearst  Publica¬ 
tions,  Inc.;  an  advertising  and  business 
agent  for  the  Toledo  News-Bee,  Toledo 
Blade  and  Cleveland  Press;  May  25. 

♦  «  ♦ 

Lee  M.  Woodruff,  77,  editor  of  the 
Grand  Rapids  (Mich.)  Press  for  32  years 
and  member  of  the  staff  for  45  years 
upon  retirement  in  1%6;  June  20. 

*  *  « 

Bill  Greeley,  56,  television  critic  and 
reporter  for  Variety;  June  26. 

♦  *  ★ 

John  Stewart  Martin,  76,  former 
managing  editor  of  Time  magazine;  June 
25. 

*  Hit  iff: 

Gopalan  Narashimhan,  62,  managing 
editor  (publisher)  of  The  Hindu,  Madras, 
one  of  the  leading  English  language 
newspapers  in  India;  July  3. 

* 

M.  W.  Fodor,  87,  American  foreign 
correspondent  who  specialized  on  the 
Balkans  and  Central  Europe;  editor  in 
Berlin  of  Neue  Zeitung,  German- 
language  newspaper  of  the  American 
military  government,  which  trained  jour¬ 
nalists  who  became  leaders  in  West 
Germany  media;  July  1. 

• 

Hawley  Quier  dies 

Hawley  Quier,  80,  chairman  of  the 
board  of  the  Reading  Eagle  Company, 
died  at  his  home  in  Reading,  Pa.,  July  1 . 

His  lifetime  career  on  the  newspaper 
founded  by  his  grandfather,  Jesse  Haw¬ 
ley,  included  40  years  as  head  of  the  firm 
which  publishes  the  Reading  Times 
(a.m.),  and  the  Reading  Eagle  (p.m.  and 
Sunday),  and  owns  radio  station  WEEU. 

Current  is  delivered  by  private  car¬ 
riers,  principally  the  same  carriers  who 
deliver  the  Messenger-Inquirer. 

Mike  Perkins,  manager  of  Current, 
said  that  advertisements  appearing  in 
both  the  Messenger-Inquirer  and  Current 
reach  more  than  50,000  households  in  the 
Owensboro  market  area.  Ads,  he  said, 
can  be  purchased  either  for  publication 
in  the  shopper  or  in  combination  with  the 
Messenger-Inquirer. 

Name  changed 

Geneva  (N.Y.)  Times  has  changed  its 
name  to  the  Finger  Lake  Times. 
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FACTS 

Trying  to  write  about  CB 
radio  is  a  frustrating  task.  As 
with  any  new,  fast  growing 
field,  there's  little  hard  infor¬ 
mation  available  about  CB. 

As  a  manufacturer  of 
CB's,  Clarion  Corporation  of 
America  is  concerned 
because  some  stories  on 
CB  contain  inaccurqte  infor-. 
mation.  It's  not  surprising, 
considering  that  until  now 
there  hasn't  been  a  central 
source  of  reliable  informa¬ 
tion  about  CB. 

So  we're  taking  action  to' 
establish  a  source  of  reli¬ 
able  CB  information.  It's  the 
Clarion  CB  Fact  Center. 
We've  collected  and  indexed 
general  information  on 
CB  from  a  wide  range  of 
sources.  And  we're  now 
ready  to  help  answer  your 
specific  questions  on  CB. 
We'll  do  our  best  to  answer 
your  requests,  but  if  we  can't 
we'll  probably  be  able  to  di¬ 
rect  you  to  someone  who  can. 

If  you  are  working  on  a 
CB  story,  give  us  a  call  (col¬ 
lect  calls  accepted).  We'll  do 
our  best  to  provide  you  with 
timely  and  accurate  infor¬ 
mation.  Please,  the  Fact 
Center  is  for  the  use  of  the 
working  press  only. 

THE  CLARION 

CBFACT 

CENTER 

(213)  277-7304 

Open  Monday- Friday 
9  a.m. -5  p.m. 

(Pacihc  Standard  Tme) 
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Weekly  newspapers 
in  New  York  sold 

Skaneateles  (N.Y.)  PressIdinA  Marcel- 
lus  Observer,  have  been  purchased  by  T. 
Elmer  Bogardus  and  George  C.  Wortley 
III. 

The  sale  by  J.  Lee  Wood,  publisher 
and  editor  of  the  newspapers,  and  presi¬ 
dent  of  Skaneateles  Press  Inc.,  was  ef¬ 
fective  July  1. 

Dan  Guzewich  will  be  the  new  editor 
and  Robin  Allen  will  be  advertising  di¬ 
rector.  The  office  will  be  moved  from  58 
to  56  E.  Genesee  St.,  Skaneateles,  re¬ 
turning  to  the  building  owned  by  Dean 
Wesley  Clark,  a  former  owner  of  the 
newspapers. 

In  addition  to  receiving  newspaper 
news  and  photos,  the  office  will  sell 
complete  printing  services,  including 
stationery,  invitations,  wedding  an¬ 
nouncements  and  related  accessories. 

Purchase  of  the  Press  and  the  Ob¬ 
server  by  Bogardus  and  Wortley  brings 
to  five  the  number  of  newspapers  owned 
and  published  by  them  in  Onondaga  and 
Madison  counties. 

Their  other  newspapers  are  the 
Eafile-Bnlletin,  Suburban  Life  and 
Cazenovia  Republican.  The  three  news¬ 
papers  cover  Eastern  Onondaga  County 
in  the  Fayetteville-Manlius-DeWitt-East 
Syracuse  area  and  a  large  part  of  Madi- 

TV  DATA  j 

MEANS 

TV 

LISTINGS- 

ROLLING  LOGS  OR  GRIDS 

ANY  WIDTa  ANY  FONT, 

ANY  POINT  SIZE 

BY  DATANEWS,  DATAFEATURE,  ] 

DataSpeed  j 

TV  DATA  also  includes  TV 

B 

news,  features,  profiles,  puzzles, 
and  quizzes  —  or  complete  TV  | 

booklets  with  your  logo.  j 

TV  DATA 

(518)792-9914 

UNITED  FEATURE  SYNDICATE 

200  Park  Avenue,  New  York.  N.Y.  1001 7 
(212)557-2333 


son  County. 

Bogardus  has  been  active  in  the  news¬ 
paper  business  and  politics  since  1927. 
He  is  currently  vicechairman  of  the  New 
York  State  Commission  on  Public  Ac¬ 
cess  to  Records. 

Wortley  has  been  president  of  state 
and  national  newspaper  organizations 
and  civic  groups  and  is  currently  serving 
by  Presidential  appointment  on  the  Na¬ 
tional  Commission  on  Historical  Publica¬ 
tions  and  Records. 

Bi-weekly  planned 
in  Laredo,  Texas 

A  bi-weekly,  the  Laredo  (Tex.)  News, 
is  scheduled  for  publication  during  the 
last  week  of  July. 

The  newspaper,  which  will  be  distrib¬ 
uted  Wednesday  and  Saturday  morn¬ 
ings,  will  be  bilingual  in  English  and 
Spanish  with  an  initial  city-wide  and  reg¬ 
ional  circulation  of  20,000. 

The  new  physical  plant  for  the  News, 
targeted  for  completion  during  the  sec¬ 
ond  week  of  July,  includes  7,200  sq.  feet 
of  office  and  plant  space.  A  new  King, 
four-unit  web  offset  press  and  A.M. 
typesetters  are  undergoing  test  trials  in 
preparation  for  the  first  edition. 

Co-publishers  are  Pat  and  Connie  Mil¬ 
ler.  Donald  M.  Best  has  been  selected  as 
editor.  He  was  formerly  editor  of 
DataNews,  a  sister  publication  of  Com- 
puterWorld  published  in  Brazil. 

Paul  Burley  appointed 
advertising  director 

Paul  Burley  has  been  named  advertis¬ 
ing  director  for  the  Macon  (Ga.)  Tele¬ 
graph  and  News,  Bert  Struby,  president 
of  the  newspapers,  said. 

Burley  has  been  advertising 
manager-mass  merchandisers  for  the 
Macon  newspapers  since  coming  here  in 
1976.  Prior  to  that  he  was  account  execu¬ 
tive  in  the  Atlanta  office  of  Knight- 
Ridder  Newspaper  Sales  for  two  years, 
and  before  that  was  assistant  retail  ad 
manager  for  the  Charlotte  (N.C.)  Ob¬ 
server  and  News. 

Phil  deMontmollin,  Telegraph  and 
News  vicepresident  for  sales  and  market¬ 
ing,  has  also  been  serving  as  advertising 
director.  Struby  said  the  assignments  are 
being  separated  to  provide  for  expansion 
of  both  functions  in  anticipation  of  con¬ 
tinued  and  substantial  growth  of  the 
Macon  market  and  the  Macon  news¬ 
papers. 

Included  in  the  expanded  programs  are 
further  utilization  of  marketing  research 
techniques  to  assist  merchants  and  ad¬ 
vertisers.  and  new  promotional  activities 
for  newspaper  sales,  both  circulation  and 
ads. 


Fashion  store  wins 
'Advertiser  of  Year’ 

The  Up  To  Date  Company  of 
Poughkeepsie,  New  York,  has  been 
selected  by  the  New  York  State  Dailies 
Advertising  Managers  Bureau  as  its 
“Advertiser  of  the  Year”  for  1976.  The 
bureau  is  the  state  association  of  daily 
newspaper  advertising  executives. 

Carl  Sweeney,  retail  advertising  man¬ 
ager  of  the  Syracuse  Newspapers  and 
president  of  the  bureau  presented  the 
award  to  Mrs.  Marion  Carlson,  advertis¬ 
ing  director  of  The  Up  To  Date  Company 
at  the  bureau's  annual  spring  conference. 

The  award  honored  Up  To  Date,  a 
specialty  fashion  store  with  city  and  sub¬ 
urban  locations,  for  “consistent,  crea¬ 
tive,  and  continuing”  use  of  newspaper 
advertising. 

In  nominating  the  Up  To  Date  Com¬ 
pany  for  the  state  award,  Thomas 
Merryweather,  retail  advertising  man¬ 
ager  of  the  Poughkeepsie  Journal,  cited 
Up  To  Date  for  “their  merchandising, 
their  professional  staff,  and  a  planned 
advertising  approach”  which  has  as¬ 
sured  the  success  of  the  company  during 
its  77-year  history. 

“Through  its  president,  Mr.  Joseph 
Forman,”  Merryweather  said,  “the 
store  has  grown  and  prospered  by 
application  of  new  merchandising  ideas, 
combined  with  the  traditional  concepts 
of  quality  and  service.”  In  commenting 
on  the  store’s  advertising,  Merryweather 
cited  Marion  Carlson  for  the  bright  and 
sophisticated  Up  To  Date  image  which 
“results  in  hard-hitting  newspaper  ads 
that  combine  the  fine-line  fashion  draw¬ 
ings  with  good  use  of  photographs.” 

• 

Tribune  subsidiary 
buys  CATV  Co. 

WGN  Continental  Broadcasting  Com¬ 
pany,  a  subsidiary  of  the  Chicago 
Tribune  Company,  has  purchased  Al¬ 
buquerque  Cable  Television,  Inc.  from 
United  Cable  Corporation.  No  informa¬ 
tion  regarding  the  financial  aspects  of  the 
transaction  was  disclosed. 

The  system  will  be  operated  by  WGN 
Electronic  Systems  Company,  a  division 
of  WGN  Continental  Broadcasting  Com¬ 
pany,  which  also  operates  CATV  sys¬ 
tems  in  Michigan  and  California. 

WGN  Continental  presently  owns  and 
operates  WGN  radio  and  WGN  televi¬ 
sion.  Chicago;  KWGN-tv,  Denver; 
KDAL  radio  and  KDAL  television, 
Duluth;  and  WGN  Electronic  Systems. 
Other  WGN  companies  produce  and  dis¬ 
tribute  tv  programs  and  commercials  and 
handle  sales  for  all  broadcast  properties. 

United  Cable  Corporation  operates  26 
CATV  systems  in  1 1  states. 
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Paper  firm  presents 
annual  awards 

News  stories  which  focussed  on  social 
conflict  in  two  small  communities  in 
British  Columbia’s  Interior  won  the  top 
awards  in  MacMillan  Bloedel’s  19th  an¬ 
nual  competition  for  journalists  on  B.C. 
daily  newspapers. 

Tony  Eberts,  of  The  Province,  Van¬ 
couver,  won  the  $500  first  award  in  the 
over-25,000  circulation  category  for  his 
story  on  the  plight  of  elderly  residents  in 
the  south  Okanagan  community  of  Hed- 
ley  who  were  being  harassed  by  young 
toughs.  As  a  direct  result  of  Ebert’s  arti¬ 
cle,  federal,  provincial  and  local  au¬ 
thorities  took  action  to  remedy  the  situa¬ 
tion. 

Ashley  Ford  of  The  Province  received 
the  $250  runner-up  award  in  the  higher 
circulation  category  for  a  fiill-page  inter¬ 
pretative  story  on  the  political  and 
economic  situation  in  Israel. 

Hubert  Beyer  (for  a  series  on  northern 
Vancouver  Island  published  by  the  Vic¬ 
toria  Colonist)  and  Tim  Padmore  (for  a 
series  in  the  Vancouver  Sun  on  care 
facilities  for  the  mentally  retarded)  re¬ 
ceived  honorable  mention  awards  of 
$100. 

Eli  Sopow  of  the  Prince  George  Citi¬ 
zen  won  the  top  prize  of  $500  for  writers 
on  newspapers  with  circulations  under 
25,000  with  his  detailed  coverage  of  the 

Drive-up  newsracks 
in  shopping  centers 

Coupon  clippers  and  drive-in  addicts 
are  being  pampered  by  the  Brandenton 
(Fla.)  Herald's  new  newspaper  racks.  In 
addition  to  regular  dispensers,  the  pa¬ 
per’s  circulation  department  is  using  two 
special  ones,  the  “Wednesday-Sunday” 
and  “Drive-Up.” 

The  Wednesday-Sunday  rack  is  lo¬ 
cated  at  four  major  shopping  centers  in 
the  area  for  readers  who  may  have  miss¬ 
ed  the  supermarket  coupons.  The  Wed¬ 
nesday  edition  is  in  the  rack  through 
Saturday  and  the  Sunday  edition  through 
Tuesday. 

The  Drive- Up  racks  are  located  in  gas 
stations  and  are  designed  so  that  the  cus¬ 
tomer  does  not  have  to  get  out  of  the  car. 

• 

Dealers  ads  assigned 

E  &  B  Carpet  Mills,  Inc.,  manufactur¬ 
ers  of  Evans-Black  Carpets  by 
Armstrong,  has  named  Holmes- 
McKone,  Inc.,  of  Fort  Worth,  Texas,  to 
help  the  company  expand  its  dealer  ad¬ 
vertising  support  program.  With  head¬ 
quarters  in  Arlington.  Texas,  E  «&  B  is  a 
wholly-owned  subsidiary  of  Armstrong 
World  Industries  (formerly  Armstrong 
Cork  Company).  Lancaster,  Pennsyl¬ 
vania. 
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Coreen  Thomas  case.  Thomas,  a  resi¬ 
dent  of  the  Stoney  Creek  Indian  reserve 
near  Vanderhoof  was  killed  in  August 
last  year  when  she  was  struck  by  a  truck. 
The  incident  created  considerable  racial 
tension  which  continued  through  lengthy 
investigations  and  a  public  inquiry.  The 
awards  judges  praised  Sopow’ s 
thorough,  balanced  and  well- written  re¬ 
porting. 

In  a  rare  double  honor,  Sopow  also 
received  a  $100  honorable  mention  for  a 
story  on  a  small  northern  community 
about  to  lose  its  railway  station. 

A  three-part  series  on  crime-preven¬ 
tion  measures  by  the  RCMP,  published 
in  the  Alberni  Valley  Times  of  Port  Al- 
bemi,  won  the  $250  second  prize  in  the 
under- 25 ,000  category  for  Mark  Hamil¬ 
ton,  now  the  editor  of  the  weekly  Maple 
Ridge  Gazette. 

• 

Gannett  grant  made 
to  reporter’s  group 

Gannett  Newspaper  Foundation  has 
made  a  cash  grant  of  $10,000  to  the  Re¬ 
porters  Committee  for  Freedom  of  the 
Press. 

The  money  will  be  used  to  aid  the 
Washington,  D.C.  organization’s  pro¬ 
gram  of  court  actions  and  other  activities 
to  combat  legal  threats  to  the  First 
Amendment  and  freedom  of  information, 
the  Foundation  said. 


AP  religion  writer 
wins  $1,000  award 

George  W.  Cornell,  religion  writer  for 
the  Associated  Press,  has  won  the  1977 
Jim  Merrell  Religious  Liberty  Memorial 
for  the  best  newspaper  article  published 
during  1976  defending  and  promoting  re¬ 
ligious  liberty  guaranteed  by  the  First 
Amendment  to  the  Constitution. 

He  received  $1,000  and  a  plaque.  No 
award  was  given  in  the  $1,000  editorial 
cartoon  category  because  of  lack  of  en¬ 
tries. 

Cornell’s  winning  entry  was  a  five-part 
series,  “The  Founding  Faith.”  All  five 
dealt  generally  with  religious  freedom. 
One  dealt  exclusively  with  it. 

The  contest  sponsor,  Jesse  H.  Merrell, 
son  of  the  man  the  contest  is  named  for, 
expressed  hope  for  more  entries  next 
year  in  both  categories.  Contest  details 
are  available  from  him:  Merrell  Enter¬ 
prises,  1500  Massachusetts  Ave.  N.W., 
Washington,  D.C.  20005.  Phone: 
202-659-8280. 

NCEW  in  D.C. 

The  National  Conference  of  Editorial 
Writers  has  established  new  offices  in 
Washington,  D.C.  The  new  address  and 
phone  are  P.O.  Box  34928,  Washington, 
DC  20034,  301-299-3600. 


The  Tribune  Publishing  Co. 

and 

Tribune  Building  Company 

have  been  acquired  by 
a  wholly-owned  subsidiary  of 

Combined  Communications 
Corporation 


We  acted  as  financied  ndvisor  to 
The  Tribune  Piiblisbing  Co. 
and 

Tribune  Building  Company 
in  these  transactions. 
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In  your 
business, 
it  doesn't 
always  pay 
to  collect 
the  bill 
if  you  lose 
the  account 


Broadcast  and  print  media 
have  a  unique  relationship  with 
their  advertisers. 

We  understand  that. 

Because  we’re  media  collection 
specialists.  That’s  why  we’re  so 
successhal  at  collecting  slow-pay  ’ 
and  no-pay  bills  that  you  or 
another  agency  can’t. 

And  we  do  it  with  diplomacy 
and  gotxlwill,  so  that  your 
relationship  with  your  accounts 
is  never  jeopardized. 

Call  us  collect. 

As  the  nation’s  largest  media 
collection  specialist,  we  can  start 
getting  results  for  you 
right  away. 


szaho 

Media  collection  specialists. 
SZABO  ASSOCIATES,  INC 

3355  Lenox  Road,  Suite  ^45 
Atlanta,  Georgia  30326 
404/2OO-2464 


Peterson 

{Continued  from  page  5} 

short  of  a  paid  lobbyist  and  setting  a  fire 
of  our  own  and  it  still  didn’t  work. 
Should  we  have  called  the  New  York 
Times  or  CBS's  “60  Minutes?”  (As  a 
half-lark  we  called  “60  Minutes."  You 
have  to  submit  your  ideas  in  writing.) 

Is  message  impact  or  competency  re¬ 
lated  to  size,  or  is  it  a  numbers  game? 
And  at  what  point  should  insight  come 
before  the  numbers?  Is  it  society's  short¬ 
coming  or  our  profession's? 

What  more  could  we  have  done? 
Guess  we'll  always  wonder  how  dif¬ 
ferent  it  might  have  been  if  the  masthead 
said  New  York  Times  or  Washington 
Post.  .  .  . 


(John  C.  Peterson  is  managing  editor, 
Norwich  (Conn.)  Bulletin.) 


Stephens 

(Continued  from  page  5) 


vent  laws  already  on  the  books  in  31 
states  and  the  District  of  Columbia. 

Yet.  some  positive  changes  have  oc¬ 
curred.  While  a  five-man  team  at  the  Sun 
spent  three  months  researching  Boys 
Town's  finances,  today  anyone  can  get 
information  about  many  of  the  charities 
from  such  sources  as  the  “Wise  Giving 
Guide.”  mailed  free  each  month  by  the 
National  Information  Bureau.  (419  Park 
Avenue  South.  NYC.  10016.)  Or.  from 
the  Council  of  Better  Business  Bureaus, 
which  offers  ratings  of  charities  at  its 
local  offices  and  at  its  headquarters  (1150 
Seventeenth  St..  NW,  Washington.  D.C. 
20036). 

There  has  also  been  a  move  toward 
self-policing  by  charities  and  fund  rais¬ 
ers.  Such  groups  as  the  United  Way  of 
America,  the  National  Assembly  of  Vol¬ 
untary  Health  and  Social  Welfare  Or¬ 
ganizations  and  the  National  Health 
Council  have  agreed  upon  methods  of 
accounting  and  reporting. 

So  have  five  child-assistance 
charities — with  total  annual  contribu¬ 
tions  of  over  $55  million — who  met  late 
in  1976  and  formulated  a  code  of  ethics. 
They  are  Christian  Children’s  Fund. 
Compassion.  Foster  Parents  Plan.  Holt 
Adoption  Program  and  Save  the  Children 
Federation. 

Their  “minimum  ethical  standards” 
call  for  a  full  financial  disclosure  (pre¬ 
pared  with  a  uniform  accounting  method 
of  the  American  Institute  of  Certified 
Public  Accountants)  to  be  given  to  any¬ 
one  wishing  it.  They  also  will  publish  an 
annual  statement  describing  full  use  of 
funds. 

In  addition,  they  agreed  that: 

•  contributions  received  will  be  used 


only  in  projects  designated  by  the 
donors.  All  overhead,  fund-raising  and 
administrative  costs  will  be  kept  at  the 
“lowest  possible  percentage  of  re¬ 
ceipts.” 

•  methods  of  fund  raising,  such  as  di¬ 
rect  mail,  broadcast  and  printed  advertis¬ 
ing,  will  be  used  economically  and 
judiciously.  Such  tactics  as  mailing  un¬ 
solicited  merchandise,  telephoning  the 
general  public,  offering  prizes,  canvas¬ 
sing  by  means  of  paid  workers  and  using 
“insincere  endorsements”  will  not  be 
used. 

•  needs  wilt  he  presented  truthfully  in 
any  advertising  by  using  current  case  his¬ 
tories,  by  avoiding  misleading  informa¬ 
tion  and  by  showing  respect  for  the 
peoples  served. 

•  sponsors’  names  will  be  kept  confi¬ 
dential,  and  will  not  be  sold  or  ex¬ 
changed.  No  “commissions,  percentages 
or  finders’  fees”  will  be  paid  to  anyone 
for  bringing  in  new  contributors. 

With  these  standards,  the  agencies  aim 
to  “increase  the  good  will  and  support  of 
our  constituents  and  the  public.”  One, 
Save  the  Children  Federation,  is  now  of¬ 
fering  an  annual  report  and  audit  state¬ 
ment  in  its  advertising,  as  well  as  point¬ 
ing  out  how  much  (78. 1  per  cent)  of  its 
funds  go  directly  into  its  work. 

Another  five  years  may  show  how 
successful  self-policing  is,  and  how  well 
these  and  other  charities  ensure  con¬ 
tributors  the  rights  former  Senator  Mon¬ 
dale  felt  were  theirs:  “that  the  money 
they  donate  will  be  handled  with  reason¬ 
able  care  and  for  a  charitable  purpose 
and  that  the  children  in  whose  name  the 
money  is  raised  will  actually  benefit.” 


(Carla  Stephens  is  a  freelance  writer  in 
Fremont,  Calif.) 


J-profs  work  as 
newspaper/tv  interns 

Two  faculty  members  in  the  William 
Allen  White  School  of  Journalism  at  The 
University  of  Kansas  are  working  as  pro¬ 
fessional  journalists  this  summer,  as  part 
of  a  program  developed  as  a  professional 
refresher  course. 

The  program  was  developed  by  the 
school  and  the  Stauffer  Communications 
Foundation,  which  donated  a  grant  to 
supplement  the  minimun  salaries  and 
commuting  expenses  of  the  participants. 

Paul  Smeyak,  associate  professor  of 
journalism,  is  working  as  an  intern  at 
WIBW-TV  in  Topeka  and  Zahid  Iqbal, 
instructor  of  journalism,  is  working  as  a 
reporter  for  the  Kansas  City  Times. 

The  program  is  a  trial,  which  may  be 
funded  on  a  continuing  basis  after  it  is 
evaluated  by  Stauffer  Communications 
officials  and  the  journalism  faculty. 
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Staffers  publish 

(Continued  from  pane  II) 


“Two  things  through  this  impressed 
me,”  Grimsley  recalled.  “First,  of 
course,  was  letting  our  readers  know  that 
the  Times  will  do  whatever  is  necessary 
to  get  them  the  most  accurate  informa¬ 
tion  possible,  and  find  a  way  to  get  it  out 
and  get  it  out  fast.  Secondly,  and  perhaps 
more  important,  is  the  feeling  that  ran 
throughout  the  entire  staff  that  we  have  a 
responsibility  and  we  will  do  what  needs 
to  be  done  to  meet  it.  And  it  reminded 
me  of  something  else:  An  editor  is  only 
as  good  as  the  people  who  work  for 


NEW  ELECTED  ICMA  second  vicepresident  Jim  Robinson  of  the  Toronto  Star 


(2nd  from  I)  getting  down  to  business  at  the  Houston  Shamrock  Hilton  with  (r  to  I) 
(Nicholas  C.  Chriss  is  a  member  of  the  Z,os  v.P.  Harold  Schwartz,  Milwaukee  Journal-Sentinel,  executive  V.P.  Daniel 

Angeles  Times  national  staff,  based  in  Orr,  Boston  Globe,  president  Harry  Coggins,  Greenville  (S.C.)  News  Piedmont 


Houston.) 


and  (far  left)  chairman  of  the  board  Joseph  Forsee,  St.  Louis  Post  Dispatch. 


UPl  completes 
wire  conversion 

United  Press  International  announced 
this  week  it  had  completed  conversion  of 
the  Canadian  AAA  wire  to  six-level,  un¬ 
justified  TTS  format.  Copy  is  being  sent 
full-width  (69)  characters,  upper  and 
lower  case  style. 

The  Canadian  News  Network  is  now 
fully  integrated  with  the  wire  service’s 
North  American  regional  Information 
Storage  and  Retrieval  system.  Wire  copy 
is  now  being  filed  according  to  ANPA 
standards  for  wire  services  and  is  com¬ 
patible  with  all  computer-storage  and 
VDT  equipped  front-end  editorial  sys¬ 
tems. 

Full  access 

With  the  conversion  Canadian  news 
headquarters  in  Ottawa  has  full  access  to 
UPI's  national  and  international  news 
network  distributed  through  its  computer 
center  in  New  York. 

Control  of  the  Canadian  AAA  wire  is 
centered  in  the  OtUiwa  bureau,  to  which 
UPI's  bureaus  in  Montreal,  Toronto  and 
Vancouver  file  regional  copy  for  editing. 
The  Ottawa  news  desk  is  responsible  for 
combining  the  daily  file  of  international, 
national  and  regional  copy  which  makes 
up  the  Canadian  AAA  wire. 

• 

Reps  elect 

Mark  Kinderwater,  Branham.  Inc., 
Minneapolis,  Minn,  was  elected  president 
of  the  Twin  Cities  Chapter  of  the  News¬ 
paper  Advertising  Sales  Association. 
Grant  Hall.  Knight-Ridder  Newspapers, 
Minneapolis  was  elected  vicepresident. 
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Railroad  assn,  picks 
Bozell  &  Jacobs 

Association  of  American  Railroads, 
headquartered  in  Washington,  D.C.,  has 
appointed  Bozell  &  Jacobs,  Inc.,  New 
York,  as  its  advertising  agency. 

An  advertising  program  will  start  in 


September  and  continue  through  1978. 
Billings  for  the  fall  campaign  will  be 
$400,000,  and,  for  1978,  in  excess  of 
$1,200,000. 

Advertisements  will  be  designed  to 
make  the  general  public,  and,  specifi¬ 
cally,  the  business  and  political  leaders 
of  America,  re-evaluate  the  resource 
inherent  in  our  system  of  railroads. 
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N.Y.  Times’  regatta  seen  as 
Connecticut  circulation  booster 


By  Carla  Marie  Rupp 

You  could  hear  Midge  Longley’s  laugh 
above  the  excitement  on  board  the  Santa 
Maria  as  the  press  boat  she  was  riding 
with  about  1 1  others  passed  us  by  during 
the  start  of  the  first  New  York  Times, 
New  York-New  London  (Conn.)  Invita¬ 
tional  Sail  Regatta  (July  7). 

It  was  a  natural  that  Marjorie  Longley, 
assistant  to  the  vice  president  for  con¬ 
sumer  marketing,  Don  Nizen,  should 
play  a  central  role  in  coordinating  the 
sporting  event.  She  started  her  career  at 
age  19  as  a  sportswriter  for  the  Lockport 
(N.Y.)  Union  Sun  and  Journal  and 
worked  her  way  up  to  editor,  covering 
football,  baseball,  tennis  and  golf.  When 
she  came  to  the  Times  as  Midge  Watters 
after  a  stint  as  a  ballet  dancer  and  Off- 
Broadway  actress,  she  had  wanted  to  be 
a  New  York  Times  sportswriter. 

But  Longley  was  assigned  to  the  ad¬ 
vertising  department  29  years  ago,  and 
she  subsequently  has  worked  in  circula¬ 
tion  and  marketing  where  she  said  “we 
have  a  lot  of  fun — and  it’s  a  chance  to  be 
very  creative.” 

And  it  took  a  powerhouse  of  energy 
for  Longley  to  put  the  regatta  together  to 
make  it  a  success  these  past  three 
months.  With  one  hand  she  juggled  her 
responsibilities  with  the  Times  educa¬ 
tional  program  and  the  other  the  regatta 
activities. 

Because  of  her  coordination  and  the 
work  of  several  hundred  volunteers  in 
New  York  and  Connecticut,  more  than 
40  ships,  including  two  square  riggers, 
the  replica  of  Christopher  Columbus’s 
flagship  and  the  bargentine  Barba  Negra 
schooners  and  charter  boats  that  don’t 
normally  race,  passed  the  start  in  the 
Larchmont,  N.Y.,  breakwaters  after  we 
boarded  at  the  Sea  Cliff  Yacht  Club. 
More  than  100  boats  cruised  alongside 
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those  racing  at  various  points  during  the 
80-mile  overnight  race  to  the  finish  off 
New  London,  where  a  big  sail  festival 
weekend  was  planned  until  the  vessels 
were  to  parade  away  on  Sunday,  July  10. 

Longley  had  presented  the  idea  of  the 
Times-sponsored  regatta  to  Nizen  after 
Frank  Braynard,  the  creator  of  the  1976 
Operation  Sail,  had  approached  her  for 
Times  sponsorship  as  part  of  the  East 
Coast  Harbor  Festival  of  1977.  Nizen 
talked  it  over  with  the  management  of 
the  Times  and  sponsorship  was  ac¬ 
cepted.  Braynard  sent  Zelda  Mueller, 
who  did  much  of  the  work  for  the  New 
York  Harbor  Festival;  A1  Constantine,  in 
charge  of  marine  affairs  and  commerce 
for  New  London,  and  Wes  Bailey  of  the 
Sea  Cliff  Yacht  Club,  to  give  Longley 


some  instructions.  “And  from  then  on  it 
was  wall-to-wall  work”  for  Longley. 
“The  biggest  thrill  for  me  was  to  see  the 
great  presence  of  the  New  York  Times 
mastheads  on  all  of  the  boats  at  the 
start-up.” 

On  the  Santa  Maria 

Lowell  Lytle,  entrepreneur  based  out 
of  St.  Petersburg,  Fla.,  who  built  the 
antique-looking  Santa  Maria  only  last 
year,  Capt.  Fred  Quillen,  our  skipper, 
and  his  sailor-stepdaughter  Marley,  14, 
and  able-bodied  crew  had  welcomed  the 
guests.  New  York  Times  “sailors”  in¬ 
cluded  Irv  Lipner,  deputy  editor  of  the 
Sunday  Connecticut  Weekly  section  of 
the  Times,  his  wife  Shirley  and  daughter 
Maxine  (daughter  Lisa  was  to  drive  up  in 
a  car);  Stuart  Greenspon,  the  Times  cir¬ 
culation  manager,  brought  along  his 


lively  youngsters  Michael  and  Carolyn, 
who  are  the  great-grandchildren  of 
Iphigenia  Sulzberger,  “Punch” 
Sulzberger’s  mother. 

Everytime  you  saw  Bill  Harris,  Times 
assistant  promotion  manager,  accom¬ 
panied  by  son  Michael,  he  was  snapping 
pictures.  Peter  Lord,  a  New  London  Day 
reporter  who  wrote  an  adventurous  ac¬ 
count  that  appeared  in  his  paper  July  9, 
my  photographer  friend  Judy  Kamas  and 
I  completed  the  guest  list. 

The  Barba  Negra  pulled  ahead  of  us 
after  the  start  and  we  had  to  strain 
through  binoculars  to  see  the  80-year-old 
vessel  in  the  cloudy,  damp  weather.  We 
were  followed  by  the  Goodyear  Blimp, 
the  Mayflower.  The  Santa  Maria  and 
Barba  Negra  were  in  a  separate  division 
from  the  other  racing  ships,  which  were 
vying  for  total  cash  prizes  of  $3,000.  Be¬ 
cause  of  a  fickle  wind,  the  two  riggers 
were  told  they  could  use  their  engines  as 
part  of  the  strategy,  but  the  rule  was:  the 


more  sailing  time,  the  more  chance  of 
winning.  As  it  turned  out,  the  Barba 
Negra  came  in  first  the  following  after¬ 
noon,  but  after  handicap  points  were  tal¬ 
lied  it  was  later  decided  the  Santa  Maria 
won  the  silver  cup  by  a  small  margin. 
The  two  skippers  had  previously  decided 
over  drinks  in  Sea  Cliff  to  split  the  $300 
prize  money  in  their  division  and  race  for 
the  silver  trophy. 

Bea  Rosenthal,  the  powerful  and 
charming  Democratic  National  Commit- 
teewoman  of  Connecticut,  was  the  hos¬ 
tess  at  a  reception  Friday  evening  (July 
8)  in  honor  of  the  New  York  Times  ef¬ 
forts.  About  150  guests,  including 
yachtsmen,  sailors.  Times  executives 
and  community  volunteers,  mingled  in 
the  Cummings  Art  Center  at  Connecticut 
College.  At  Harkness  Mansion,  Con- 
(Continued  on  page  33) 
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Santa  Maria  (left),  Barba  Negra  (center)  and  "Alicia"  (right)  before  the  start  of 
New  York  Times-sponsored  race  near  Sea  Cliff,  N.Y. 
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necticut’s  Gov.  Ella  Grasso,  assisted 
by  Midge  Longley,  presented  the  sailing 
awards  July  9. 

Besides  being  a  great  promotional 
event,  the  Times  sailing  regatta  was  good 
for  the  morale  of  the  Times  consumer 
marketing  department  and  an  opportun¬ 
ity  for  the  personnel  to  get  away  from 
routine  work,  said  Don  Nizen,  who 
drove  up  for  the  festivities  with  his  wife. 
Another  Timesman,  Bob  Nelson,  circu¬ 
lation  sales  development  manager, 
crewed  on  a  boat  called  “%-ton  Ca¬ 
nary.”  It  came  in  fourth. 

Lew  Zedico,  a  Times  sales  representa¬ 
tive,  said  he  sold  500  newspapers  with  no 
trouble  at  all  when  the  sailors  were  com¬ 
ing  off  the  boats,  despite  the  soggy 
weather.  He  was  being  assisted  by  at 
least  four  young  women  decked  in  New 
York  Times  straw  hats  and  aprons. 

Circulation  boost  expected 

Peter  Pappas,  Times  circulation  area 
manager,  said  he  thinks  holding  the  re¬ 
gatta  should  have  some  impact  on  Con¬ 
necticut  readership  of  the  Times.  He’s 
sure  that  when  all  the  publicity  is  over, 
there'll  be  a  circulation  increase  of  the 
Sunday  Times,  which  started  the  special 
Connecticut  Weekly  last  February  6. 
Bernard  Schiff,  vicepresident  in  charge 
of  circulation  based  in  Darien,  Conn., 
expects  “very  positive”  results  from  the 
regatta.  “The  idea  is  for  the  Times  to 
complement  the  existing  newspapers  in 
Connecticut  and  not  compete  with  them. 
We  want  to  reach  thousands  with  our 
services.”  Nizen  says  the  Times’  circu¬ 
lation  in  Connecticut  is  close  to  j<X),000. 

“The  people  in  yachting  are  very 
much  a  part  of  our  readership,”  says 
Longley,  “and  this  is  the  first  time  the 
Times  has  done  something  especially  for 
them  and  their  communities.” 

“The  skippers  and  community  people 
have  been  talking  with  me  and  say  they 
hope  this  is  an  annual  event.  It  really 
boosted  the  pleasure  boat  industry,” 
said  Longley,  who  was  given  a  ring  made 
out  of  an  old  spoon  by  the  New  London 
townspeople  for  their  appreciation  of  her 
woi  k.  The  New  London  Day,  in  a  July  9 
editorial,  called  it  “a  happy  first  festival 
...  the  turnout  was  impressive  any  way 
you  measure  it.”  Longley  had  arranged 
for  Morris  Rivlin  Productions  to  have  six 
camera  crews  on  different  boats  to  film  a 
movie  that  will  be  distributed  nationally. 
CBS-Radio  covered  the  race  as  did  an 
Eye-Witness  News  tv  crew. 

Times  coverage 

Over  Saturday  breakfast  at  the  Holiday 
Inn,  the  Times  people  connected  with 
the  regatta  talked  about  how  it  all  went. 
When  several  opened  to  William  N.  Wal¬ 
lace’s  coverage  of  the  race  in  the  sports 
section,  July  9,  they  were  surprised  to 
see  that  the  name  of  the  New  York 


Times  was  not  mentioned  until  almost 
the  last  paragraph  of  the  account,  and 
only  to  say  that  it  was  the  New  York 
Times  putting  up  the  cash  prizes  and 
trophies.  “We’re  so  careful  not  to  play 
up  the  New  York  Times  in  our  own 
newspaper  coverage,”  said  Longley. 

“Yachtspeople  are  very  upscale.  Sail¬ 
ing  is  not  a  poor  man’s  sport.  This  re¬ 
gatta  fit  our  upscale  image  and  brought 
together  many  of  our  target  readers,” 
said  Longley.  The  Times’  target  audi¬ 
ence  as  Nizen’s  office  describes  it  fits 
into  one  or  more  of  these  categories:  a 
family  income  of  $25,000  and  over,  four 
years  of  college,  or  a  managerial  job.  A 
reader  in  the  Times  target  group  ought  to 


have  an  orientation  to  New  York,  either 
by  living  in  the  area,  shopping  or  banking 
in  the  city;  want  to  live  in  New  York  or 
have  “a  New  York  mentality.” 

Anyway  you  look  at  it,  the  regatta 
went  over  bigger  than  last  year’s  New 
York  Times  promotion,  the  Loch  Ness 
monster  expedition.  And  lest  we  not 
forget,  it  was  the  New  York  Times  which 
sponsored  Charles  Lindbergh’s  1927 
flight  across  the  Atlantic  and  also  Perry’s 
expedition  to  the  North  Pole.  In  the  fall 
the  Times  will  be  sponsoring  a 
backgammon  and  bridge  tournament, 
and  Nizen  says  he’s  also  looking  at  spon¬ 
soring  musical  and  athletic  events,  in¬ 
cluding  a  bicycle  race. 
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Newspaper-sponsored  race 


attracts  6,000 

Olympian  Frank  Shorter  is  rumored  to 
have  literally  run  down  from  the  windy 
city  to  Atlanta  after  winning  the 
12.4-mile  Chicago  Distance  Classic  on 
July  3  to  win  the  July  4th  6.2-mile  1977 
Peachtree  Road  Race,  co-sponsored  by 
the  Atlanta  Journal  and  Constitution  and 


runners 

That  year,  2,300  ran — a  Who’s  Who  of 
Olympics  to  a  representative  of  the  Preg¬ 
nant  Women’s  Running  Club.  New  rec¬ 
ords  were  established  in  four  of  the  15 
age  divisions. 

Highly  cherished  Peachtree  Road 


Race  T-shirts  with  a  huge  peach  and 
green  leaves  design  are  awarded  to  all 
runners  who  finish  in  55  minutes  or  less. 
Merchandise  awards  are  given  to  the  first 
five  and  first  (1)  female  finishers.  Three 
trophies  are  awarded  to  top  finishers  in 
women’s  age  divisions  and  five  trophies 
for  top  finishers  in  men’s  age  divisions. 
Team  trophies  are  presented  to  the  top 
teams  in  the  open,  women’s  and  master’s 
team  categories.  A  series  of  clinics  to 
help  competitors  get  in  shape  for  the  race 
are  held  during  the  spring. 


the  Atlanta  Track  Club.  His  time  was 
29.20:04. 

This  1976  Olympic  silver  medalist  and 
winner  of  the  1972  Olympic  Marathon 
had  the  largest  field  of  runners  compet¬ 
ing  against  him  in  the  history  of  the  race. 
When  Constitution  sports  editor  Jesse 
Outlar  fired  the  starting  gun,  a  record 
6,000  runners  surged  down  historic 
Peachtree  Street.  Thousands  of  spec¬ 
tators  lined  the  course  to  cheer  them  on. 
Eight  Olympians  and  some  of  the  finest 
male  and  female  distance  runners  in  the 
world  competed. 

The  Peachtree  Road  Race,  for  runners 
of  both  sexes  and  all  ages  and  abilities,  is 
the  top  competitive  road  race  in  the 
South  and  one  of  the  largest  in  the  na¬ 
tion.  It  is  the  largest  participative  athletic 
event  held  in  the  South.  The  course  is 
certified  by  the  Amateur  Athletic  Union 
(AAU). 

This  race  was  developed  by  Tim  Sing¬ 
leton,  a  track  enthusiast  and  dean  of  men 
at  Georgia  State  University  in  1970.  The 
first  had  150  runners,  with  98  finishers. 
As  the  race  grew,  so  did  its  expenses.  So 
when  a  brewing  company  dropped  its 
sponsorship  in  1975,  Atlanta  News¬ 
papers  decided  it  would  sponsor  the  race 


to  encourage  physical  fitness  and  make  it  Some  6,000  runners  leave  the  start  in  Buckhead  as  they  begin  the  1 977 
their  major  Bicentennial  project  in  1976.  Peachtree  Road  Race. 


Cape  Cod  press 
to  sponsor  race 

On  August  27,  the  balloons  will  go  up 
on  Cape  Cod  as  five  radio  stations,  a 
television  channel  and  six  newspapers 
join  in  sponsoring  a  hot-air  balloon  race 
to  benefit  the  Doreen  Grace  Fund. 

The  six  balloons  will  lift  off  in  an  at¬ 
tempt  to  raise  sufficient  capital  to  create 
a  central  complex  for  brain  research  and 
rehabilitation.  The  Doreen  Grace  Fund 
was  named  in  memory  of  a  young  woman 
who  died  last  year  at  the  age  of  21,  a 
victim  of  herpes  simplex  encephalitis. 

The  Cape  Cod  Media  Balloon  Race 
will  lift  off  from  the  Barnstable  County 
Fair  Grounds  in  Falmouth  at  6  AM.  The 
six  pilots,  some  of  the  country’s  finest 
balloonists,  will  be  flying  their  colorful 
six-story-high  craft  to  a  touch-down 
point  at  the  Governor  Prence  Hotel  on 
the  North  Truro-Provincetown  line. 

The  cross-media  teams  involved  in- 
34 


elude  WCIB  and  the  Provincetown  Ad¬ 
vocate  sponsoring  pilot  Dana  Hardy’s 
balloon;  WCOD  and  The  Oracle  for 
Ralph  Hall’s  “Free  Spirit’’;  WOCB  and 
the  Cape  Codder  backing  Dave  Steven; 
WQRC  and  the  Falmouth  Enterprise  for 
Peter  Rooney;  WTEV-Channel  6  and 
The  Register  endorsing  Bill  Hughes;  and 
WVLC  and  the  Cape  Cod  Times  behind 
Chuck  Rohr. 

Foot  race  in  N.J. 
attracts  1,100  entries 

The  Ridgewood  (N.J.)  Newspapers 
promoted  a  Memorial  Day  foot  race  that 
attracted  1,100  entries  from  more  than 
200  towns  in  New  Jersey  as  well  as  a 
large  number  from  neighboring  states. 

Called  the  Ridgewood  Run,  the  race 
was  divided  in  5000-meter  and 
10,000-meter  sections,  and  was  open  to 
men  and  women  and  to  all  ages  from 


teens  through  70.  Prizes  were  given  in 
ten  sections  of  the  10,000-meter  run,  in 
age  groups.  The  5000-meter  was  open  to 
joggers  as  a  “fun  run’’  and  to  high  school 
students. 

Promotion  was  launched  six  months 
prior  to  the  event  through  ads  in  AAU 
publications  and  listing  in  those  organs 
on  the  official  schedule. 

The  North  Jersey  Masters  Track  and 
Field  Club  operated  the  run.  The  YWCA 
cooperated  by  making  their  facilities 
available.  The  police  of  Ridgewood  and 
Glen  Rock  convoyed  the  run  and  control¬ 
led  traffic.  The  Bergen  County  FM  (ham) 
Assn,  maintained  a  communications  pat¬ 
rol  in  case  of  emergency. 

Name  ad  agency 

Creswell,  Munsell,  Schubert  &  Zirbel, 
Inc.  has  been  named  advertising  agency 
for  the  Des  Moines  Register  and  Tribune 
Company. 
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Moscow  agreement 

The  New  York  Times  News  Service 
and  Tass,  the  Soviet  news  agency,  have 
signed  an  agreement  that  will  enable 
Western  embassies  and  business  offices 
in  Moscow  to  receive  the  Times  service 
and  services  of  Le  Monde  of  Paris  and 
The  Observer  of  London  by  direct  tele¬ 
printer  wire. 

The  New  York  Times  News  Service  is 
also  the  distribution  and  sales  agent  of 
The  Observer  and  Le  Monde. 

The  agreement  was  signed  in  Moscow 
by  Leonid  Zamiatin,  director  general  of 
Tass,  and  Rob  Roy  Buckingham,  editor 
and  general  manager  of  the  New  York 
Times  News  Service. 

Tass  is  paying  the  cost  of  communica¬ 
tions  from  Paris,  where  it  picks  up  the 
Times  wire,  to  Moscow.  It  will  provide 
teleprinters  and  maintenance  of  equip¬ 
ment  for  private  subscribers  in  Moscow. 
The  wire  will  deliver  about  40,000  words 
of  news  from  the  Times  and  about  5,000 
words  a  day  from  Le  Monde  and  The 
Observer.  It  will  be  sold  to  private  sub¬ 
scribers  by  the  Times. 

*  Hf  Hf 

Memorial  services  for  the  veteran  car¬ 
toonist  Roy  Crane,  creator  of  “Buz 
Sawyer”  and  “Captain  Easy”,  were 
held  in  the  Main  Chapel  of  the  Naval 
Training  Center  at  Orlando  July  12. 
Crane  died  following  a  heart  attack  suf¬ 
fered  at  his  home  in  Orlando  July  7. 

The  Roy  Crane  Scholarship  Fund  at 
the  University  of  Texas,  Austin,  was 
designated  by  his  widow  and  two 
daughters  as  a  choice  for  memorial  con¬ 
tributions  rather  than  flowers.  Crane,  72, 
was  a  native  of  Abilene. 

The  cartoonist  was  a  major  contributor 
to  development  of  adventure  comics 
with  “Wash  Tubbs”  in  1924  when  comic 
pages  were  devoted  almost  entirely  to 
humor.  The  strip  was  renamed  “Captain 
Easy”  in  1932.  In  1943,  he  introduced 
“Buz  Sawyer”  which  is  distributed  to 
approximately  400  newspapers  by  King 
Features.  A  syndicate  spokesman  said 
the  strip  would  continue  to  be  produced 
by  Crane’s  collaborators — Edwin  Cran¬ 
berry,  professor  emeritus  of  creative 
writing  at  Rollins  College  in  Orlando, 
and  Henry  Schlensker,  who  has  been  in¬ 
volved  in  the  drawing  for  many  years. 

Hi  ^  Ht 

Americans  love  reading  lists  of  firsts 
or  the  most-this  or  the  most-that  type  of 
information,  and  the  New  York  Times 
Special  Features  has  a  year’s  comer  on 
such  ask-me-anothers.  The  syndicate  is 
distributing  a  selection  of  lists  from  the 
new  best  seller  aptly  titled,  “The  Book 
of  Lists.” 
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By  Lenora  Williamson 


Available  across  a  52- week  span.  Spe¬ 
cial  Features  is  offering  the  lists  on  a 
13- week  basis  or  publication  of  a  number 
of  them  at  one  time  may  be  arranged. 
There  will  be  a  list  a  week — or  some¬ 
times  two — with  timely  lists  for  special 
holidays  scheduled  along  with  a  bonus 
from  time  to  time. 

First  feature  selections  from  the  book 
published  by  William  Morrow  &  Com¬ 
pany  range  from  occupations  followed 
by  celebrities  before  they  became  fam¬ 
ous,  to  the  13  longest  words  in  English, 
to  Omar  Bradley’s  choice  of  10  best  gen¬ 
erals. 

:|c  *  lie 

King  Features  Syndicate  has  con¬ 
tracted  with  Filmation  Studios  for  pro¬ 
duction  of  a  two-hour  animated  “Flash 
Gordon”  film  to  be  telecast  as  an  NBC 
Movie  of  the  Week  in  1978.  With  the  title 
“The  Greatest  Adventure  of  Them  All,” 
the  movie  uses  the  Flash  Gordon  charac¬ 
ters  in  a  new  story  by  screenwriter 
Samuel  A.  Peeples,  who  wrote  the  pilot 
for  “Star  Trek.” 

Alex  Raymond  created  “Flash  Gor¬ 
don”  as  a  comic  strip  for  King  in  1934. 
Now  drawn  by  Dan  Barry,  the  strip 
maintains  worldwide -popularity  and  ap¬ 
pears  in  over  250  newspapers. 


Come  September  12,  the  Los  Angeles 
Times  Syndicate  is  introducing  a  new 
comic  strip,  “The  Pookas”  by  Paul 
Lowney  and  Antia  Hodson  as  a  daily. 
The  shaggy  pookas,  generally  defined  as 
mischievous,  fairy  spirits  in  animal  form, 
point  up  the  absurdities  in  people-type, 
rational  behavior  in  comic  vein. 

The  characters  include  Truman, 
Calorie,  a  glamorous  Sybil,  a  little 
Pookie  (who  doesn’t  want  to  go  to  school 
anymore  because  he’s  already  forgotten 
more  than  he  knows).  Prof.  Albert 
Brainy  and  Buchanan,  the  dog. 

Lowney,  a  professional  writer  who  has 
been  a  Seattle  Times  columnist,  is  author 
of  the  “Gleeb”  books.  Hodson  is  a  21- 
year-old  professional  artist. 

*  *  * 

Albert  Moldvay,  who  wrote  “The  Na¬ 
tional  Geographic  Guide  to  Basic  Photog¬ 
raphy”  still  in  use  by  the  magazine,  is 
writing  a  new  weekly  question  and  ans¬ 
wer  column,  “Your  Photos,”  for  the  Los 
Angeles  Times  Syndicate. 

Moldvay’s  background  includes  four 
years  in  U.S.  Air  Force  photographic 
squadrons,  12  years  as  a  staff  photog¬ 
rapher  for  the  Denver  Post  and 
photographer-writer  for  the  Post’s 
weekend  Empire  magazine — all  before 
he  moved  to  the  National  Geographic 
magazine  to  start  his  14-year  adventure 
around  the  world. 


Introducing  a  new  daily  panel... 
GUMDROP  By  George  Crenshaw 


'I  THINK  HB  MEANS  TO  RUN  AWAY 
FOR  6000  THIS  TIME." 

United  Feature  Syndicate 
200  Park  Avenue 
New  York,  New  York 
(212)557-2333 
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Panax  controversy 

(Continued  from  page  7) 

(3)  ‘Or — ‘outside  interest.’  This  is 
generally  material  which  has  been 
brought  to  the  attention  of  the  publisher 
by  personal  friends  or  friends  of  the  cor¬ 
poration.  It  is  information  that,  as  a  mat¬ 
ter  of  courtesy,  each  editor  should  con¬ 
sider  utilizing  .  .  .” 

Both  Skuggen  and  Rood  were  in  dis¬ 
agreement  with  a  statement  issued  by 
Panax  to  E&P  July  2,  which  said  McGoff 
did  not  “fire”  anyone  but  reprimanded 
an  editor  for  prior  offenses  and  that  Rood 
brough  his  subsequent  firing  on  himself 
for  the  manner  in  which  he  chose  to 
handle  the  Bernard  material  and  the 
Skuggen  reprimand. 

Both  editors  maintain  that  no  one  was 
reprimanded.  “1  was  never  re¬ 
primanded,”  David  Rood  said.  “1  asked 
them  on  June  20  if  they  were  satisfied 
with  the  job  I  was  doing  and  they  said 
they  were.  They  (Panax)  didn’t  even 
mention  Skuggen  to  me.  He  had  already 
resigned  when  they  gave  me  the  ul¬ 
timatum,”  Rood  maintained. 

In  a  Mining  Journal  column  McGoff 
wrote  shortly  after  the  editors’  dismissal, 
his  lead  sentence  read  “This  is  the  week 
that  was.  Panax  found  itself  in  the  na¬ 
tional  limelight — because  of  the  firing  of 
two  editors  who  took  it  upon  themselves 
to  censor  stories  that  they  felt  the  read¬ 
ing  public  should  not  see.”  Skuggen 
pointed  out  that  McGoff  himself  used  the 
word  “firing.” 

As  far  as  the  articles  themselves  are 
concerned,  their  validity  is  being  discus¬ 
sed  by  many  sources. 

According  to  Bernard,  Panax  presi¬ 
dent  John  McGoff  assigned  him  the  two 
articles  and  “left  it  to  my  discretion  on 
how  to  proceed  with  the  pieces.”  Asked 
why  Panax’  Washington  bureau  had  not 
handled  the  assignments,  Bernard,  38,  a 
former  National  Enquirer  staffer,  said  he 
thought  “McGoff  thought  because  of  my 
background  covering  stories  all  over  the 
country,  I  could  best  do  it.” 

Bernard  said  McGoff  was  particularly 
interested  in  the  development  of  the 
Rosalynn  Carter  piece.  “He  contended 
that  Rosalynn  Carter  was  exceeding  her 
role  as  First  Lady  (on  her  trip  to  South 
America).  He  took  a  strong  position  on  it 
and  asked  that  it  be  developed  as  a 
story.” 

Bernard  also  criticized  Dr.  Peter 
Bourne,  the  member  of  the  Carter  ad¬ 
ministration  quoted  in  the  Carter  prom¬ 
iscuity  piece.  Bourne  has  denied  ever 
having  been  interviewed  by  Bernard. 

“The  (Bourne)  interview  is  on  a  52- 
minute  legal  tape,”  Bernard  stated,  ad¬ 
ding  that  Panax  had  made  it  available  to 
the  print  and  electronic  media.  Syndi¬ 
cated  columnist  Patrick  Buchanan  and 
ABC  News  Radio  have  expressed  an  in- 
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terest  in  the  transcript  of  the  tape,  and 
Panax  is  planning  to  run  it  in  full  in  all  its 
papers,  he  said. 

Bourne,  Bernard  charged,  “obviously 
got  flack  from  the  White  House  for  hav¬ 
ing  leaked  what  could  be  construed  as 
privileged  information.  If,  as  a  psychiat¬ 
rist,  he  was  told  this  information  by  Car¬ 
ter,  it  is  privileged.”  Bourne  could  not  be 
reached  for  comment. 

The  purpose  of  articles  such  as  those 
now  under  question,  “is  to  enlighten  the 
public,  to  create  a  balance  of  opinion  on 
issues  overlooked  or  ignored  by  the 
media,”  Bernard  said. 

Bernard,  who  explained  he  was  “not 
opposed  in  advance  to  Jimmy  Carter — 1 
take  a  neutral  position,  handle  each  issue 
as  it  comes  along,”  has  also  been  as¬ 
sociated  with  the  N.Y.  Sets  tennis  team, 
as  general  manager;  with  the  World 
Football  League,  as  the  director  of  press 
relations;  and  with  CBS  Radio  News 
press  services. 

New  Council  denounces 

Meanwhile,  in  a  statement  released 
July  11,  the  National  News  Council, 
media  watchdog  organization,  said 
McGoff  “has  highlighted  one  of  the  great 
underlying  fears  about  newspaper  chain 
operations — that  what  the  public  reads  is 
directed  from  afar  by  autocratic  own¬ 
ers.” 

It  called  McGoff  s  policy  “regressive, 
a  throwback  to  the  crass  episodes  that 
marked  the  journalism  of  a  bygone  era,” 
and  “brand(ed)  it  a  gross  disservice  to 
accepted  American  journalistic  stan¬ 
dards.” 

The  sole  NNC  dissent,  in  a  12  to  1  vote 
on  the  issue,  was  by  William  Rusher, 
publisher  of  the  National  Review.  He 
said  “if  newspaper  publishers  are  to  be 
held  responsible  for  the  contents  of  their 
publications  then  1  do  not  see  how  we 
can  deny  a  publisher  the  right  to  deter¬ 
mine  what  that  content  shall  be.” 

McGoff  flew  up  to  Marquette  last  Fri¬ 
day,  after  the  four  staffers’  resignation, 
to  try  to  cool  things  down.  According  to 
some,  he  was  not  very  successful.  The 
three  reporters  who  resigned,  were 
asked  to  leave  the  premises  temporarily 
while  McGoff  was  visiting  the  paper. 

• 

Texas  newspapers  get 
“inflation  beater”  ads 

Handy  Andy  Supermarkets,  San  An¬ 
tonio,  Texas,  ran  a  preprint  insert  the 
week  of  June  27  in  Texas  dailies  promot¬ 
ing  bread  for  a  nickel  a  loiif,  eggs  for  a 
nickel  a  dozen  and  milk  for  19  cents  a 
half-gallon. 

The  ads  appeared  in  the  Corpus  Christi 
Caller  and  Times,  Houston  Post,  Hous¬ 
ton  Chronicle,  Austin  American- 
Statesman,  San  Antonio  Light,  San  An¬ 
tonio  E.\press  and  News. 


IRE  to  look  into  suit 
against  two  reporters 

Investigative  Reporters  and  Editors 
president  Bob  Greene  of  Newsday  has 
authorized  the  creation  of  a  special  sub¬ 
committee  headed  by  Dick  Lyneis  of  the 
Riverside  (Calif.)  Press-Enterprise,  to 
look  into  the  situation  surrounding  the 
libel  suit  filed  against  investigative  repor¬ 
ters  Raul  Ramirez  and  Lowell  Bergman. 

Ramirez,  a  staff  writer  for  the  San 
Francisco  E.xaminer,  and  Bergman,  a 
freelance  writer  who  was  a  member  of 
the  IRE  Phoenix  Project  team,  were  sued 
last  November  in  response  to  three 
stories  which  appeared  in  the  Examiner 
in  May  of  1976.  The  Hearst  paper  is 
being  defended  against  the  suit  by  its 
corporate  attorney,  but  the  paper  ulti¬ 
mately  decided  not  to  provide  legal 
counsel  for  Bergman  and  not  to  pay  for 
Ramirez’s  independent  counsel. 

Greene  said  the  matter  is  complicated 
and  feels  the  IRE  should  hear  both  the 
reporters’  side  and  the  paper’s  side  be¬ 
fore  determining  whether  or  not  to  issue 
a  statement  in  support  of  the  reporters, 
as  was  requested  by  some  at  the  IRE 
meeting. 

Greene  had  offered  to  head  to  sub¬ 
committee  himself,  however,  someone 
suggested  it  might  not  be  a  good  idea 
since  Greene  is  among  those  listed  on 
literature  soliciting  iunds  sent  out  by  the 
Bergman/Ramirez  Defense  Committee. 

Greene  asked  Lyneis  to  report  back 
with  a  complete  picture  of  the  situation. 
The  IRE  board  of  directors,  after 
analysis,  will  issue  a  statement  on  the 
ire’s  position  in  the  matter. 

• 

Agency  takes  on 
a  new  partner 

Van  Leeuwen  Advertising,  Inc.,  based 
in  New  York,  has  been  renamed  Lerman 
&  Van  Leeuwen,  Inc.  Albert  Lerman  has 
joined  the  agency  as  president  and  crea¬ 
tive  director,  effective  August  1. 

Louis  Van  Leeuwen,  who  has  been 
serving  as  president  and  chief  executive 
officer  of  the  10-year-old  agency,  will 
become  chairman  of  the  board.  He  will 
also  continue  to  act  as  chief  executive 
officer. 

David  Schaffer,  former  board  chair¬ 
man,  will  become  chairman  of  the  execu¬ 
tive  committee. 

Lerman.  who  is  currently  an  executive 
vicepresidenl  at  McCann-Erickson  In¬ 
ternational,  will  also  become  a  director 
of  Lerman  &  Van  Leeuwen.  Lerman  is  a 
graduate  of  the  Medill  School  of  Jour¬ 
nalism  at  Northwestern  and  is  a  member 
of  Sigma  Delta  Chi.  He  began  his  career 
as  a  writer,  columnist  and  associate 
promotion  director  for  Playboy  magazine 
in  1958. 
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Anderson  column 
linked  to  death 
of  Chicago  editor 

Several  of  Jack  Anderson’s  columns  in 
recent  weeks  have  been  linked  to  politi¬ 
cal  murder  or  harrassment  and  attack  of 
a  source. 

In  one  case  a  Serbian  newspaper 
employe  was  stabbed  to  death  after  the 
Anderson  column  was  reprinted,  and  the 
second  case  was  over  Cyber-76  material 
given  Anderson  by  a  New  York  City 
television  reporter  who  learned  his 
source  had  been  attacked  and  the  police 
report  stolen. 

Anderson  and  Les  Whitten  said  in 
their  June  30  column  that  their  recent 
column  about  the  feared  Yugoslav  secret 
police  “regretfully,  may  have  precipi¬ 
tated  a  political  murder.”  That  column 
they  were  referring  to  was  reprinted  in 
the  militant  anticommunist,  Serbian- 
American  newspaper  Liberty. 

The  next  night  after  the  Anderson- 
Whitten  column  appeared,  the  paper’s 
chief  editorial  writer,  Dragisa 
Kasikovich,  was  brutally  battered  and 
stabbed  to  death  in  Chicago.  Anderson 
also  reported  that  the  nine-year-old 
daughter  of  Kasikovich’s  fiance  was  also 
killed,  leaving  no  witness. 

The  Chicago  Daily  News,  quoting 
Serbian  sources,  had  linked  the  two 
murders  to  Anderson’s  June  14  column 
which,  using  FBI  documents,  had  told  of 
the  intervention  of  the  Yugoslav  secret 
police  in  the  affairs  of  the  Serbian  Or¬ 
thodox  Church  in  Belgrade  in  the  1%0’s. 


Besides  publishing  the  Anderson  col¬ 
umn,  Kasikovich  also  added  his  own 
comments,  described  by  Anderson  as 
“strident.”  It  is  possible,  Anderson 
says,  that  Kasikovich’s  assailants  mista¬ 
kenly  believed  he  had  instigated  the  col¬ 
umn.  “But  apparently  he  sensed  that  he 
had  committed  his  last  aggravation 
against  the  communists,”  Anderson 
wrote.  Kasikovich  had  told  friends: 
“They’re  going  to  get  me  now.”  He  was 
killed  later  that  night. 

The  FBI’s  findings  detailed  in  the  An¬ 
derson  column  have  been  vehemently 
denied  by  the  Serbian  Orthodox 
Church’s  backers  in  the  United  States, 
almost  all  of  whom  are  anticommunist. 

Anderson  reports  that  he  has  been  told 
by  U.S.  intelligence  sources  that  the 
Yugoslav  secret  police  have  stepped  up 
activities  in  this  country,  killing  at  least 
two  Yugoslavian  exiles. 

Cyber-76  deadly  deal 

Jeff  Kamen,  a  reporter  for  WPIX-tv  in 
New  York  who  broke  the  story  of  Con¬ 
trol  Data  Corp.’s  attempt  to  sell  the  Rus¬ 
sians  a  $13  million  computer  that  could 
help  them  defeat  the  United  States  in 
war,  shared  his  information  with  Les 
Whitten,  Anderson’s  associate,  after  get¬ 
ting  permission  from  WPIX’s  vicepresi¬ 
dent  of  news,  John  R.  Corporon.  The 
station  is  owned  by  the  New  York  News. 

Thirteen  days  after  Kamen  gave  An¬ 
derson  this  Cyber  information  it 
appeared — May  24 — and  the  nation  was 
alerted  to  the  potentially  deadly  detente 
deal.  Congressmen  began  asking  ques¬ 
tions  and  the  Cyber-76  sale  was  finally 
blocked  in  June  by  the  Carter  Adminis¬ 
tration  and  the  Commerce  Department. 


Police  in  Fairfax  County,  Va.,  con¬ 
firmed  to  Kamen  that  one  of  his  sources 
informed  of  the  Cyber-76  deal  had  been 
attacked  inside  his  own  home  while  talk¬ 
ing  to  Kamen  by  telephone  about  the 
story.  “Someone  fired  or  threw  some¬ 
thing  through  his  window,  covering  him 
with  splinters  of  glass,”  Kamen  wrote  in 
a  story  for  the  New  York  Daily  News  on 
May  29. 

When  authorities  went  to  their  master 
files  to  find  the  investigating  officer’s  re¬ 
port  of  the  incident,  they  discovered, 
Kamen  said,  that  the  entire  May  file  of 
case  reports  had  been  stolen  or  taken 
without  authorization  “just  about  the 
same  time  the  Anderson/Whitten  column 
was  alerting  the  county  to  the  Cyber-76 
affair.” 

The  night  after  Kamen  had  gone  on  the 
air  on  Channel  ll’s  Action  News  with 
the  first  news  report  of  the  Cyber-76  deal 
the  story  had  become  personal  for  him. 
“My  totally  disabled  father,  an  acute- 
care  heart  patient  in  Florida,  received 
the  first  of  a  series  of  obscene,  harrassing 
phone  calls  from  an  anonymous  man 
who  ended  each  call:  ‘Your  son  is 
spreading  misinformation.’  The  caller,  or 
his  boss,”  Kamen  wrote  in  the  New  York 
News,  “had  gone  to  quite  a  bit  of  effort 
to  trace  the  most  helpless  and  vulnerable 
member  of  my  family.” 

Kamen  says  Control  Data’s  spokes¬ 
men  had  said  that  Cyber  would  only  be 
used  for  its  stated  function — meteorolog¬ 
ical  work. 

Kamen  wasn’t  so  sure,  so  he  wanted 
the  Cyber-76  deal  more  widely  exposed. 
He  went  to  the  Jack  Anderson  column. 
Kamen  still  isn’t  clear  about  events  lead¬ 
ing  up  to  his  source’s  attack. 


News  photographers  honor  Ford 
for  presidency’s  photo  access 


Former  President  Gerald  R.  Ford  was 
honored  during  the  Vail,  Colorado  con¬ 
vention  of  the  National  Press  Photog¬ 
raphers  Association  with  a  special  cita¬ 
tion  “for  bringing  a  real  appreciation  for 
both  fine  photography  and  for  the  pur¬ 
poses  of  serious  photojournalism  in  a 
way  never  previously  pursued,  from  the 
hallways  of  the  White  House  to  the  very 
oval  office.” 

Ford,  vacationing  in  Vail,  received  the 
award  from  outgoing  NPPA  president 
Jerry  Gay  of  the  Seattle  Times  during  the 
Sprague  Awards  banquet,  July  3. 

John  W.  Ahlhauser,  lecturer  at  Indiana 
University,  Bloomington  and  former 
staff  photographer  of  the  Milwaukee 
Journal  received  one  of  the  top  Sprague 
Awards  as  did  Wilbur  D.  Garrett,  senior 
assistant  editor  of  the  National  Geo¬ 
graphic. 

Ahlhauser,  a  former  NPPA  president, 
was  cited  for  research  in  this  country  and 
abroad  in  the  fields  of  new  technology 
and  communications  methodology  of  the 
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future.  Garrett  was  honored  for  the  pro¬ 
duction  and  editing  of  “Photojournal¬ 
ism/76,”  the  first  year-book  collection  of 
Pictures  of  the  Year  in  a  citation  that 
termed  him  “the  complete  photojoumal- 
ist.” 

Also  honored  was  Maxwell  McCro- 
hon,  managing  editor  of  the  Chicago 
Tribune,  who  was  named  Editor  of  the 
Year,  and  ABC  Sports,  New  York,  for 
excellence  in  reporting  sporting  events. 

The  University  of  Missouri  School  of 
Journalism  and  Dean  Roy  Fisher  were 
cited  for  a  “leading  role  in  the  training  of 
journalists  of  the  future.” 

Gary  Settle,  staff  photographer.  New 
York  Times  Chicago  bureau,  was  elected 
president  for  the  next  year,  and  Ken 
Cooke,  chief  photographer,  Fayetteville 
(N.C.)  Observer-Times,  the  new  vice- 
president.  Secretary  is  Richard  Pruitt. 
Dallas  Morning  News  photographer,  and 
treasurer  is  Robert  Brush,  chief  photog¬ 
rapher  of  The  Record,  Hackensack,  N.J. 
Other  awards  included:  Gifford  D. 


Hampshire,  director  of  Project 
Documerica,  the  Kenneth  Paul 
McLaughlin  Award;  Angus  McDougall, 
University  of  Missouri,  the  Kenneth 
Paul  McLaughlin  Award  of  Merit  for  his 
administration  of  the  Pictures  of  the  Year 
competition,  and  Charles  Cooper^ 
Durham  (N.C.)  Herald-Sun  and  execu¬ 
tive  secretary  of  NPPA,  the  Joseph 
Costa  Award  for  leadership  and  service. 

Also,  Fellowship  Award  to  Martin 
Forscher  as  “the  ultimate  problem- 
solver  for  working  photographers”  in  re¬ 
pair,  design,  and  innovation;  Newsletter 
of  the  Year  award  to  Rich  Shulman, 
photo  director  of  the  Everett  (Wash.) 
Herald.  Citations  to  Marjorie  Morris, 
New  York,  former  editor  of  News  Pho¬ 
tographer  magazine  and  Sheila  Keyes, 
Phoenix,  for  administration  of  the  na¬ 
tional  newsfilm  Pictures  of  the  Year 
competition. 


Buys  weekly 

Peter  M.  Crow  has  reached  an  agree¬ 
ment  to  buy  the  Jay,  Oklahoma  Dela¬ 
ware  County  Journal  from  the  Jay  Print¬ 
ing  Co.  and  Don  and  Geneva  Wiley. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


HUMOR 


OF  COURSE  I'M  BIASED,  but  I  think  I 
write  the  best  family  humor  column  this 
side  of  Bombeck.  Free  samples.  Dick 
Emmons,  2411  Buckingham,  Ann  Arbor, 
Mich.  48104. 


CARTOONS 


CONSUMER  EDITORIAL  CARTOONS— 
Free  sample  of  this  weekly  feature. 
Walker  Design,  550  S.  Coronado,  Los 
Angeles,  Calif.  90057. 


CONSUMERISM 


TWO  CONSUMER  FEATURES:  Careful 
Shopper,  Consumer  Aids.  Help  for  read¬ 
ers,  equity  for  advertisers.  Edited  to 
complement  local  news.  Photos. 
Camera-ready.  Samples:  News  Research 
Service,  Box  16147,  San  Diego,  C^lif. 
92116.  (714)  282-2411. 


EDITORIAL  CARTOONS 


EDITORIAL  CARTOONS  drawn  to  order. 
Top  quality,  low  prices.  Send  for  sam¬ 
ples.  Feature  Associates,  Box  34158, 
San  Francisco,  Calif.  94134. 


ENTERTAINMENT 


THE  HOLLYWOOD  REPORTER  has  been 
the  definitive  source  of  news  and  infor¬ 
mation  for  the  entertainment  industry 
for  nearly  5  decades.  As  Hollywood's 
foremost  industry  communications  dai¬ 
ly,  we  now  present  the  most  complete 
arid  compelling  entertainment  package 
ever  presented  in  syndication.  Our  label 
of  quality  and  reliability  is  established 
around  the  world  and  we  invite  you  to 
accept  an  initial  Hollywood  Reporter 
package  free  of  charge.  Publish  all  or 
part  of  the  material  and  see  how  you  like 
it.  We  would  be  pleased  to  list  your 
newspaper  among  our  national  sub¬ 
scribers.  The  HR-Syndicate,  6715  Sun¬ 
set  Blvd.,  Hollywood,  Calif.  90028.  (213) 
464-7411. 


HEALTHISAFETY 


PUBLIC  SERVICE  FEATURES 
Over  1500  newspapers  already  use  our 
international  service  which  provides  ex¬ 
pert  accident  prevention  and  health  fea¬ 
tures  for  family  reading.  For  free  service, 
write  Combined  Public  Service  Features, 
5050  Broadway,  Chicago,  III.  60640. 

GARDENING 


THE  PART  TIME  GARDENER— Refresh¬ 
ing.  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced, 
widely-recognized  garden  writer.  Plus 
timely  tips  to  ad  department.  Send  for 
FREE  sample  and  low  rates.  Flagler  & 
Nelson  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  N.Y.  14202. 


MEDICAL 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


"MORE  FOR  YOUR  MONEY  " 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  S.  13,  Temple.  Texas 
76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown.  N.Y.  10940. 


POUTICAL  CARTOONS 


A  LIBERAL  LCX)K  at  the  political  arena. 
Nationally  known  cartoonist  gives  read¬ 
ers  a  behind-the-scenes  look  with  sTyle, 
flair  and  an  unerring  eye  for  the  real  is¬ 
sues.  Samples,  rates  upon  request.  Box 
299,  Editor  &  Publisher. 


REAL  ESTATE 


"THE  WORLD  OF  REAL  ESTATE" 
Weekly  column  of  question  and  answer 
with  real  estate  mini-features  on  buying, 
selling,  renting,  financing  or  investing. 
Authored  by  Howard  Shonting,  a  profes¬ 
sional  with  30  years  experience.  Meml}er 
National  Association  of  Real  Estate 
Editors.  Send  for  trial  offer. 

REAL  ESTATE  RESEARCH  INSTITUTE 
353  Willett  Avenue 
Port  Chester,  N.Y.  10573 


SPORTS 


THE  DARNELL  FOOTBALL  FORECAST 
AND  FOOTBALL  PLAY  QUIZ,  2  weekly 
football  features  for  the  price  of  one. 
Great  for  advertising  sales  and  services. 
Free  Samples.  Mail  to:  Darnell  Gary, 
Darnell  Sports  Feature,  2745  Ketchum 
Rd.  #5,  Memphis,  Tenn.  38114. 


INCREASE  TRAVEL  LINAGE!  World 
travel  column  now  in  4th  year,  weekly. 
Send  for  6  free  copies,  prices.  #1  Easy 
St.,  Aptos,  (^alif.  95(X)3. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


WORKING  PARTNER  WANTED  for  expan¬ 
sion  of  successful  suburban  Los  Angeles 
weekly.  This  is  not  a  desk  job.  Investment 
required.  Send  resume  and  evidence  of  fi¬ 
nancial  stability  to  S.  Blue,  8221  Third  St., 
Downey,  C^lif.  90241. 


NEW!— “How  to  Start  Your  Own  Commu¬ 
nity  Newspaper,"  a  big  136-page  working 
manual  by  an  experienced  weekly  pub¬ 
lisher  who's  done  it  all  and  made  it  pay. 
New  York  Times  says:  "Covers  every  con¬ 
ceivable  facet  of  weekly  newspaper  pub¬ 
lishing."  $9.95  with  10-day  guarantee. 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
N.Y.  11777. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure  Marion 
R.  Krehbiel,  Box^,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


GROSECLOSE  WILLIAMS 
&  ASSOCIATES 

Founded  1944,  1010  Vermont  Avenue 
N.W.,  Washington,  D.C.  20(X)5.  "Elgin 
Groseclose  has  immense  personal  exper¬ 
tise  in  valuation  matters."  U.S.  Tax  Court, 
re  Worcester  Telegram. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.  P.  0.  Dr. 
12428,  Panama  City,  Fla.  32401. 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


IT'S  NOT  THE  [X)WN  PAYMENT  that  buys 
the  newspaper — it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  (k>vernment  Blvd. 
Mobile,  Ala.  (205)  666-0893 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office:  (913)  381-8280. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  I-Tonolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


New  telephone  number  for 
MARION  R.  KREHBIEL 
(Newspaper  Broker) 
(913)  877-3407 
P.  0.  Box  88 
Norton,  Kans.  67654 


NEWSPAPERS  FOR  SALE 


TWO  CONTIGUOUS  WEEKLIES  and  a 
quick-print  shop  in  a  Zone  1  setting.  Pa¬ 
pers  printed  outside.  Gross  will  be  over 
$160,000  this  year.  Sales-oriented  pub¬ 
lisher  can  continue  our  strong  growth. 
Price  $175,000,  terms  available.  Box 
1198,  Editor  &  Publisher. 


NEWSPAPER,  California  weekly  group 
$1.4  million  sales,  $2  million  by  1980. 
12%  pro-forma  cash  flow.  Excellent  man¬ 
agement  available.  Price:  $2,0(X),0(X).  Mel 
Hodell,  Broker,  Box  2277,  Montclair,  Calif. 
91763.  (714)  626-6440. 


COUNTRY  WEEKLY 

In  semi-rural  suburb  of  Boston  serving  an 
historic  small  town  with  second  highest 
per  capita  income  in  state.  Paid  circulation 
600.  New  England  Press  Association 
member.  High  editorial  content,  prosper¬ 
ous  advertisers  and  well-educated  readers 
make  this  an  unusual  opportunity.  Asking 
$18,000  (gross).  Box  25,  Carlisle,  Mass. 
01741. 


COLORADO  WEEKLY,  established  10 
years.  2-hour  drive  from  Denver.  Good 
terms  to  right  party.  Box  1257,  Editor  & 
Publisher. 


AREA  6  WEEKLY.  Annual  sales  over 
$350,000.  14,000  circulation.  Small 
town-suburban  area.  Price  is  IVz  times  an¬ 
nual  gross.  Box  1241,  Editor  &  Publisher. 


PHENIX  MONITOR — 1-year-old  weekly 
with  5000  controlled  circulation — 
$50,000.  Terms  to  qualified  person.  P.  0. 
Box  566,  Phenix  City,  Ala.  36867. 


^  caW  •  • 


Join  the  Syndicate  before  it’s  too  late! 

If  you’re  involved  in  selling  a  column,  cartoon,  comic  strip  or  other  feature 
material,  you  should  be  represented  in  EDITOR  &  PUBLISHER  Syndicate 
Directory  issue  of  July  30, 1977.  It’s  an  issue  that  will  reach  99%  of  America’s 
editors  and  publishers — one  that  will  be  kept  and  referred  to  throughout  the 
year. 

Time  is  short,  so  don’t  wait  to  write — call  today!  Deadline  is  Tuesday,  July  26 
and  we  wouldn’t  want  you  to  miss  it! 

E&P  CLASSIFIEDS  •  (212)  752-7053 
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EDITOR  &  PUBLISHER  for  July  16,  1977 


ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

HIGHLY  PROFITABLE  web  offset  plant 
doing  $1  million  for  sale  to  well-financed 
major  printing  company.  Non-union, 
ong-established,  smooth  operation. 
Owner  wishes  to  retire.  Box  1183,  Editor  & 
Publisher. 

WELL-ESTABLISHED  English-language 
weekly  in  democratic  Latin  American 
country.  Beautiful  scenery,  climate. 
Spanish  not  a  must.  Paper  provides  com¬ 
fortable  living.  Gross:  $1 10,000-plus. 
Price:  $95,000,  terms.  Send  background. 
Financial  information  to  Box  1233,  Editor  & 
Publisher. 

NEWSPAPERS  WANTED 

INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 

OLD  NEWSPAPERMAN  wants  to  retire  to 
the  role  of  investor  in  a  small  but  profitable 
daily.  Box  1147,  Editor  &  Publisher. 

NEWSPAPERS 

WANTED 

Sophisticated,  qualified  buyers 
looking  for  high  quality  dailies, 
weeklies  and  shoppers. 

For  quick  action  — 

Coll  Collect  or  Contact 

Don  Malcolm 

Carillon  Tower  West 

13601  Preston  Rood,  Suite  417 
Dallas,  Texas  75240 
(214)  233-4334 

DOUBLEDAY  MEDIA 

Brokers  of 

Rodio,  TV,  CATV  and  Newspapers 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

BUY!  New,  Used,  Rebuilt  Cameras,  Proc¬ 
essors  and  other  Pre-Press  Equipment. 
Unbeatable  Prices,  Installed  and  (Guaran¬ 
teed. 

ELLIS  GRAPHICS  CORPORATION, 
(201)  933-6755. 

USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 

CK  OPTICAL  CO.,  IN(5.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentages  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801 

KODAK  VERSAMAT  V-17  and  LOGE 
WATER  CHILLER.  Bob  Crocco,  Journal 
Newspapers,  (703)  750-2000. 

HOT  METAL  EQUIPMENT 

COMPLETE  HOT  METAL  composing  room, 
2  Comets,  2-G-4s,  l-G-4-4,  2-C4s,  2-C-2s, 
banks,  saws,  etc.  Also  duplex  tubular 
stereo  department;  pots,  pumps,  shaver, 
router,  etc.  Call  Ray  Bernard,  The  News- 
Tribune,  Waltham,  Mass.  (617)  893-1670. 

MAILROOM 

STA-HI  257  STACKER, 
EXCELLENT  CONDITION. 

BOX  594,  EDITOR  &  PUBLISHER. 

CUTLER-HAMMER  MARK  III  STACKER. 
EXCELLENT  CONDITION. 

BOX  582,  EDITOR  &  PUBLISHER. 

SHERIDAN  48P,  and  24P  inserters. 
Spares  included.  Very  good  condition.  Box 
382,  Editor  &  Publisher. 

STA-HI  251  Counterstacker  available  im¬ 
mediately.  Very  good  condition.  Box  415 
Editor  &  Publisher. 

3  BAGGERS,  used  1  month,  uses  sheet 
plastic  wrap,  for  newspapers  or  shopper, 
heat  sealed.  Eric  Goltzer,  (518)  438-^51. 


EQUIPMENT  &  SUPPLIES 

MAILROOM 

SHERIDAN  72P  INSERTER 

VERY  GOOD  CONDITION 

BOX  421,  EDITOR  &  PUBLISHER 

MUELLER  227  INSERTER  AND  231 
STACKER.  2  YEARS  OLD.  BOX  418, 
EDITOR  &  PUBLISHER. 

SHERIDAN  24P  INSERTER. 

VERY  GOOD  CONDITION. 

BOX  1201,  EDITOR  &  PUBLISHER. 

2  CUTLER-HAMMER  STACKERS:  1  Mark 

1;  also  Mark  1  updated.  Call  Tom  Pulaski, 
(219)  233-6161. 

SHERIDAN  MODEL  24P  newspaper  stuff¬ 
ing  machine.  Serial  #53,  rebuilt  in 
January  1977.  5  heads;  2  jacket  heads;  3 
insert  heads.  Complete  with  spare  parts, 
manual  and  prints.  May  be  seen  in  opera¬ 
tion.  Sheridan  supervisor  of  installation 
available.  Asking  $15,000.  Contact  Shad 
Ames,  Edmonton  Journal,  10006  101  St., 
Edmonton,  Alta.,  Canada  T5J  2S6,  ph: 
(403)  425-9120. 

MEASURING  DEVICES 

ATTENTION  CIRCULATION  MANAGERS— 
Postal  form  3541  completed  in  half  the 
time.  Use  our  patented  "Instant  Ad  Meas¬ 
ure."  It's  "Faster  than  a  Ruler."  Write 
Instant  Ad  Measurement  Company.  P.  0. 
Box  11105,  Chicago,  III.  60611. 

MISCELLANEOUS 

FOR  SALE:  Davidson  Press,  Model  #233; 
Horizontal  Camera;  2  Normanco  Collators, 
11x17  and  Tab.  Call  afternoons  only,  (203) 
735-6696. 

NEWSPAPER  BAGS 

PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 

NEWSPRINT 

SQUeeze  lenses  save  newsprint  .  .  . 

CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 

OCRs 

3  GRAPHIC  PRODUCTS  Model  210  OCR 
teleprinters.  Two  6-level,  one  5-level.  Call 
Tim  Good,  (219)  233-6161. 

PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our  same 
prices — lowest  in  U.S. A.  All  colors.  Top 
quality. 

Call  or  write; 

PORTAGE  (216)  929-4455 

Box  5500,  Akron,  Ohio  44313 

PHOTOTYPESETTING 

COMPUGRAPHIC 

7200— $2500.  Excellent  condition. 
Plant  City,  Fla.  (813)  752-3113. 

AM  707  PHOTOTYPESETTER  with  AKI 790 
keyboard,  only  $2500.  Compugraphic 
7200,  $2200.  (201)  521-3577. 

PHOTO  COMP  EQUIPMENT  FOR  SALE 
PHOTONS: 

1—713-10— Serial  No.  31934-8  Fonts,  8 
Lens 

1- 713-100— Serial  No.  413-8  Fonts,  8 
Lens 

2—  713-200— Serial  No.  605  and  622,  8 
Fonts,  8  Lens 

2— 532— Serial  No.  209  and  210,  3? 

Fonts,  23  Lens 
FAIRCHILD  PERFORATORS: 

15— Fairchild  "lOOOs” 

Have  spare  parts  for  all  of  above! 
CONTACT: 

John  B.  Laird,  Production  Director 
Columbia  Newspapers,  Inc. 

P.  0.  Box  1§33 

Columbia,  South  Carolina  29202 
Telephone  (803)  771-8497 


EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING 

COMPUGRAPHICS 

7200 — $2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 

PRESSES 

PROTOCOL  PLATE  PUNCH  for  Goss  Met¬ 
ro,  58“  web  double  and  single;  59"  and  60" 
double.  Bob  Crocco,  Journal  Newspapers, 
(703)  750-2000. 

GOSS  COMMUNITY  2  unit  web  offset 
newspaper  press,  with  Vz  and  V*  folder, 
side  lay  register.  Immaculate,  available 
immediately.  Call  Joseph  Koravos,  (617) 
475-3210. 

GOSS  HEADLINER  PRESS 

23  9/16  cutoff,  excellent  condition.  6  units 
and  Goss  2:1  and  3:2  folders.  Includes 
saddles  for  direct  printing.  Complete  ac¬ 
cessories  and  spare  parts.  Box  239,  Editor 
&  Publisher. 

SCOTT  double  width  press.  6  units,  2  with 
color  cylinders,  extra  color  unit,  Scott 
reels.  Press  is  disassembled  and  skidded. 
Will  sell  all  or  part.  Call  Tom  Sneddon, 
(213)  294-4111. 

3  UNIT  PRESS,  2:1  folder,  2  units  Hoe 
Colormatic  (I960).  1  unit  Goss  Mark  II 
(1970),  22%”  cutoff,  11’  substructure,  au¬ 
tomatic  pasters,  underplate  lockup, 
Cutler-Hammer  drive,  D-Mist.  Sold  as  is, 
where  is.  Box  1239,  Editor  &  Publisher. 

URBANITE  FOLDER 

COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 

GOSS  COMMUNITY  7  units,  2  folders 

Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 

Goss  Suburban,  2  units 
(Goss  Suburban,  6  units,  1966 
(Goss  Suburban  folder 

Goss  SU  folder 

Goss  Suburban  folder 

(Goss  Suburban  presses  and  units 

Goss  Suburban  S/C  combo  folder 

Goss  Urbanite  4  units,  new  1963 

Color  King  2:1  folder,  model  790 

Gregg  flying  imprinter  45V2' 

Wartted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 

Chicago,  Illinois  60612 

Ph:  (312)  738-1200  Telex  25-4388 

COLORKING  PRESS,  3  unit,  good  condi¬ 
tion.  Brown  Caravelle  19x24"  camera. 
NuArc  double  flip  top  plate  burner.  Com¬ 
plete  offset  newspaper  plant.  Priced  to  sell 
now.  (813)  388-1819. 

VDTs 

HENDRIX  5200  and  5200  B  VDT  terminals 
each  with  Decitek  readers.  New  in  1971 
and  1972.  Excellent  condition.  $3000 
each  or  $5000  for  both.  Perfect  for  merge 
edit  procedure,  job  work,  wire  senrice  edit¬ 
ing,  or  for  weekly  or  daily  with  Compu¬ 
graphic  2961s  or  4961s.  Both  are  4K  mem¬ 
ory  with  4K  copy  capability.  Will  back  up  a 
small  front  end  system,  or  will  offer  a  pub¬ 
lisher  low  cost  first  step  exposure  to  elec¬ 
tronic  editing.  Contact:  Marc  Anthony, 
(308)  632-0^0,  or  Dick  Chaney,  (3()8) 
532-6000. 

WANTED  TO  BUY 

LETTERPRESS,  NEWSPAPER  PRESSES 
AND/OR  STEREO 

Hoe  Colormatic 

Hoe  Color  Convertible 

Goss  Headliners— Mark  1,  II  or  V 
(Goss  Universal 

Goss  Unitubular 

22  3/4  and  23  9/J6  cutoff 

Send  offers  to: 

Box  455 

Lyndhurst,  N.J.  07071 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  804,  EDITOR  &  PUBLISHER 


EQUIPMENT  &  SUPPLIES 

WANTED  TO  BUY 

LATE  STYLE 

COTTRELL  V-22/25  AND  845 

BOX  1714,  EDITOR  &  PUBLISHER 

WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  TO  8  UNITS. 

BOX  1548,  EDITOR  &  PUBLISHER 

USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.  L. 
Greenway,  1%  14th  St.  N.W.,  Atlanta,  (Ga. 
30318.  (404)  878-3257. 

GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 

MUELLER  227  INSERTER 

Must  see  in  operation. 

Box  801,  Editor  &  Publisher. 

WANTED  BY  PUBLISHER:  2  or  3  unit  Goss 
Community  or  Fairchild  Newsking.  Call 
(516)  58^600. 

VARISYSTEMS  KEYBOARDS 

MODEL  2000-3208/16 

BOX  1174,  EDITOR  &  PUBLISHER. 

USED  Countoveyor  for  Goss  Community. 
Call  Scott— (305)  661-4233. 

Can  Buy  Now. 

SHERIDAN  24POR  48P 
INSERTER 

BOX  809,  EDITOR  &  PUBLISHER. 

SHERIDAN  72P  INSERTER. 

DESIRE  TO  SEE  IN  PRODUCTION. 

BOX  1042,  EDITOR  &  PUBLISHER. 

COMPUGRAPHIC  2961  HS  and  2961  SL 
and  Singer  8202  keyboards.  Any  age  and 
condition.  (609)  234-8275. 

GOSS  COMMUNITY  SC  unit,  SC  folder  and 
separate  SC  top  former  with  connecting 
parts.  Also  need  4  clutches.  (513)  435- 
5000. 

IBM  1130  WITH  16K 

FOR  IMMEDIATE  USE. 

PHONE  (312)  586-8800,  ext.  391. 

INDUSTRY  SERVICES 

AD  SAL£S  TRAINING 

PROVEN  SALES  TRAINING  for  newspaper 
representatives  increases  linage  with 
present  accounts,  increases  new  contract 
sales  and  increases  special  promotion 
sales  without  robbing  ROP.  HUMANICS, 
595  Forest,  Suite  1-B,  Plymouth,  Mich. 
48170.  (313)  459-7777. 


CIRCULATION  CONSULTANTS 


WE  PRESENTLY  CONDUCT  telephone  and 
door-to-door  sales  for  3  major  East  Coast 
newspapers.  We  are  looking  to  expand 
throughout  the  U.S.  If  your  circulation 
could  use  an  increase,  give  us  a  call  and 
let's  talk  it  over.  Call  collect  (215)  265- 
0350.  American  Newspaper  Sales  Inc., 
580  Valley  Forge  Plaza,  King  of  Prussia, 
Pa.  194()6. 


TWO  AIDS  for  yourcirculation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley-Small 
Inc.,  P.  0.  Box  6526,  Mobile,  Ala.  36606. 


DISTRIBUTION  SERVICES 


TMC,  saturation  or  mail  conversion  can 
bring  additional  revenue  to  your  publica¬ 
tion.  We  will  set  up  ah  auditable,  adult 
program  and  train  your  staff  to  control  it. 
Be  operational  in  60  days.  Call  or  write: 
F.T.  News  Inc.,  14  Curtis  St.,  Wharton, 
N.J.  07885.  (201)  361-0912. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  RT.2, 
Box  2285,  McAllen,  Texas  78501,  (512) 
682-7011. 
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SOUTHERN  ILLINOIS  UNIVERSITY-CAR¬ 
BON  DALE  seeks  director  to  head  ACEJ- 
accredited  journalism  school  of  18  faculty, 
450  undergraduate,  55  graduate  students. 
Earned  PhD  preferred;  administrative  and 
media  experience  desirable.  Required: 
academic  and/or  professional  credentials 
to  qualify  for  associate  professor  or  pro¬ 
fessor  rank.  Salary  open,  competitive, 
12-month.  Facilities;  news,  advertising, 
magazine  laboratories:  research  and  ser¬ 
vice  centers:  complete  plant  for  daily 
newspaper.  Submit  letter  with  vita  by 
Sept.  30  to  W.  Manion  Rice,  chairman.  Di¬ 
rector  ^arch  Committee,  ^hool  of  Jour¬ 
nalism,  Southern  Illinois  University,  Car- 
bondale.  III.  62901.  SlU-C  is  an  Equal 
Opportunity/Affirmative  Action  Employer. 


ASSISTANT  PROFESSOR  beginning  Sep¬ 
tember.  Should  have  Doctorate  or  Masters 
plus  5  years  media  experience.  Back¬ 
ground  in  magazine  or  broadcasting  or  ad¬ 
vertising  helpful.  Salary  commensurate. 
Write  to  School  of  Journalism,  Ohio  Uni¬ 
versity,  Athens,  Ohio  45701. 


WESTERN  WASHINGTON  STATE  COL¬ 
LEGE  Journalism  Department  is  seeking 
candidates  for  the  1977-78  school  year  at 
the  assistant  professor  level.  Courses  in¬ 
clude  basic  news  writing  and  editing,  mass 
media,  and  possibly  advertising  and  re¬ 
search  methods.  Please  send  a  resume 
with  dates  and  references  explaining  press 
and  teaching  experience,  education  and 
degrees  and  any  other  pertinent 
background.  Substantial  press  experience 
required.  9-month  appointment  beginning 
September.  Salary  commensurate  with 
experience.  Write  to  Journalism  Depart¬ 
ment,  Western  Washington  State  College, 
Bellingham,  Wash.  98225.  Ph:  (206)  676- 
3252.  Deadline  is  August  6.  Western  Wash¬ 
ington  State  College  is  an  Equal  Opportu¬ 
nity/Affirmative  Action  Employer. 


ADMINISTRATIVE 


WASHINGTON  STATE  Columbia  Basin 
weekly  needs  manager  strong  in  advertis¬ 
ing/commercial  printing  sales.  Irrigated 
area,  town  of  1800,  growing.  Box  1252, 
Editor  &  Publisher. 


GENERAL  MANAGER 
OPPORTUNITY 

Newspaper  group  seeks  general  manager. 
Mid-sized  property.  Eastern  location.  Es¬ 
tablished  track  record  necessary  in  labor 
negotiations,  cost  control,  news,  editorial, 
public  relations.  Tremendous  opportunity 
for  the  right  person.  Send  complete  re¬ 
sume  to  Box  1213,  Editor  &  Publisher. 


ACCOUNTANT  for  fast-growing  newspaper 
group.  Opportunity  for  advancement  with 
profit  sharing  and  excellent  hospitalization 
plan.  Send  resume  and  desired  salary  to 
Emmet  Johnson,  Dixon  Evening  Telegraph, 
113  Peoria  Ave.,  Dixon,  III.  61021. 


BUSINESS  MANAGER 
Newsp^er<ommercial  printing  group  in 
Zones  7,9  business  locations  seeks  ca¬ 
reer-oriented  business  manager/controller 
with  sound  financial  and  operational 
newspaper  background.  Knowledge  of 
data  processing  systems  is  preferred.  A 
sound  opportunity  with  living  in  the 
Northwest,  ^x  1299,  Editor  &  Publisher. 


YOU  MUST  LOVE  the  newspaper  field  and 
have  a  strong  desire  to  progress  to  quality 
for  this  job.  We  need  a  working  manager  to 
help  build  four  weeklies  in  advertising, 
editorial  interest  and  circulation.  This  is  a 
grassroots  challenge  and  only  those  ready, 
willing  and  able  to  prove  their  ability 
should  contact  John  Haines,  El  Dorado 
Times,  El  Dorado,  Kans.  67042  (316) 
321-1120. 


ADVERTISING  PRODUCTION 


COMPOSITION  DEPARTMENT  MANAGER 
for  large  rapidly  expanding  88-100  page 
8-year-old  weekly  grossing  over  $700,000 
in  annual  advertising  sales.  Located  in 
Houston/Galveston  suburban  market.  In¬ 
cludes  design,  Compugraphic  composi¬ 
tion,  paste-up,  production  control,  mate¬ 
rial  control,  camera,  no  press  rooms.  Look¬ 
ing  for  aggressive  and  dynamic  full  charge 
manager  to  help  lead  and  participate  in 
future  growth.  Send  resume,  salary  history 
and  requirements  to  THE  EX(;HANGE 
NEWS,  17311  El  Camino  Real,  Houston, 
Texas  77058. 


ARTIST 

The  Milwaukee  Journal/Sentinel  has  a  fine 
opening  for  an  artist  with  BFA  and  3  or 
more  years  editorial  illustration  or  com¬ 
mercial  experience  with  magazine,  news¬ 
paper  or  agency. 

Must  be  able  to  do  competent  black  and 
white  and  color  illustrating  as  well  as 
humorous  illustrations.  Salary  commensu¬ 
rate  with  experience.  Send  resume  in  con¬ 
fidence  outlining  experience,  education 
and  salary  history  to  Robert  Jendusa, 
Newspapers  Inc.,  333  W.  State  St.,  Mil¬ 
waukee,  Wise.  53201. 


ART  DIRECTOR 

Immediate  opening  at  Albany  area  news¬ 
paper  for  creative  editorial/advertising  art¬ 
ist  who  will  also  coordinate  production  of 
art  staff.  Candidate  should  have  proven 
administrative  and  supervisory  ability.  Ex¬ 
perience  in  print  media  preferred.  Salary 
commensurate  with  experience.  Excellent 
benefits  and  working  conditions.  Send  re¬ 
sume  to 

Capital  Newspapers  Group 
645  Albany-Shaker  Road 
Albany,  N.Y.  12201 
An  Equal  Opportunity  Employer 


CIRCULATION 


ZONE  5 

Are  you  a  Zone  5  district  manager  who  has 
mastered  the  basics  and  are  now  ready  for 
an  opportunity  to  move  ahead?  We  have 
such  an  opportunity  with  a  30,(XX)  daily 
and  Sunday  in  a  highly  competitive,  fast- 
paced  market.  Your  progress  will  be  lim¬ 
ited  only  by  your  ambition  and  drive.  Get  in 
on  the  ground  floor  of  a  total  departmental 
reorganization.  We  are  part  of  a  progres¬ 
sive  newspaper  group  with  an  eye  toward 
future  growth.  If  you  are  interested  in  this 
unique  career  opportunity,  send  a  resume 
detailing  your  experience  and  track  record 
as  well  as  salary  requirements  to  Box 
1266,  Editor  &  Publisher. 


CIRCULATION 

PROMOTION/MARKETING 

MANAGER 

We  are  in  need  of  a  bright,  aggressive  indi¬ 
vidual  with  a  solid  background  in  both  cir¬ 
culation  and  marketing  to  head  a  5-person 
department  responsible  for  district  man¬ 
ager  training,  carrier  promotions,  circula¬ 
tion  contests  and  incentives,  telephone 
sales.  Newspaper  in  Education  and  related 
programs  for  2  daily  newspapers. 

The  individual  we  are  seeking  must  pos¬ 
sess  creativity,  strong  people  skills,  the 
ability  to  motivate  others  and  a  desire  to 
make  things  happen. 

If  you're  the  person  we're  after  and  want  to 
join  one  of  the  South's  most  progressive 
group-owned  AM/PM  operations,  send  us  a 
letter  telling  why  and  a  resume  including 
relevant  experience  and  salary  require¬ 
ments  in  strict  confidence  to: 

Dan  Shaver 
Personnel  Director 
The  Charlotte  Observer 
and 

The  Charlotte  News 
600  S.  Tryon  St. 

Charlotte,  N.C.  28202 
An  Equal  Opportunity  Employer. 


CIRCULATION  DIRECTOR 

We  need  an  energetic,  goal-oriented  per¬ 
son  who  can  plan,  organize,  implement 
and  manage  effective  promotion,  sales, 
service  and  collection  programs  in  growing 
Zone  4  market.  The  person  we  seek  must 
be  very  strong  in  human  relations  and  a 
team  worker  with  successful  and  well- 
rounded  circulation  background.  Position 
offers  opportunity  for  personal  and  profes¬ 
sional  development.  Achievement-orient¬ 
ed  pay  and  excellent  company  paid  ben¬ 
efits.  If  you  want  to  learn  more  about  this 
challenging  and  rewarding  opportunity, 
send  resume  describing  yourself,  educa¬ 
tion,  experience  and  salary  requirements 
to  Box  1211,  Editor  &  Publisher. 


Circulate  Your  Jobs,  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 


MANAGER  WANTED  for  85CX)  daily  with 
own  shopper.  Zone  5.  Excellent  growth  po¬ 
tential.  Leadership,  desire  and  experience 
can  lead  to  a  rewarding  future.  Send  re¬ 
sume  to  Box  1240,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  40,000  cir¬ 
culation  all-day  paper  with  morning  and 
evening  editions  and  a  total  distribution 
weekly  shopper/zoned  paper.  If  you're  ex¬ 
perienced  in  all  phases  of  newspaper  dis¬ 
tribution  and  marketing  and  want  a  chal¬ 
lenging  management  job  for  an  aggressive 
daily  newspaper,  we'd  like  to  talk  with  you. 
Our  22  circulation  staffers  distribute  and 
sell  in  a  3-county  area  with  stiff  competi¬ 
tion  from  2  weekly  shoppers,  a  weekly  pa¬ 
per,  4  TV  and  10  radio  stations.  We're  cor¬ 
porate  owned  to  give  you  growth  potential 
and  advancement  opportunity.  Excellent 
salary  and  fringe  benefits  plus  advantages 
of  5(J,000  population  community  in  the 
Pacific  Northwest.  Send  resume  to  Kay 
Gause,  Personnel  Manager,  Yakima  Her¬ 
ald-Republic,  Yakima,  Wash.  98907.  We 
are  an  Equal  Opportunity  Employer. 


ZONE  MANAGER  for  fast-growing  subur¬ 
ban  daily  in  Zone  5.  Excellent  opportunity 
for  capable  individual  to  grow  with  an  ag¬ 
gressive  organization.  Excellent  compen¬ 
sation,  including  incentives  and  also  ex¬ 
tended  fringe  benefits.  Send  resume  to 
Box  1262,  Editor  &  Publisher. 


SMALL  MIDWEST  DAILY  needs  circulation 
manager  who  can  add  customers  quickly. 
$15,()00  to  start.  Excellent  future.  Part  of 
group.  Minimum  3  years  experience.  Must 
be  highly  ambitious,  self-motivated,  know 
all  phases  and  be  able  to  supply  top  refer¬ 
ences.  Write  Box  1185,  Editor  &  Publisher. 


CIRCULATION  MANAGER  needed  to  take 
full  charge  of  circulation  on  6-day  daily  in 
Western  Oklahoma  (5200  circulation)  and 
be  paid  accordingly.  Present  assistant  cir¬ 
culation  manager  on  small  or  medium¬ 
sized  daily  preferred.  Call  Charles  Engle- 
man  (not  collect),  Clinton  Daily  News, 
(405)  323-5151. 


WEEKLY  CIRCULATION  MANAGER  and 
promoter.  Experienced  with  carrier  and 
voluntary  pay  plan.  Top  salary  plus  incen¬ 
tives  and  benefits.  (Zone  5.)  Rush  resume 
to  Box  1272,  Editor  &  Publisher. 


WORKING  MANAGER  for  9000  AM  daily 
except  Sunday.  Must  be  promotion  mind- 
,  ed.  Need  more  subscribers.  Abe  Kofman, 
Times-Star,  1516  Oak  St.,  Alameda,  Calif. 
94501.  (415)  523-1200. 


CIRCULATION  MANAGER  for  fast-growing 
small  daily  in  rapidly  expanding  market. 
Should  know  howto  recruit,  train  and  keep 
good  carriers,  keep  receivables  current 
and  build  circulation.  Good  salary  and 
benefits.  Zone  6.  Box  1308,  Editor  & 
Publisher. 


DISTRICT  CIRCULATION  MANAGER— Ex¬ 
cellent  opportunity  working  with  motor 
routes  on  collections  and  service.  Family 
owned  company  that  promotes  from  with¬ 
in.  Starting  salary  $8O0O  per  year.  Contact 
Circulation  Manager,  P.  0.  Box  131, 
Lynchburg,  Va.  24505.  (804)  237-2941. 


DIVISION  MANAGER 

Leading  Midwestern  metro  daily  and  Sun¬ 
day  is  looking  for  a  results-orientated  indi¬ 
vidual  to  join  their  circulation  team. 

This  individual  must  be  knowledgeable  in 
all  phases  of  carrier  delivery  and  nave  the 
ability  to  generate  results  through  a  union¬ 
ized  organization. 

Excellent  salary  and  benefit  package.  If 
you  are  interested  in  learning  more  about 
this  challenging  and  rewarding  career, 
send  us  your  resume  describing  your  qual¬ 
ifications  and  salary  requirements. 

Box  1280,  Editor  &  Publisher. 


CIRCULATION  PROMOTION 


SALES,  ZONE  5 

We  want  an  aggressive  sales  and  promo¬ 
tion  person.  Extensive  travel.  Background 
should  include  experience  in  all  phases  of 
circulation  promotion.  This  is  an  opportu¬ 
nity  for  self-starting  professionals  only. 
Send  resume  including  references  and 
salary  history.  Your  reply  will  be  kept  con¬ 
fidential.  Box  1305,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  AD  MANAGER  for  excellent 
weeklies  over  70,000  circulation  in  Twin 
Cities  area.  We  have  good  linage  now- 
positive  it  can  be  increased  substantially 
with  a  manager.  Send  resume  to  Ray  En¬ 
right,  Lillie  Newspapers,  2515  E.  7th  Ave., 
No.  St.  Paul,  Minn.  55109. 


ASSISTANT 

CLASSIFIED  MANAGER 

We  are  one  of  America's  finest  7-day  met¬ 
ropolitan  newspapers,  located  in  a  dynam¬ 
ic  market  on  Florida's  West  Coast.  We  are 
looking  for  a  top-notch  sales-oriented  indi¬ 
vidual  to  work  with  our  highly  professional 
sales  staff.  Must  be  able  to  motivate 
people. 

The  challenges,  additional  responsibilities 
and  growth  potential  are  excellent,  along 
with  comprehensive  medical  and  life  in¬ 
surance  coverage  and  retirement  plan.  If 
you  are  willing  to  work  hard  to  achieve 
realistic  goals,  send  resume  and  salary  re- 
uirements  to  Rosita  Peterson,  Tampa 
ribune-Times,  P.  0.  Box  191,  Tampa,  Fla. 
33601. 


"SHIRTSLEEVES”  manager  for  small  clas¬ 
sified  department  on  group-owned  Ohio 
daily.  Must  be  strong  in  sales,  leadership, 
training  ability.  Good  opportunity  for  suc¬ 
cessful  motivator.  Send  resume  and  salary 
history  to  Box  1270,  Editor  &  Publisher. 


CLASSIFIED  MANAGER,  Zone  8,  20,000 
daily.  Progressive  and  successful  classi¬ 
fied  department.  Salary  $250  weekly  plus 
bonus,  car  allowance.  Excellent  opportu¬ 
nity  for  hard  worker.  Management  experi¬ 
ence  required.  Resume  to  Box  l302. 
Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


COMPUTER  TECHNOLOGY 


PROGRAMMER/ANALYST 

Newspaper  Business  Applications 

Newspaper  Group  has  an  immediate  opening  for  an 
individual  with  knowledge  of  DEC  PDP-11  with 
RSTS,  RSX  or  IAS  operating  systems.  Will  be  re¬ 
sponsible  for  development,  installation  and 
maintenance  of  business  systems  in  the  BASIC 
PLUS  and  BASIC  PLUS  2  programming  languages 
at  local  newspaper  sites. 

An  unusual  opportunity  for  the  right  individual  to 
advance  the  state  of  the  art  in  online  interactive 
business  applications.  Excellent  growth  potential, 
competitive  salary  and  fringe  benefits.  Newspaper 
experience  preferred  but  not  a  requirement.  Some 
travel  necessary.  All  replies  will  be  held  in  strict 
confidence.  Send  resume  and  salary  requirements 
to:  Box  1300,  Editor  &  Publisher. 
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HELP  WANTED 

COMPUTER  TECHNOLOGY 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


COMPUTER  TECHNICIAN 

The  Milwaukee  Journal/Sentinel  has  a  pen 
sition  for  a  computer  technician  experi¬ 
enced  in  trouble-shooting  complex  mini¬ 
computer  ^sterns.  You  should  be  familiar 
with  Data  Transmission  techniques,  com¬ 
puter  interfacing,  and  assembler  language 
for  analysis  and  de-bug.  Experience  in 
DEC,  PDP  8/E  and  PDP  11  series,  and/or 
general  automation  18/30  and  SPC  16 
series  systems  highly  desirable.  Salary 
commensurate  with  experience.  To  apply 
send  resume  outlining  education,  experi¬ 
ence  and  salary  history  to  Bob  Jendusa, 
Personnel  Dept.,  News^pers  Inc.,  333  W. 
State  St.,  Milwaukee,  Wise.  53201. 


DISPLAY  ADVERTISING 


NEED  AGGRESSIVE  goal-oriented  sales 
manager  to  join  growing  22,000  circulation 
weekly.  Salary  plus  commission.  If  you’re 
looking  for  a  challenge,  contact  Ron  Mois- 
sinac,  P.  0.  Box  804,  Cologne,  N.J.  08213. 
(609)  648-5843. 

EXCELLENT 

OPPORTUNITY 

Retail  advertising  manager  for  11,600 
6-day  daily  in  northwest  Illinois.  Must  be 
well  organized  and  effective  leader  able  to 
set  and  achieve  ambitious  goals.  Generous 
salary  and  incentive  bonus  in  one  of  the 
Midwest's  most  beautiful  areas.  Send 
complete  employment  and  earnings  his¬ 
tory  and  income  requirements  to:  Tom 
Shaw,  Dixon  Evening  Telegraph,  Box  407, 
Dixon,  III.  61021. 


GENERAL  ADVERTISING 
Newspaper  advertising  salesman,  mini¬ 
mum  5  years  experience  in  national  ad¬ 
vertising  sales  promotion.  Manage  South¬ 
eastern  regional  office  for  community 
newspaper  group.  Salary  plus  commission, 

food  fringe  TCnef  its.  Write  all  to  Box  1 166, 
ditor  &  Publisher. 


SALESPERSON  for  Rolling  Stone  Maga¬ 
zine.  Send  resume  only  in  confidence  to 
Clae.s  Bahrenburg,  Advertising  Director, 
Rolli'n,  Stone  Magazine,  78  E.  56th  St., 
New  York,  N.Y.  10022. 


LIVE,  WORK  AND  PLAY  in  the  clean  air  of 
Colorful  Colorado.  We  expect  to  be  adding 
to  our  staff  soon.  If  you  have  a  strong 
background  in  advertising  sales,  consider 
this  fast  growing  and  progressive  morning 
daily.  Write  cover  letter  selling  yourself 
and  enclose  full  resume.  Box  1293,  Editor 
&  Publisher. 


20%  COMMISSION  to  create  and  sell  ads 
for  exceptional  central  Indiana  weekly. 
Replace  overworked  selling  publisher. 
$20,000  likely,  $30,000  not  impossible. 
Send  resume,  creative  samples  and  refer¬ 
ences  to  Box  1295,  Editor  &  Publisher. 


THE  CATHOLIC  GLOBE  needs  individual 
with  minimum  of  five  years  ad  sales  expe¬ 
rience.  Prefer  individual  with  knowledge  of 
the  Catholic  faith  who  will  call  on  retailers 
and  churches.  Salary,  plus  commission 
and  usual  company  paid  benefits.  Send 
resume,  work  samples  and  references  to: 

General  Manager 
THE  GLOBE 
P.  0.  Box  1678 
Sioux  City,  Iowa  51102 


ADVERTISING  SALES,  Northshore,  Long 
Island.  Must  be  locally  oriented.  All  work, 
no  pay,  heavenly  rewards.  Write  Box  28X, 
Oyster  Bay,  N.Y.  11771. 


RETAIL  ADVERTISING  MANAGER 
Continued  expansion  has  resulted  in  an 
excellent  opportunity  for  a  qualified  per¬ 
son  to  take  over  our  retail  ad  department. 
Our  weekly  newspaper  is  located  in  Zone  9. 
Current  retail  volume  is  well  over  $1  million 
and  circulation  is  over  183,000  homes. 
The  compensation  program  is  commensu¬ 
rate  with  the  responsibility  and  includes 
salary,  bonus,  car  allowance,  profit  shar¬ 
ing,  etc.  If  you  can  successfully  generate 
personal  sales  as  well  as  manage  and  moti¬ 
vate  an  experienced  staff,  send  your  re¬ 
sume  to  Box  1288,  Editor  &  Publisher. 


FLORIDA  DAILY  seeks  aggressive  advertis¬ 
ing  salesman.  Salary  ^us  commission. 
Send  resume  with  salary  history  to  Adver¬ 
tising  Director,  Evening  Herald,  300  N. 
French  Ave.,  Sanford,  Fla.  32771. 


ADVERTISING 

DIRECTOR 

90,000  Morning-Evening-Sunday 
We  seek  an  aggressive,  creative  advertis¬ 
ing  professional  to  direct  the  total  adver¬ 
tising  sales  function  of  our  paper.  The 
ideal  candidate  will  have  management  ex¬ 
perience  in  retail,  national  and  classified 
departments,  with  a  strong  background  in 
marketing  the  newspaper  advertising 
product. 

We  offer  an  exciting  opportunity  to  join  a 
winning  team. 

The  Corpus  Christi  Caller-Times  is  located 
on  the  Texas  Gulf  Coast  and  offers  an  ideal 
climate  and  an  outstanding  lifestyle.  One 
should  submit  resume  to  Personnel  Man¬ 
ager,  Caller-Times  Publishing  O}.,  P.  0. 
MX  9136,  Corpus  Christi,  Texas  78408. 


ADVERTISING  MANAGER  for  6000  circu¬ 
lation  weekly  in  North  Country.  Need 
shirt-sleeve  operator  with  strong  layout, 
organizational  and  leadership  talents. 
Compensation  and  ownership  interest 
open.  Write  John  W.  Nash,  do  Littleton 
Courier,  Littleton,  N.H.  03561. 


ADVERTISING  MANAGER 
Small,  prize-winning  New  England  daily 
newspaper  seeks  hard-working,  creative, 
experienced  leader  type  with  top  adminis¬ 
trative  skills.  Must  be  able  to  lead,  direct, 
motivate  and  sell.  Pleasant  living  condi¬ 
tions  away  from  city,  good  benefits  and 
future  plus  top  salary  for  right  person.  Box 
1260,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
A  16,000  circulation  Harte-Hanks  daily 
newspaper  seeks  aggressive,  dynamic  per¬ 
son  who  can  plan,  carry  out  and  sell  adver¬ 
tising  programs  in  a  competitive  growth 
market.  Present  ad  manager  promoted  to 
larger  Harte-Hanks  paper.  Excellent  sal¬ 
ary,  monthly  bonus,  fringes,  plus 
Management-By-Objective  bonus  program 
and  growth  opportunity  for  person  with 
proven  track  record.  Send  resume  with  job 
and  salary  history  to  Jim  Barnhill,  Pub¬ 
lisher,  The  Ypsilanti  Press,  Ypsilanti,  Mich. 
48197. 


EDITORIAL 


REPORTER  for  award-winning  10,(XX)  cir¬ 
culation  daily.  This  person  must  be  ag¬ 
gressive  and  imaginative  with  a  nose  for 
news  and  features.  A  journalism  grad  with 
some  experience  with  a  newspaper  is  pre¬ 
ferred.  Send  complete  details  to  Fred  Van- 
denBrand,  Managing  Editor,  Grand  Haven 
Tribune,  101  N.  Third  St.,  Grand  Haven, 
Mich.  49417. 


CITY  DESK  LEADER 

Medium  sized  progressive  Southern  PM 
daily  needs  a  quality,  leadership-oriented 
city  editor  to  lead  reporter  staff.  Emphasis 
will  be  on  hard  news  and  investigative  re¬ 
porting.  Accuracy  is  first  rule  here.  We  are 
looking  for  an  activist  city  editor  with  fresh 
ideas  who  could  be  part  of  a  young  leader¬ 
ship  team  that  is  attempting  to  make  our 
paper  one  of  the  notable  newspapers  in 
the  South.  Salary  $15,000.  Box  1268, 
Editor  &  Publisher. 


PRACTICAL  HORSEMAN  MAGAZINE, 
18,(X)0  monthly,  needs  experienced  free¬ 
lance  writers  for  how-to-do-it  articles  on  all 
facets  of  the  hunter-jumper  sport.  Basic 
technical  knowledge  essential.  Send 
clips/resume  to  225  S.  Church  Street, 
West  Chester,  Pa.  19380. 


TELEVISION  WRITER 

We're  looking  for  an  experienced  and  crea¬ 
tive  television  reporter/reviewer  for  the 
San  Jose  Mercury  and  News.  He  or  she  will 
be  expected  to  develop  this  vital  beat  in  an 
area  served  by  local  and  San  Francisco 
stations.  Send  full  particulars  to  Larry 
Jinks,  Editor,  San  Jose  Mercury  and  News, 
750  Ridder  Park  Dr.,  San  Jose,  Calif. 
95190. 


GENERAL  ASSIGNMENT  REPORTER  for 
17,000  daily  northwest  Ohio.  Must  be 
J-school  grad  or  equal  in  experience  in 
news  writing.  Good  working  environment 
and  benefits.  Send  resume  to  Steve  Dix, 
Publisher,  Crescent-News,  Defiance,  Ohio 
43512. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


MANAGING  EDITOR  with  suitable  educa¬ 
tion  and  experience  to  direct  news  content 
for  small,  but  growing,  daily  in  north 
Alabama.  Must  be  aggressive  and  able  to 
lead  young  but  dedicated  staff  in  highly 
competitive  media  locale.  As  part  of  a 
small  newspaper  chain  we  offer  a  good  sal¬ 
ary  and  benefits  and  the  opportunity  for 
advancement.  All  this  plus  a  chance  to  re¬ 
side  in  one  of  the  most  beautiful  and 
friendly  areas  in  the  Southeast.  Send  re¬ 
sume  and  other  pertinent  information  to 
Box  1180,  Editor  &  Publisher. 


CITY  DESK  LAYOUT 

We're  a  major  morning  paper  in  the  South 
and  have  a  challenging  layout  job  on  our 
city  desk. 

You’ll  produce  four  local  fronts  a  night,  be 
responsible  for  story  play,  picking  and 
cropping  art  and  working  with  our  back- 
shop  to  produce  a  sparkling  cold  type, 
6-column  newspaper. 

We’re  a  newspaper  that  cares  about  its 
readers,  that  believes  both  layout  and  con¬ 
tent  are  vital  and  that  attractive  pages  at¬ 
tract  readers. 

For  starters,  send  us  a  letter  about  your¬ 
self,  your  background  and  your  ambitions, 
as  well  as  your  thoughts  about  makeup  and 
newspapers.  Include  clips,  tearsheets  and 
anything  else  that  will  convince  us  you're 
worth  an  interview.  Box  1303,  Editor  & 
Publisher. 


BUSINESS 

EDITOR/WRITER 

We're  in  one  of  the  most  dynamic  business 
areas  in  the  country,  and  we  need  an 
energetic,  talented  and  knowledgeable 
person  to  take  charge  of  our  business 
coverage.  The  job  will  involve  both  writing 
and  direction.  Send  full  particulars  to: 
Larry  Jinks,  Editor,  San  Jose  Mercury  and 
News,  750  Ridder  Park  Dr.,  San  Jose, 
Calif.  95190. 


TOP  SPORTS  EDITOR  for  Arizona  offset 
daily.  Top  wages,  good  benefits. Don 
Kramer,  Casa  Grande  Dispatch,  P.  0.  Box 
639,  Casa  Grande,  Ariz.  85222. 


COPY  CHIEF  for  New  Jersey  publisher  of 
books,  booklets  and  newsletters.  Must  be  a 
highly  skilled  and  experienced  copy  editor 
and  proofreader.  Good  salary  and  benefits. 
Resume,  letter  and  salary  requirements  to 
Box  1230,  Editor  &  Publisher. 


SELF-STARTER  for  2-man  news  depart¬ 
ment  on  semi-weekly.  J-grad  with  some 
experience  preferred.  Send  resume  to  V. 
Gierke,  P.  0.  Box  367,  Louisiana,  Mo. 
63353. 


SMALL  TOWN  prize-winning  daily  wants 
food  writer.  Must  be  good  cook,  good  writ¬ 
er,  good  interviewer  and  consumer  con¬ 
scious.  Box  1142,  Editor  &  Publisher. 


SPORTS  EDITOR  for  8900  PM  daily  in 
southern  Michigan.  One-man  desk.  Must 
do  all  writing,  layout,  heads.  Strong  on 
local  copy.  Some  photography  preferred. 
VDT  experience  helpful.  Will  consider  re¬ 
cent  J-school  grad.  Send  resume,  best 
clips  to  Box  1245,  Editor  &  Publisher. 


SPORTS  DESK 

We're  recruiting  a  sports  desk  person  with 
management  potential  and  the  vision  to 
help  us  build  the  best  sports  section  in  the 
country. 

She  or  he  will  need  to  produce,  edition  by 
edition,  eyecatching  layouts  and  write 
heads  that  inform  and  entertain  our  read¬ 
ers.  We’ll  also  expect  you  to  word  edit  and 
challenge  copy  to  produce  readable  and 
complete  stories. 

As  important  as  your  technical  skills  will  be 
your  ability  to  work  with  people  and  moti¬ 
vate  them  to  strive  for  excellence. 

We’re  a  major  AM  paper  in  the  South.  If 
you're  the  right  woman  or  man,  start  by 
sending  an  autobiographical  letter,  begin¬ 
ning  at  Day  One  and  telling  us  why  we 
ought  to  hire  you.  Also  tell  us  what  you 
think  about  newspapers  and  their  sports 
sections  and  how  you'd  improve  them.  In¬ 
clude  a  small  selection  or  clips,  layouts 
and  anything  else  that  demonstrates  your 
skills.  Box  1265,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  July  16.  1977 


NEWS/CITY 

EDITOR 

We're  seeking  a  person  with  leadership 
ability  and  technical  skills  to  supenrise  the 
day  to  d^  operation  of  the  newsroom  at 
our  Pacific  Northwest  daily.  As  No.  2  per¬ 
son  in  the  news  department  this  editor 
must  be  able  to  lead  reporters,  photog¬ 
raphers  and  other  editors.  He  or  she  must 
be  able  to  organize  and  plan,  offer  and 
execute  ideas,  edit  local  copy  well  and 
work  with  the  managing  editor  to  provide 
the  direction  for  a  taiented  staff.  Equal 
Opportunity  Employer  with  excellent  pay 
and  benefits  in  a  fine  place  to  live  and 
work.  Send  resume,  references  and  work 
samples  to  Walla  Walla  Union-Bulletin, 
P.O.  Box  1358,  Walla  Walla,  Wash.  99362. 


SPORTS-GENERAL  ASSIGNMENT  report¬ 
er  wanted  for  Camden  News.  Must  be 
sports-VDT  experienced.  Managing  Editor, 
(501)  836-8192,  or  write  Box  798,  Cam¬ 
den.  Ark.  71701. 


BUSINESS/FINANCIAL  NEWS  WRITER 
Need  business  reporter  with  record  of  en¬ 
terprise  and  feature  reporting  to  help  build 
Sunday  and  daily  local  business  coverage 
in  major  metropolitan  AM  daily.  Zone  3. 
Excellent  salary  opportunity,  good  fringe 
package.  Need  immediately.  Box  1253, 
Editor  &  Publisher. 


WORKING  EDITOR.  Immediate  employ¬ 
ment  for  daily,  5  days  a  week.  Must  have 
experience  in  layout,  editing,  reporting 
and  photography.  Must  be  able  to  lead  and 
train  young  staff  and  produce  good,  local 
copy.  We  offer  good  salary,  benefits  and  a 
chance  to  progress  with  the  fastest  grow¬ 
ing  newspaper  in  area.  Zone  6.  Send  re¬ 
sume  and  samples  in  confidence  to  Box 
1246,  Editor  &  Publisher. 


SPORTS  EDITOR 

Working  sports  editor  with  3-person  staff 
and  stringers.  40,000  circulation  daily  in 
Zone  6.  Must  be  willing  to  build  a  local 
sports  section  for  multi-town  area.  Must 
have  pasteup  and  photographic  experi¬ 
ence.  Send  resume  and  samples  in  confi¬ 
dence  to  Box  1250,  Editor  &  Publisher. 


MANAGING  AND  ASSOCIATE  editors  are 
being  sought  for  City  of  Memphis  maga¬ 
zine.  Hard-working  publication  into  second 
year  interested  in  first-rate  investigative 
reporting.  Salary  negotiable,  commensu¬ 
rate  with  skill  and  experience.  Send  re¬ 
sume  and  samples  of  published  work  to 
Towery  Press  Inc.,  P.  0.  Box  16566,  Mem¬ 
phis,  Tenn.  38116. 


EXECUTIVE  EDITOR 

Journalism  degree  and  successful  news¬ 
room  management  experience  expected 
for  direction  of  8000  daily  with  14,000 
controlled  circulation  weekly.  You  and  your 
family  will  enjoy  quality  living  in  northern 
Michigan's  expanding  recreation  and 
commercial  area.  Higtier  than  normal  sal¬ 
ary  plus  all  company  paid  fringe  benefits 
for  the  right  newsroom  leader.  Send  re¬ 
sume  and  career  goals  to  Thomas  Huckle, 
Publisher,  Cadillac  Evening  News,  Cadil¬ 
lac,  Mich.  49601. 


ASSISTANT  NEWS  EDITOR— No.  2  spot  on 
news  desk  of  metropolitan  AM  in  Zone  3. 
Must  have  at  least  3  to  5  years  experience 
on  national  or  wire  desk.  Job  requires 
knowledge  of  world  and  national  affairs, 
judgment  and  editing  of  wire  services. 
Page  1  layout  two  nights  a  week,  inside 
page  layout  three  nights  a  week.  Logicon 
VDT  editing  system.  Will  work  under  su¬ 
pervision  of  news  editor  and  assistant 
managing  editor.  Need  immediately.  Excel¬ 
lent  salary  opportunity.  (3ood  fringe  pack¬ 
age.  Box  1243,  Editor  &  Publisher. 


TWO  REPORTERS  sought  for  daily  paper 
in  attractive  setting  near  Ohio  River.  Send 
clips,  resume  to  the  Morning  Journal,  Lis¬ 
bon,  Ohio  44432. 


MANAGING  EDITOR— Zone  9  six-day 
13,0(X)  PM,  direct  staff  of  16.  Send  salary 
requirements,  resume  to  Box  1285,  Editor 
&  Publisher. 


HUSBAND/WIFE  COMBINATION  needed 
to  operate  small  country  weekly  in  north¬ 
eastern  Arkansas.  Some  editorial,  sales 
and  advertising  abilities  needed.  Salary 
plus  commission.  Box  1301,  Editor  & 
Publisher. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
FREELANCE 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PUBLIC  RELATIONS 


PUBLISHER  FOR  MINNESOTA  WEEKLY 
NEWSPAPER,  CIRCULATION  4300.  BOX 
1267,  EDITOR  &  PUBLISHER. _ 

REPORTER-NEWS  EDITOR  needed  on 
small  Wyoming  weekly.  Good  pay,  oppor¬ 
tunity  for  advancement,  recreation  unli¬ 
mited.  Ph:  (307)  548-2217. 

WORKING  MANAGING  EDITOR  for  3  small 
weeklies.  Zone  1.  Live  within  department 
budget.  Make  3  good  products  great.  Ex¬ 
perienced  only.  Box  1273,  Editor  & 
Publisher. 


SPACE  FOR  TWO 

The  Fort  Lauderdale  News  has  openings 
for  one  deadline-producing  reporter  and 
one  copy<hallenging  editor.  Minimum  3 
years  experience  required.  We're  Florida's 
largest  evening  newspaper  and  growing. 
W^ve  just  moved  into  new  offices  and  have 
the  latest  newsroom  electronics.  We  still 
have  space  for  two  pros.  Send  resume  to 
Glenn  Kirchhoff,  Assistant  Managing 
Editor,  P.  0.  Box  14430,  Fort  Lauderdale, 
Fla.  33302. 

SLOT  PERSON  for  sports  copydesk  at 
major  Zone  2  morning  daily.  He/she  will 
have  charge  of  9-person  rim  (our  reporting 
and  editing  staffs  are  separate).  Slot  or 
equivalent  experience  is  mandatory,  but 
sports  writing  or  editing  experience  is  not 
required.  A  broadly  based  background  is 
preferred— with  an  interest  in  sports;  VDT 
experience  also  would  be  helpful.  Read¬ 
able,  not  jargon-filled,  copy  is  our  goal. 
Box  1275,  Editor  &  Publisher. 

COPY  EDITOR— Editing,  headline  writing, 
layout  experience  needed  for  fast-pac^ 
desk  on  quality  daily.  Diversified  duties 
depending  on  capabilities.  Write  Edward 
D.  Casey,  Executive  Editor,  Evening  Capi- 


SPORTS  EDITOR  for  6200  circulation 
5-day  PM  in  choice  area  of  Wyoming. 
Handle  some  photo  and  general  news  for 
variety.  Write;  Publisher,  The  Riverton 
Ranger,  Riverton,  Wyo.  82501. 

TECHNICAL  AND  HOW-TO  EDITOR  for 
boating  monthly.  Must  have  practical 
knowledge  of  both  power  and  sail  and  be 
good  time  manager.  Send  resume  to  Box 
1282,  Editor  &  Publisher. 

REGIONAL  EDITOR 

To  direct  regional  staff  of  30,(XX)  Zone  2 
daily.  Solid  background  in  reporting  and 
desk  work  preferred.  Good  salary,  fringe 
benefits.  Send  full  resume,  salary  first  re¬ 
ply.  Box  1298,  Editor  &  Publisher. 

ACTION  LINE  COLUMNIST  with  previous 
experience  needed  to  take  charge  of  new 
column  for  large  daily  newspaper  with  cir¬ 
culation  in  excess  of  70,0<j0.  Applicants 

C lease  submit  resume  to  Personnel  Dept., 
as  Vegas  Review- Journal,  P.  0.  Box  70, 
Las  Vegas,  Nev.  89101. 

REPORTER  who  can  cover  government 
without  becoming  trapped  in  bureaucratic 
quicksand  and  who  writes  brightly  about 
people.  We're  in  a  competitive  market  on 
Puget  Sound,  surrounded  by  mountains 
and  a  staff  of  professionals.  Resumes  and 
samples  to  Ralph  Langer,  Editor,  Everett 
(Wash.)  Herald  98201. 

$200WEEK  TO  START 
Managing  editor  for  Long  Island  music  and 
entertainment  paper.  Must  be  experienced 
in  layout,  cold  type  production,  strong  on 
editing.  Oversee  40  freelance  writers,  gen¬ 
erate  story  ideas.  Minimum  2  years  in  simi¬ 
lar  position.  Send  writing  samples  and  re¬ 
sume  to  Good  Times,  24  Lumber  Rd.,  Ros- 
lyn,  N.Y.  11576. 

COPY  EDITOR,  minimum  3  years  experi¬ 
ence  with  solid  VDT,  layout  background. 
Send  resume,  salary  requirements  to  Bob 
Banes,  News  Editor,  Las  Vegas  SUN,  Las 
Vegas,  Nev.  89106. 

SPORTS  EDITOR-PHOTOGRAPHER 
Must  know  layout  and  photography  for 
weekly  near  Washington,  D.C.  Write  John 
Rouse,  Editor,  Bowie  News,  P.  0.  Drawer 
M,  Bowie,  Md.  20715. 


FREELANCE 


DISCOVER  NEW  WRITING  MARKETS. 
Profit  from  our  exclusive  assignment  list¬ 
ings.  Trial  6  issues,  $5.  "Freelancer's 
Newsletter,"  15EP  Wynkoop  (P.O.  Box 
128),  Rhinebeck,  N.Y.  12572. 
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EARN  EXTRA  CASH  for  your  agricultural 
stories.  We  want  well-written,  thoughtful 
features  of  interest  to  cattlemen.  Ranch¬ 
er's  Voice,  P.  0.  Box  88,  Palo  Cedro,  Calif. 
96073. 


GRAPHICS 


DESIGNER-ILLUSTRATOR— Creative  per¬ 
son  with  experience  in  newspaper  or  mag¬ 
azine  design  and  graphics  who  can  also 
illustrate  is  wanted  to  brighten  the  pages 
of  The  States-ltem  in  New  Orleans.  Submit 
resume  to  Personnel  Dept.,  The  States- 
ltem,  3800  Howard  Ave.,  New  Orleans,  La. 
70140.  Equal  Opportunity  Employer  M/F. 

GRAPHICS  DESIGNER  who  can  develop, 
layouts,  charts  for  major  California  daily. 
Prior  newspaper  experience  essential. 
Submit  resume,  samples.  An  Equal  Oppor¬ 
tunity  Employer.  Box  1277,  Editor  & 
Publisher. 


MAILROOM 


MAILROOM  SUPERVISOR— If  you  are  ori¬ 
ented  in  new  distribution  technology,  a 
people  motivator,  and  have  the  ability  to 
innovate,  there's  an  opportunity  for  you, 
with  this  medium-size  daily  in  Zone  9. 
Must  be  proficient  with  vacuum  operated 
inserters,  counter-stackers,  etc.  Excellent 
benefits  commensurate  with  your  ability. 
Box  1242,  Editor  &  Publisher. 

MAILROOM  FOREMAN,  combination 
newspaper  and  commercial.  5  days,  Mon¬ 
day  to  Friday.  Must  be  experienced  with 
Cheshire  mailing  equipment.  Must  have 
working  experience  with  ITU.  Excellent 
salary  and  Benefits.  Replies  confidential. 
Send  resume  including  references  and 
salary  requirements  to  Box  1290,  Editor  & 
Publisher. 


PHOTOJOURNAUSM 


OPENING  FOR  TOP  PHOTOJOURNALIST 
on  Arizona  offset  daily  newspaper.  Good 
salary,  benefits.  Don  Kramer,  Publisher, 
Casa  Grande  Dispatch,  P.  0.  Box  639, 
Casa  Grande,  Ariz.  85222. 


PRESSROOM 


OFFSET  PRESSMAN— Experienced  web 
pressman  needed  by  newspaper  printer- 
run  (Joss  (Community  and  Goss  Suburban 
presses.  Night  work— good  pay— good 
benefits — 40  hour  week— Zone  2.  Call  Sid 
Simon,  (215)  365-1155  or  write  Bartash 
Publications  Inc.,  7272  Woodland  Ave., 
Philadelphia,  Pa.  19142. 

PRESS  FOREMAN— Urbanite  experience, 
camera  and  plate  experience.  Zone  9. 
Good  salary  and  fringe  benefits.  Contact 
W.  R.  Stabler,  P.  0.  Box  150,  Napa,  (jalif. 
94558.  Ph:  (707)  226-3711. 


PRODUCTION 


PLANT  SUPERINTENDENT— Experienced 
person  with  management  and  technical 
skills  needed  by  a  medium-sized  newspa¬ 
per  printer.  Will  be  responsible  for  quality 
and  waste  control,  scheduling  production 
and  maintenance.  Good  pay,  good  bene¬ 
fits.  Zone  2.  Call  Sid  Simon  (215)  365- 
1155  or  write  Bartash  Publications  Inc., 
7272  Woodland  Ave.,  Philadelphia,  Pa. 
19142. 

IMMEDIATE 

OPENING 

Person  experienced  in  new  technology,  in¬ 
cluding  VDT  terminals  and  computer  sys¬ 
tems.  Must  know  pasteup,  copy  flow,  cam¬ 
era,  typesetting.  This  may  open  up  to  a 
general  production  foreman  position,  vac¬ 
ant  now.  Electronic  training  available. 
Send  resume  (include  salary  history)  to 
Skagit  Valley  Herald,  P.  0.  Box  578,  Mt. 
Vernon,  Wash.  98273.  Ph:  (206)  424- 
3251. 

OPENING  for  combination  (Jompugraphic 
9000  ad  machine  operator,  mark-up  per¬ 
son.  $10.50  per  hour,  40  hour  week,  day 
shift.  Liberal  fringes,  including  Employee 
Stock  Ownership  Plan  whereby  employees 
receive  stock  in  the  newspaper  in  addition 
to  wages.  Contact  Production  Manager, 
Fairbanks  Daily  News-Miner,  Fairbanks, 
Alaska  99701. 


PRODUCTION  MANAGER  for  27,000  daily, 
Monday  through  Friday  afternoons  and 
Saturday  and  Sunday  mornings.  Cold  type, 
(Jompuscan  VDT  system,  Dilitho  press  sys¬ 
tem.  We  seek  an  individual  experienced  in 
composing,  engraving  and  press.  Needs  to 
work  well  through  foreman.  Send  resume 
to  General  Manager,  The  Daily  Times- 
News,  P.  0.  Box  481,  Burlington,  N.C. 
27215. 

COMPOSITION  DEPARTMENT  MANAGER 
for  large  rapidly  expanding  88-l(X)  page 
8-year-old  weekly  grossing  over  $700,000 
in  annual  advertising  sales.  Located  in 
Hou$ton/Galveston  suburban  market.  In¬ 
cludes  design,  Compugraphic  composi- 
tionj  paste-up,  production  control,  mate¬ 
rial  control,  camera,  no  press  rooms.  Look¬ 
ing  for  aggressive  and  dynamic  full  charge 
manager  ro  help  lead  and  participate  in 
future  growth.  Send  resume,  salary  history 
and  requirements  to  THE  EXCHANGE 
NEWS,  17311  El  Camino  Real,  Houston, 
Texas  77058. 

COMPOSING  ROOM  FOREMAN 
Mature  but  imaginative  supenrisor  needed 
for  progressive  composing  room  in  Zone  8. 
Must  be  effective  leader,  quality-  and 
productivity-oriented.  Computerized  type¬ 
setting  experierKe  preferred.  Send  resume 
(must  include  earnings)  to  Box  1232, 
Editor  &  Publisher. 

COMPOSING  ROOM  GENERAL  FORE- 
MAN— We  are  seeking  an  innovative,  en¬ 
lightened  person  to  supervise  a  com¬ 
puter-photo  comp  department  in  a 
medium  size  daily,  Zone  9.  Must  have 
working  knowledge  of  FDP  markup  using 
terminals,  CRT  phototypesetters  and  cam¬ 
era/stripping  procedures.  Labor  relations 
in  an  ITU  environment  essential.  Benefits 
commensurate  with  experience.  Box  1244, 
Editor  &  Publisher. 

MODERN  OFFSET  NEWSPAPER  shop  in 
delightful  rural  country  on  lower 
Chesapeake  Bay  seeking  experienced 
working  foreman.  Position  requires  super¬ 
vision  of  Newsking  4-unit  newspaper 
press,  offset  and  letterpress  job  work,  es¬ 
timating,  ordering  stock,  layout  and  cam¬ 
era  work.  Contact  (xazette-Journal, 
Gloucester,  Va.  23061  or  call  (804)  693- 
3101. 


PUBLIC  INFORMATION 


PUBLIC  INFORMATION— The  Colorado 
School  of  Mines,  one  of  the  oldest  and 
largest  institutions  in  the  U.S.  devoted  to 
mineral  engineering  education,  invites  ap¬ 
plications  for  the  position  of  coordinator  of 
ubiic  information.  Immediate  opening, 
esponsibilities  include  news  and  feature 
writing  and  media  relations  on  a  local,  na¬ 
tional  and  international  scale;  campus 
photography  and  darkroom  supervision; 
sports  information  and  assistance  in  over¬ 
all  public  relations  programs.  Bachelors 
Degree  and  experience  in  general  news 
writing  required.  Experience  in  the  mineral 
and  energy  field  desirable.  Preference  will 
be  given  to  candidates  with  strong  aca¬ 
demic  interest  and  with  a  proven  track 
record  if  effective  communications  skills 
who  can  contribute  to  the  advancement  of 
the  school,  now  engaged  in  a  10-year  de¬ 
velopment  campaign,  sala^  dependent  on 

aualif  ications.  An  Affirmative  Action/Equal 
pportunity  Employer.  Send  resume  im¬ 
mediately  to  Charles  S.  Morris,  Director, 
Public  Relations,  Colorado  School  of 
Mines,  Golden,  Colo.  80401. 

CAMPUS  DIRECTOR  OF  PUBLIC  INFOR¬ 
MATION,  the  University  of  Illinois  at 
Urbana-Champaign.  Campus  of  the  Uni¬ 
versity  of  Illinois  system  seeks  director  of 
public  information.  Director  reports  to  the 
campus  Chancellor,  participates  in  general 
administration  policy  decisions,  has  as  a 
major  responsibility  the  initiation  of  public 
information  programs  designed  to  reach 
various  constituencies  through  a  wide 
range  of  media.  Special  qualifications  in¬ 
clude  possession  of  a  college  or  university 
degree  and  demonstrated  success  in 
communications  and  in  conducting  public 
information  programs;  experience  with 
higher  education  desirable.  Salary  open. 

To  insure  full  consideration,  submit  inquir¬ 
ies  or  nominations  before  August  1,  1977 
to  Professor  David  Birch,  Chairperson, 
Consultative  Committee  for  the  Director  of 
Public  Information,  315  Psychology  Build¬ 
ing,  University  of  Illinois  at  Urbana-Cham¬ 
paign,  Champaign,  Illinois  61820  (tele¬ 
phone  (217)  333-C)632).  Equal  Opportu¬ 
nity/Affirmative  Action  Employer. 

EDITOR 


DIRECTOR  OF  NEWS  BUREAU 

Union  (College  is  looking  for  a  skilled,  im¬ 
aginative  writer  to  direct  its  News  Bureau. 
The  Director  is  the  college's  main  contact 
with  the  press;  writes  a  varitey  of  news 
releases;  writes  and  edits  a  weekly  campus 
newsletter;  and  handles  periodic  writing 
assignments  for  other  offices  of  ttie  col¬ 
lege.  In  addition  to  demonstrated  writing 
ability,  the  Director  should  have  (1)  the 
ability  to  interview  and  conduct 
background  research;  (2)  the  ability  to 
carry  on  productive  press  relations;  (3) 
good  editorial  skills  and  knowledge  of  for¬ 
mat  and  pasteup  requirements.  Bachelors 
Degree  required;  1-3  years  of  news  report¬ 
ing  and  related  experience  preferred.  Sal¬ 
ary  competitive.  Position  available  Sep¬ 
tember  1.  Send  resume  and  writing  sam¬ 
ples  to  Jack  L.  Maranville,  Director  of  Pub¬ 
lic  Relations,  LaMonte  House,  Union  Col¬ 
lege,  Schenectady,  N.Y.  12308.  Union  Col¬ 
lege  is  an  Equal  Opportunity/Affirmative 
Action  Employer. 

ASSOCIATE 

DIRECTOR 

Public  Information 

COLUMBIA 

UNIVERSITY 

Degreed  professional  with  at  least  5  years 
news-writing  experience,  preferably  with  a 
newspaper,  sought  to  assist  in  all  facets  of 
University  relations  with  the  media  (print 
and  broadcast).  MA-Journalisnj  and  sci¬ 
ence  writing  background  as  well  as  famil¬ 
iarity  with  higher  education  are  assets.  Will 
work  closely  with  Director,  acting  on  occa¬ 
sion  as  spokesperson  for  the  University. 
Salary  commensurate  with  experience; 
benefits  include  4  weeks  vacation  and  free 
tuition.  Please  forward  resume,  salary  his¬ 
tory  and  samples  (if  available)  to;  Manager 
of  Employment  Services,  Employment  Of¬ 
fice,  Columbia  University,  209  Dodge 
Bldg.,  116  St.  and  Broadway,  New  York, 
N.Y.  10027. 

An  Equal  Opportunity  Employer/ Affirmative 
Action  Employer,  M/F. 


Positions 


Wanted  .  .  . 


LEADER — Assistant  to  the  president  of 
mid-size  newspaper  group  with  broad  ex¬ 
perience  as  editor,  publisher,  45,  seeks 
dynamic  staff  or  line  general  management 
position  demanding  versatility,  imagina¬ 
tion,  leadership— or  other  publishing 
oriented  challenge.  Opportunity  for  per¬ 
sonal,  professional  growth  vital.  Available 
immediately.  Box  1181,  Editor  &  Pub¬ 
lisher. 

FINANCIAL-GENERAL  MANAGER— CPA, 
MBA.  Solid  finance  background  in  medium 
to  large  newspapers  and  TV.  20  years 
strength  in  creativity,  communications, 
personnel,  profit  planning,  controls,  elec¬ 
tronics,  EDP  and  problem  solving.  If  you 
need  a  leader  or  a  near  term  backup,  act 
now!  Prefer  Zones  4  to  9.  Box  1226,  Editor 
&  Publisher. 

PRESENT  AD  DIRECTOR,  staff  of  15, 
seeks  responsible  position  good  medium 
daily  or  group.  Experienced  in  sales,  train¬ 
ing,  staff  motivation,  community  minded. 
Age  38,  family,  willing  to  relocate.  Box 
1258,  Editor  &  Publisher,  or  inquire  Mr. 
West.  INAE. 

EXTENSIVE  EXPERIENCE  with  85,000 
daily  and  large  weekly  chain  have  given  me 
a  background  in  writing,  editing,  layout, 
sales  management,  general  management 
and  production.  Now  seeking  position  with 
solid  organization.  Very  flexible;  will  con¬ 
sider  anything.  MBA  degree;  very  stable. 
Resume  sent  promptly.  Box  1286,  Editor  & 
Publisher. 

&  PUBLISHER  for  July  16,  1977 


Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 

EDITORIAL  ! 

EDITORIAL  1 

EDITORIAL 

CIRCULATION  DEPARTMENT  HEAD,  now  | 
sales  manager  on  metro,  misses  total  chal-  | 
lenge.  Over  20%  increase  at  last  position.  . 

Any  Zone.  Starting  salary  must  be  at  least  ' 
$1^000+.  Box  1278,  Editor  &  Publisher.  I  — 


REPORTER,  29,  BA  English,  2y2  years  ex¬ 
perience  wire  desk,  police  beat,  court  beat 
seeks  position  with  medium-sized  daily. 
Box  1136,  Editor  &  Publisher. 


TOP  CIRCULATOR,  national  awards- 
winner,  20  years  experience,  every  facet  of 
circulation  on  combination  medium/metro. 
43,  family  raised,  looking  forward  to 
warmth  and  atmosphere  not  found  in 
metro  area.  Want  to  settle.  Top  references. 
Box  1132,  Editor  &  Publisher. 

CIRCULATOR;  Age  33,  presently  employed 
as  assistant  manager  on  70,000  AM/PM 
daily.  Experienced  in  total  market  cover¬ 
age,  voluntary  collect  and  free  publica¬ 
tions,  wish  to  relocate  as  manager.  Box 
1269,  Editor  &  Publisher. 

COMPUTER  TECHNOLOGY 

DATA  PROCESSING  MANAGER  and/or 
Programmer  with  BS  Math  seeks  position. 
Experience  small  and  medium  newspapers 
both  production  and  business  systems.  All 
responses  will  be  answered.  Box  1292, 
Editor  &  Publisher. 

DISPLAY  ADVERTISING 

DISPLAY  SALESMAN— Honest  worker, 
proficient  all  phases,  27,  desire  Zone  7  or 
8.  Box  1228,  Editor  &  Publisher. 


ADVERTISING  SALES  northwest  Ohio  or 
Michigan,  young  experienced  salesman,  3 
years  college.  Currently  employed  14,000 
daily.  Box  1254,  Editor  &  Publisher. 


YOUNG  MALE,  27,  sales  professional 
seeks  position  in  Boston  area.  Advertising 
sales,  art  and  production  experience  with 
major  daily.  Box  1283,  Editor  &  Publisher. 

_ EDITORIAL _ 

OUTSTANDING  JOURNALIST  seeks  new 
challenges.  l7  years  as  writer,  photog¬ 
rapher,  editor,  administrator  with  new^a- . 
pers  and  major  news  organization.  Box 
1209,  Editor  &  Publisher. 


JOURNALIST  with  4  years  experience  re¬ 
porting  for,  then  editing  semi-weekly 
seeks  job  as  general  assignment  reporter 
on  daily.  Proficient  in  news,  features, 
photography,  headline  writing  and  page 
makeup.  Box  1229,  Editor  &  Publisher. 


WEEKLY  EDITOR,  26,  BJ,  2V2  years  expe¬ 
rience  in  news,  ads,  photo,  production. 
Seek  to  leave  one-man  show  for  reporting 
or  editing  spot  on  medium  to  large  daily, 
any  Zone.  Adaptable,  ambitious,  tena¬ 
cious.  Box  1139,  Editor  &  Publisher. 


SOUTHERN  REPUBLICAN  EDITOR,  now 
with  large  daily  group,  will  take  pay  cut  to 
$15M  minimum  for  full  authority  as 
shirtsleeve,  do-it-all  editor,  weekly  or  small 
daily.  South  only.  Solid,  experienced  pro, 
double  digit  award-winner.  Must  give 
60-90  days  notice.  Box  1135,  Editor  & 
Publisher. 

WE  GET  PEOPLE  MOVING!' 

And  we  keep  our  circulation  depart¬ 
ment  helping  with  changes  of  address¬ 
es  from  former  Positions  Wanted  adver¬ 
tisers! 

Here's  a  post  script  attached  to  a  re¬ 
cent  change  of  address  request: 

“It's  all  your  fault  anyway.  Positions 
Wanted  ad  did  a  great  job,  which  is  why 
I'm  now  here  (Illinois)  and  not  there 
(New  Hampshire)!” 

M.W.  writes;  "Success  through  E&P 
Classified!  In  2  days  I  leave  to  become 
city  reporter  for  an  8000  circulation 
Florida  daily,  the  editor  having  seen 
my  ad  in  E&P." 

The  next  move  is  up  to  you.  If  you've 
got  what  it  takes  (ability  and  initiative, 
mainly)— we've  got  what  it  takes  (the 
largest  newspaper  audience  in  the 
world)!  So  get  moving  and  send  us 
your  Positions  Wanted  classified  ad 
today! 

E&P  CLASSIFIEDS 

We  produce  jobs  for  newspaper  people 


CURRENTLY  EMPLOYED  writer-reporter  I  f 
wants  back  into  sports.  3  years  experience 
including  college,  prep,  VDT,  columns.  • 
Young,  S(ngle,  willing  to  relocate.  Prefer  i 
medium-large  daily.  Zones  3,  4,  6,  8.  Re-  v 
sume,  clips,  references  on  request.  Box  ! 
1149,  Editor  &  Publisher.  i 

_ ■) 

YOUNG  REPORTER,  experienced  in  daily  t 
and  weekly  newsp^ers,  seeks  more  chal-  ( 
lenging  position.  Zones  1,2.  Box  1186,  ; 

Editor  &  Publisher.  I 

_  e 

SPORTS  EDITOR  and  columnist  seeks  po-  ' 
sition  on  medium  size  daily.  Experienced. 
Box  761,  Editor  &  Publisher.  I 

_  I 

SHARP  YOUNG  sports  and  entertainment  ‘ 
writer  willing  to  become  an  asset  in 
either  department.  Knowledgeable  and 
versatile  in  both  fields  and  ready  to  prove  ' 
it.  If  you  want  straight  reporting,  reviews,  ; 
exceptional  interviews,  copy  editing,  lay-  ' 
out,  check  me  out.  Box  1236,  Editor  &  ' 

Publisher. 

RENAISSANCE  WOMAN,  award-winning 
recent  J-school  honors  grad,  seeks  posi¬ 
tion  in  New  England  or  upstate  Pennsylva¬ 
nia.  4  years  daily  and  weekly  experience 
in  reporting,  photography,  editing,  layout,  ' 
copy  desk.  Box  1237,  Editor  &  Publisher. 


REPORTER-EDITOR.  Woman,  background 
in  financial  reporting,  technical  news,  and 
some  general  news  including  government. 
Knowfedge  of  Capitol  Hill.  Box  1182, 
Editor  &  Publisher. 

REPORTER/PHOTOGRAPHER  on  weekly 
community  newspaper— looking  for  great¬ 
er  challenge.  Aggressive  and  hard  working. 
Box  1193,  Editor  &  Publisher. 

TALENTED,  ENERGETIC  sportswriter 
seeks  position  on  medium-sized  daily  or  as 
a  sports  information  director.  5  years  ex¬ 
perience  as  a  sportswriter,  1  as  a  sports 
information  director.  Clips,  layouts  and 
references  on  request.  Box  1199,  Editor  & 
Publisher. 


OUTSTANDING  EDITOR/WRITER,  8  years 
experience  with  newspapers  and  maga¬ 
zines,  with  thorough  knowledge  of  layout, 
design,  photography,  production,  seeks 
challenging  position  with  daily,  weekly, 
monthly.  Specialties  include;  cultural  af¬ 
fairs,  education,  sports,  science.  7  years 
experience  overseas,  6  foreign  languages. 
Box  1249,  Editor  &  Publisher. 


SKILLED  WRITER:  Woman  with  2  years 
PR  work  in  energy,  economics  wants  back 
to  newspapers;  also  1  year  freelance;  3 
years  daily  newspaper  covering  politics, 
schools,  environment.  Clean,  accurate 
prose.  Strong  features.  Box  1231,  Editor  & 
Publisher. 


SPORTSWRITER,  who  enjoys  working 
desk,  seeks  to  join  talented  staff  which 
covers  colleges  in  North  Carolina  or  Vir¬ 
ginia.  Qualifications:  married,  6  years  ex¬ 
perience,  lively  writing  style,  organiza¬ 
tional  ability,  ambition  to  improve.  Box 
1235,  Editor  &  Publisher. 

I  EXPERIENCED  EDUCATION  WRITER 
seeks  position  on  San  Francisco  Bay  Area 
publication.  Box  1256,  Editor  &  Publisher. 

HUSBAND-WIFE  journalists  in  late  20s 
experienced  with  all  types  of  reporting, 
layout  and  photography  seek  positions  on 
Zone  3  or  4  dailies.  Box  1264,  Editor  & 
Publisher. 

REPORTER-EDITOR.  Woman,  24,  back¬ 
ground  in  publishing,  labor  plus  medical 
journalism,  features,  PR  and  technical  ed¬ 
iting.  BA  Journalism  and  History.  Knowl¬ 
edge  of  legislatures,  computers.  Clips,  ref¬ 
erences  on  request.  Seeking  position  in 
Zone  4.  Box  1284,  Editor  &  Publisher. 

BRITISH  SPORTS  JOURNALIST,  23,  keen 
to  work  in  U.S.  Award-winning  writer  with 
copy  editing  experience  on  morning  and 
evening  papers  in  Liverpool;  Britain's  top 
soccer  city.  Traveling  to  U.S. A.  fall/winter, 
available  for  interviews.  Please  write  Nick 
Hilton,  Sports  Desk,  Liverpool  Echo,  Old 
Hall  St.,  Liverpool,  Merseyside,  England. 


FOR  RENT;  One  columnist,  opinionated 
female  type.  Unique  style,  perception  un¬ 
limited.  (Eat  your  heart  out.  Bob  Greene!) 
Details;  Virginia  Bensheimer,  (219)  424- 
8457  or  423-3311;  1109  W.  Wayne  St., 
Fort  Wayne,  Ind.  46804. 

SKILLED  WRITER/EDITOR— Background 
includes  13  years  of  newspaper,  wire  ser¬ 
vice,  and  business  reporting  and  editing. 
Some  slot  experience.  Good  understand¬ 
ing  of  politics,  economics.  Now  in  New 
York  City  but  would  relocate.  Open  to  in¬ 
teresting  offers.  Box  1279,  Editor  & 
Publisher. 

UVWYER-JOURNALIST  offers  exceptional 
effort  and  competence  to  professional 
news  staff.  Will  report  or  edit  for  medium 
to  large  daily,  magazine  or  news  service. 
Experience:  newspapers,  magazine,  uni¬ 
versity  faculties,  Capitol  Hill,  law  office, 
court,  military  news  office.  Education; 
Masters  in  Journalism,  Law  degree. 
Reasonable  salary  requirement.  Any  Zone. 
Box  1271,  Editor  &  Publisher. 

NO  AWARDS,  just  hard  worker.  Veteran 
reporter  seeks  sportswriting  position.  15 
years  experience  in  newspaper,  radio,  wire 
service,  magazines.  Adept  at  makeup  lay¬ 
out,  photography.  Want  challenging  career 
spot,  any  Zone.  35,  unmarried.  Ed  Meyers, 
Route  #1,  Box  373A,  Sparta,  Tenn. 
38583.  (615)  738-8072. 

WRITING-TYPE  copy  editor  seeks  report¬ 
ing  or  combination  job  on  good  but  rea¬ 
sonably  liberal  paper.  Can  write  an  English 
sentence.  Also  do  makeup,  layout,  photog¬ 
raphy,  VDT  or  scanner.  JRC,  405  Broad¬ 
way,  Cincinnati,  Ohio  45202. 


RECENT  J-GRAD  with  reporting.  VDT  and 
photo  experience  seeks  feature  writing 
and/or  copy  editingjob  on  small  circulation 
paper.  Box  1294,  Editor  &  Publisher. 


EXPERIENCED,  YOUNG  news  and  sports 
reporter  desires  move  to  full-time  sports 
editorship  or  staff.  Any  size  paper.  Excel¬ 
lent  writer,  handy  with  camera,  darkroom, 
know  layout.  Box  1281,  Editor&  Publisher. 


EXPERIENCED  EDITOR,  REPORTER 
seeks  spot  with  mid-sized  or  metro  daily 
with  career  potential.  VDT  trained.  Strong 
news  sense.  Hard  worker.  Call  Joe  Junod, 
(914)  738-2593  or  write  1030  Pelhamdale 
Ave.,  Pelham,  N.Y.  1()803. 


THIS  WOMAN  SPORTSWRITER,  24,  seeks 
new  challenges.  2  years  experience  cover¬ 
ing  prep,  college  sports  of  all  sorts.  J-grad. 
bright  features,  specialty  is  women's 
sports.  Any  Zone.  Box  1289,  Editor  & 
Publisher. 


NEWS  EDITOR  seeks  general  reporting 
entry-level  position  on  daily.  Young, 
J-school  grad.  Have  clips.  Will  travel.  City 
or  university  town  preferred.  Box  1291, 
Editor  &  Publisher. 

REPORTER  TO  EDITOR  in  2  years  on 
community  daily.  Now  want  writing  oppor¬ 
tunity  in  West  or  East  metro  area.  Accu¬ 
racy  and  understanding  of  complex  issues 
among  strong  points.  Box  1297,  Editor  & 
Publisher. 

COPY  EDITOR — 5  years  desk,  6  report¬ 
ing — photography,  J-degree.  VDT,  scanner 
experience;  seek  Zone  1,2  or  5  newspaper 
or  PR  post.  Box  1296,  Editor  &  Publisher. 


PIGEONHOLED  EDITOR  seeks  full  or 
part-time  news  or  freelance  writing.  Zone 
7.  Box  1287,  Editor  &  Publisher. 


BLUE-CHIP  REPORTER,  top  feature 
writer/editor  on  small  daily  seeks  metro 
position.  Married,  31,  MS  Journalism.  Box 
1304,  Editor  &  Publisher. 


_ FREELANCE _ 

EUROPEAN  STRINGER  available  for 
dailies,  weeklies,  groups.  French,  German, 
US  law  degree,  working  on  international 
relations  MA.  Travel  often.  Juris  Kaza, 
Elisabethstr.  26,  8000  Munchen  40,  West 
Germany. 

PHOTOJOURNALISM 

PHOTOGRAPHER/WRITER/EDITOR,  3+ 
years  experience.  Jim  Machowski,  Box 
14288,  Minneapolis,  Minn.  55414.  (612) 
644-2708. 

DEDICATED  NEWS  PHOTOGRAPHER  with 
staff  experience  on  20.000  daily,  seeks 
staff  position  on  mid-size  daily,  any  Zone. 
Available  immediately.  Portfolio  and  clips 
on  request.  Box  1274,  Editor  &  Publisher. 


PRESSROOM 


ASSISTANT  PRESSROOM  FOREMAN  for 
large  metropolitan  daily  seeks  challenging 

Position  as  foreman  or  superintendent. 

roven  ability  with  strong  leadership  in  all 
pressroom  procedures.  Top  references. 
Box  1238,  Editor  &  Publisher. 


PUBUC  INFORMATION 


EXPERIENCED  JOURNALIST— Staff  writ¬ 
er  and  former  sports  editor  seeks  sports 
information  position  with  small  college  or 
major  university  sports  department.  Clips, 
references  and  interview  will  tell  the  story. 
Box  1218.  Editor  &  Publisher. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS— News  releases, 
brochures,  public  contact,  photography. 
Experienced  in  daily  newspaper  and  PR 
work.  BA  Journalism.  Call  Tom  Goodman, 
(914)  725-1337  or  (203)  322-4258. 


PERSON  IN  FASHION  PR  with  Journalism 
experience  wishes  to  join  PR  firm  or  news¬ 
paper  in  Southern  California.  Box  1261, 
Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown  Past  Week  s  Range 

T  ^  I  -■  of  Stock  Prices 

Whaddaya  read?  NEWSPAPERS 


It  is  always  fascinating  to  read  the  var¬ 
iety  of  headlines  that  emerge  from  the 
same  set  of  facts.  Unfortunately,  it 
sometimes  leads  to  charges  of  bias,  slant¬ 
ing,  etc.,  when  all  it  reflects  is  a  copywri¬ 
ter’s  difficulty  of  selecting  words  with 
the  correct  “count”  to  fit  the  space. 
Sometimes  it  means  that  the  copywriter 
read  only  the  first  paragraph  or  two  of 
the  story  and  missed  other  important 
points  buried  therein. 

Last  Friday,  July  8,  sales  figures  of 
major  retailers  for  June  were  published. 

The  New  York  Daily  News  headline 
read:  “Retail  Sales  Move  Higher.” 

The  Washington  Post  headline  said: 
“Big  Retailers  Post  Moderate  to  Healthy 
Sales  Gains  in  June.” 

Both  were  based  on  the  first  paragraph 
citing  “increases  in  major  appliances, 
sporting  goods  and  automotive  supplies.” 

In  the  fourth  or  fifth  paragraphs  both 
stories  said  that  men’s  and  women’s  ap¬ 
parel  sales  were  weak. 

Emphasizing  that  point,  theNe-M’  York 
Times  headline  read:  “June  Retail  Sales 
Somewhat  Weaker;  Apparel  Sector 
Off.”  Secondary  headlines  continued: 
“Gains  for  Sears  and  K  Mart — 15  Big 
Chains  Report  Steadiness  in  Demand  for 
Durable  Goods — Car  Figures  Fluc¬ 
tuate.” 

One  of  the  handicaps  of  the  newspaper 
format  is  the  impossibility  of  telling  the 
whole  story  in  a  headline  in  a  way  that 
will  satisfy  everyone. 

Five  days  later  on  Wednesday  of  this 
week,  anyone  who  had  been  paying 
attention  to  the  progress  of  retail  sales 
was  confused  by  reading  this  headline  in 
the  New  York  Times: 

“Retail  Sales  Down  in  June  for  Third 
Straight  Month.” 

Or  this  headline  from  the  New  York 
Daily  News: 

“Retail  Sales  Drop  3rd  Month  in 
Row.” 

The  difference  w'as  that  last  week’s 
stories  were  based  on  retail  sales  of 
major  retailers  for  June  compared  to 
June  last  year. 

This  week's  stories  were  based  on 
Department  of  Commerce  figures  for 
consumer  purchasing  comparing  June 
figures  to  April  and  May  of  this  year — 
not  the  year  before. 

All  the  stories  and  headlines  were 
correct,  as  far  as  they  went.  But  without 
connectives  can  you  blame  readers  for 
being  confused? 

*  * 

The  “in”  language  of  Washington  re¬ 
porters  is  sometimes  as  clear  as  the  bu¬ 
reaucratic  nonsense  they  write  about. 
For  instance,  with  respect  to  interviews: 

There  is  the  “deep  background” 
which  means  that  the  substance  of  what 
44 


is  said  may  be  used  but  there  are  to  be  no 
direct  quotations  and  no  identification  of 
the  source. 

“Simple  background”  means  that 
quotes  can  be  used  and  a  generic  iden¬ 
tification  given  as  to  the  source — “high 
government  official,”  etc. — without  a 
proper  name. 

“Off  the  record”  means  that  a  conver¬ 
sation  is  for  the  reporter’s  information 
and  is  not  to  be  written  about  at  all. 

Two  weeks  ago  President  Carter 
started  experimenting  with  the  “deep 
backgrounder”  with  informal  groups  of 
six  to  12  newsmen. 

It  opened  to  mixed  reviews,  as  they 
say  in  the  theater.  Those  who  attended 
like  it.  Those  who  didn’t  attend  thought 
it  was  a  bum  idea  because  the  source 
could  easily  be  identified  in  the  sub¬ 
sequent  stories.  Furthermore,  they 
weren’t  included. 

Curiously,  some  reporters  and  their 
editors  who  would  go  to  jail  rather  than 
reveal  their  sources  for  stories  of  high 
crime  or  skullduggery  in  or  out  of  public 
office  are  the  first  to  object  to  protecting 
the  President’s  confidence  in  a  “deep 
backgrounder.” 

We  know.  There  is  a  difference.  Be¬ 
cause  of  the  nature  of  politics  there  is  the 
danger  reporters  will  be  used  in  this  way 
to  float  trial  balloons. 

But,  the  alternative  to  informal  con¬ 
tacts  between  press  and  President  is  no 
contacts  at  all  except  through  for¬ 
malized,  televised  press  conferences. 

It  seems  to  us,  the  benefits  outweigh 
the  hazards.  After  all,  doesn’t  the  press 
have  enough  clout  to  blow  the  whistle  on 
any  public  official  found  tampering  with 
its  confidence,  and  doesn’t  every  public 
official  (especially  the  President)  know 
that? 

• 

Free  lance  writers 
and  editors  registry 

The  1977  registry  of  free  lance  writers 
and  editors  in  the  Washington  area  has 
just  been  published  by  the  Washington 
Independent  Writers  association. 

The  registry  lists  more  than  450  writers 
and  editors  by  their  subjects,  specialties, 
and  past  experience.  As  a  directory,  it 
provides  a  central  reference  for  finding 
writers  for  short  and  long-term  assign¬ 
ments,  from  consumer  and  medical  re¬ 
porting,  ghost-writing  and  playwriting  to 
technical  editing  and  report  writing. 

The  directory,  which  includes  a  fall 
supplement,  is  available  at  $10  a  copy 
from  Washington  Independent  Writers, 
Suite  710,  1010  Vermont  Avenue  N.W., 
Washington,  D.C.  20005. 
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Optronics  International  Inc.  (BSE)  .  3%  3% 

Rockwell  Inti  (NYSE)  .  31%  32’% 

Southland  Paper  (OTC)  .  34%  33’% 

Southwest  Forest  Ind.  (NYSE)  .  8%  8% 
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Wood  Industries  (AMEX)  .  3%  4’% 

White  Consolidated  (NYSE)  .  27’%  27’% 


Newpaper  broker 
buys  5  weeklies 

Southern  Media  Sales  Inc.,  a  news¬ 
paper  brokerage  firm  based  in  Virginia 
Beach,  Va.,  has  purchased  five  weekly 
papers  in  Florida. 

The  papers  will  be  owned  in  partner¬ 
ship  with  Lindsay-Schaub,  a  Midwestern 
newspaper  group.  Dunn-Rankin  is  a 
former  president  of  the  Norfolk 
Virginian-Pilot  and  Ledger-Star  and  a 
former  vicepresident/planning  for 
Landmark  Communications  Inc. 

The  papers  and  their  circulations  are 
the  Green  Sheet,  Pasco  County,  a 
40.(K)0-circulation  shopper;  San  Coast 
Times  of  Venice,  a  twice  weekly  news 
shopper,  20,000;  Venice  Gondolier,  a 
twice  weekly  newspaper,  7,500;  Gon¬ 
dolier  Plus,  twice-weekly  shopper, 
25,000;  and  the  New  Port  Richey  Press,  a 
weekly  newspaper,  3,000. 

EDITOR  &  PUBLISHER  for  July  16,  1977. 


No  other  system  gives  yon  five  VDT’s, 
on-line  wire,  classified  and  interface 
to  yonr  typesetter  for  nnder  $25,000 


GOlIPnTYPE  does! 


That’s  right!  Five  CompuEdit  terminals  and  our 
new  MicroStor,  complete  with  600,000-character, 
double-density  disc,  on-line  wire,  editorial  and 
automated  classified  software  for  under  $25,000! 

The  editorial  software  allows  access  to  long,  short 
and  selective  directories  of  512  possible  files. 
Combine,  merge,  copy  and  directory  functions 
promote  ease  of  copy  editing. 

In  classified,  ads  can  be  recalled  from  storage  for 


review  or  correction  by  phone  number  or  other 
designated  identifier.  The  system  will,  on  com¬ 
mand,  handle  preparatlorvof  the  day’s  ads  for  type¬ 
setting,  as  well  as  purging  of  expired  ads  and 
billing. 

And  when  your  newspaper  grows,  your  system  can 
grow  with  you,  simply  by  adding  MicroStors,  user- 
programmable  terminals,  or  any  of  our  other  input 
and  output  peripherals. 

Interested?  Give  us  a  call!  313/994-4136 


COMPUTYPE,  INC.  A  SUBSIDIARY  OF  HARRIS  CORPORATION  2311  GREEN  ROAD,  ANN  ARBOR,  MICHIGAN  48105  313/994-4136 


and  thousands  did! 

The  Cleveland  Press,  and  the  Cleveland 
Growth  Association,  staged  three  days  of  giant 
C’mon  Downtown  festivities  to  re-acquaint 
Greater  Clevelanders  with  city  landmarks 
and  other  points  of  hometown  Interest. 

Open  house  tours  held  at  public  and 
commercial  buildings,  parks,  schools, 
libraries  and  the  Cleveland  Press,  drew 
welcome  crowds.  In  two  days,  four  thousand 
people  toured  the  Press  building,  awed  by  its 
new,  computer  facilities. 

A  handsome  1 6-page  section  in  the  Press, 
supported  by  advertising  lauding  the  event 
rather  than  store  merchandise,  served  as  an 
invitation,  a  tour  guide,  and  a  souvenir  of 
three  days  that  saw  a  resurgence  of  civic 
pride  and  confirmed  in  the  sponsors  a  desire 
to  repeat  the  performance  annually. 

The  Cleveland  Press 


The  Newspaper  That  Seri'es  Its  Readers 


r.S 


